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v ALLIANCE GLOBAL
20Q24/1H24 Performance Highlights - AGI

Revenue Pre -minority Income Attributable Income
9.2
107.5 14.2 13.8 8.8
99.1
56.8 79 4.6
50.6 I 6.6 | 4.2 I
1Q24 2Q24 1H23 1H24 1Q24 2Q24 1H23 1H24 1Q24 2Q24 1H23 1H24

Note: Al items are in billion pesos.




v ALLIANCE GLOBAL
20Q24/1H24 Performance Highlights

MEGAWORLD

Revenue Net Income
39.1
8.6
32.0 7.9
20.2
18.9 4.4 41
1Q242Q24  1H231H24 10242024  1H231H24

Note: Al items are in billion pesos.

GOLDEN ARCHES

Revenue Net Income
23.0
20.2
1.0
113 11.7
1Q242Q24 1H231H24 1Q242Q24 1H231H24

- AGI Subsidiaries

Revenue
31.1
28.6
15.5
13.1
1Q242Q24 1H231H24

Net Income
4.7
3.8
2.1
1.7
1Q242Q24 1H231H24

Revenue Net Income
0.8
20-9 20. 1
10.9
9.2
0.0
r 4
1Q242Q24 1H231H24 1Q242Q24 1H231H24
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1H24 AGI Revenue and Profit Share

AN\

Revenue Share Profit Share

B MEG mEM|I mTRAV mGADC B MEG mEM|I mTRAV mGADC
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AGI 20Q24/1H24 Financial Performance

In Pbn
Group Revenues

Megaworld
Emperador
Travellers

GADC

Others

Group costs/expenses
Megaworld
Emperador
Travellers

GADC

Others

Attributable Income
Megaworld

Emperador
Travellers
GADC

Others

Adjusted Attributable Profit

Adjusted Attributable income margin

1Q2024 QoQ chg 2Q2023 YoY chg
50.6 12% 48.8 16%
18.8 7% 15.7 28%
13.1 18% 155 0%
7.1 29% 7.3 25%
11.4 3% 10.3 15%
0.2 51% 0.0 858%
(42.2) 14% (40.3) 19%
(12.6) 15% (10.5) 37%
(10.8) 19% (12.4) 4%
(7.1) 23% (6.9) 28%
(10.6) 3% (9.6) 15%
(1.0) 6% (0.9) 11%
4.2 8% 4.6 0%
3.2 -6% 2.7 11%
1.5 14% 2.2 -20%
0.0 3075% 0.3 -16%
0.3 16% 0.3 7%
(0.8) -5% (0.9) -18%
4.4 21% 4.3 23%
9% Stable 9% Stable

1H2023 YoY chg
99.1 8%
31.9 22%
31.1 -8%
15.1 8%
20.3 14%
0.7 -26%
(81.6) 11%
(21.2) 29%
(25.2) -6%
(14.3) 11%
(18.9) 14%
(2.1) -5%
9.2 -5%
5.6 11%
4.1 -20%
0.5 -49%
0.5 12%
(1.4) 5%
8.7 11%
9% Stable

a4 77
(/[(/_(//// /

Stronger 2Q24 performance vs 1Q24, driven by
the recovery in spirts and gaming/leisure
segments, coupled with sustained rise in
contribution from real estate and QSR business.

— 7 / V &Y 5 1 : ) -
Ca THBINRT S A NVE

MEG remained the biggest contributor to
revenue and profit, buoyed by the surge in
residential, hotels and malls while office

.H
Sy

, remained steady.
T % 7AW

4, EMI brandy and whisky sales recovered strongly
in 2Q24 with improved demand in Asia-Pacific,

| Latin America and Travel Retail despite ongoing

’  P gIobaI economic slump.

J GADC reports healthy sales, supported by

? expanded store network.
/4

[7Ze IR | St

‘l ngher input costs, marketing expenses and
/7] interest charges, as well as unrealized FX losses
"’ capped profltablllty




Group Borrowings

GROSS DEBTS, by key subsidiaries

BEMEG mEM|I ETRAV mGADC © Parent & others

21
209 8 215

2019 2020 2021

Note: All items are in billion pesos except the net debtequity (x).

214

2022

222

2023

239

1H24

v ALLIANCE GLOBAL

AGI GEARING

mm Net debt (cash) ——Net debt/equity

0.48x 049X g 474

0.36x 0.36x 0.39x
0.32x

159
139 145 138 142
I I I 119 119 I

2018 2019 2020 2021 2022 2023 1H24




Group Gearing 74 ALLIANCE GLOBAL

MEGAWORLD EMPERADOR TRAVELLERS GOLDEN ARCHES

mm Net debt (cash) —Net debt/equity mm Net debt (cash) —Net debt/equity s Net debt (cash) —Net debt/equity mm Net debt (cash) —Net debt/equity Net debt (cash) Net debt/equity

: 0.08x
0.46X 0.07x
030 1.44x 1.39x
. X
22x 0.2 83.7 1.24
0.04x 0.04x 0.04x
77.8 1.06x
99X 0.95x 23.3 0.03x
0.22x
66.8 295 297 O20x . 20.2
L1 48.2 48 47.1 52 .53
. 46.2 :
17.5
. . 41.9 o
. 7.5
15.5 15.5 -8.2 .85 11.2
11.1 ]
I -0.81x
-0.84x

2019 2020 2021 2022 2023 1H24 2019 2020 2021 2022 2023 1H24 2019 2020 2021 2022 2023 1H24 2019 2020 2021 2022 2023 1H24 2019 2020 2021 2022 2023 1H24

0.26x

Note. All items are in billion pesos except the net debtequity (x).
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Capital Expenditure

by key subsidiaries

CAPEX,

c
e
4
™
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=N
O 2if
T a5
1mt
= D
Pl
AL
O O
353
4
X o N
v 2O
38 S
o)
O<LL
oL <L oL

m EMI

mMEG

2024E

2021 2022 2023 1H24

2020

2019

Note. All items are in billion pesos.



