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All items are in billion pesos
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AGI 3Q23/9M23 financial performance

Å All major subsidiaries showed 
sustained topline growth, 
driven by rising consumer 
spending, improving project 
completion, higher 
occupancies for rental 
properties and increased 
tourism activities.

Å Margins