Enhancing Shareholder Value

SHARE BUYBACK PROGRAM

As of August 9, 2024

AGI

T T o To

Buyback program size: P9.0bn

Amount utilized: P8.2bn (91%)

721m shares bought at an average price
P11.42 per share.

Implementation period: 42 months from
October 2021 to April 2025

v4 ALLIANCE GLOBAL

MEG

Do o I Do

Buyback program size: P5.0bn

Amount utilized: P2.7bn (55%)

1.1m shares bought at an average price
P2.59 per share.

Implementation period: extended up to
February 2025
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MEGAWORLD

Megaworld Corporation

1H2024 Financial Performance

4,436 1,473
Lifestyle Communities (has)

517 5,013

Office GLA
(6000

Lifestyle Malls GLA

(6000 sqgm)

Hotel
Room Keys



MEG 20Q24/1H24 Financial Performance

In Pbn

Revenues
Residential
Office
Malls
Hotels
EBITDA
EBIT

Attributable profit

Adjusted profit

Margins
Gross profit margin
EBITDA margin

EBIT margin

Attributable profit margin

202024

20.2
12.7
3.2
1.5
1.2
8.2
7.3

4.1
4.8

50%
41%
36%

21%

1Q2024

18.9
12.1
3.2
1.5
1.1
8.1
7.2

4.4
4.6

50%
43%
38%

23%

QoQ chg

7%
5%
0%
2%
10%
2%
2%
-6%
5%

Stable
Down

Down

Down

202023

15.8
9.7
3.1
1.3
0.9
7.0
6.2

3.8
4.1

49%
44%
39%

24%

YoY chg

28%
31%
1%
18%
38%
17%
19%
9%
18%

Down

Down

Down

1H2024

39.1
24.8
6.3
3.0
2.4
16.3
14.5

8.6
9.4

50%
42%
37%

22%

1H2023

32.0
19.1
6.3
2.5
1.7
13.5
11.8

7.9
7.5

49%
42%
37%

25%

YoY chg

22%
30%
1%
19%
38%
21%
23%
9%
25%

Up
Stable
Stable

Down
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Sustained rise in real estate sales amid
higher project completion, increased
construction activity.

Mall revenues driven by record occupancy
(at 93%), improving foot traffic and rents.

Continued surge in hotel revenues due to
increased staycation and MICE activities.

Steady office revenue amid stable
occupancy (at 87%) and new leases.

Net income growth capped by unrealised FX
losses. If added back, adjusted profit could
have grown by 18% YoY in 2Q24 and

+25% YoY in 1H24.




MEG P&L Performance - Quarterly A

MEGAWORLD

REVENUE EBITDA NET INCOME
B Development ™ Rental Hotels B Development ™ Rental Hotels
8.6
36.5
17.5 79
2.4
29.6
14.3
1.7
5.3
19.4 4.4
4.1 4.1
., 179 186 9.1 . L
: 8.5 -
150 15.4 1.2 77
; I I I Il I I I I I
Q123 Q223 Q323 Q423 Q124 Q224 1H23 1H24 Q123 Q223 Q323 Q423 Q124 Q224 1H23 1H24 Q123 Q223 Q323 Q423 Q124 Q224 1H23 1H24
12

Note.: Covers residential, rental and hotel operations only. Excludes financial and other income.



MEG Key Operating Segments - Quarterly XX

MEGAWORLD

RES VS GROSS PROFIT RENTAL VS EBITDA MARGIN HOTEL REV VS EBITDA MARGIN
= Real Estate Sales Gross Profit ===Development GP Margin I Rentals Rentals EBITDA —EBITDA Margin Rentals Rentals EBITDA =—EBITDA Margin
50% 50% 509 50%
49% 49% 49% o 49%
21%
4_8 88% 88% 88% 89% ggu, 88% 88% 88% ) ’
17% 16%
15% 13% 4% 15% 15%
\
9.3
8.8
19.1 237
13.7 1.71
121 12.7 24
. a4 44 45 46 46 47
9.4 97 100 3 116 11 12
0.94
.9 q 3 0.81 0.90
6 7 9
0.35
0.27
0.14 | 013 [ 012 | " |06 [[0.18
.0 .0 A 3 A4 5 .0 .8
Q123 Q223 Q323 Q423 Q124 Q224 1H23 1H24 Q123 Q223 Q323 Q423 Q124 Q224 1H23 1H24 Q123 Q223 Q323 Q423 Q124 Q224 1H23 1H24

13
Note: All items are in billion pesos and margins (%).



Biggest Hotel in the Philippines

A Located in Westside City A All-day dine-in with bars
A 1,530 Rooms A Sustainable garden and pool area
A Function and meeting rooms

I
Hb -
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BEACH AND GOLF ESTATES

Located in Lian, Batangas.

32 Nd township

150 nhectares
holes golf course by the bay

”"}" P5bn development capex for 10 yrs




Lipa, Batangas

33 rd

township

25

hectares

P12bn

development capex
for 5-7 years
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P68.5bn P22.0bn P25.2bn

vs P145bn FY2024 target vs P40bn FY2024 target vs P55bn FY2024 target

17
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2024 -2026 PIPELINE

PREMIER OFFICES

2024 -2026 PIPELINE
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Travellers International
Hotel Group, Inc

1H2024 Financial Performance

2,742 384%
Room Keys Hotel Brands (1H2024)
2,355

VIP and \WEISS




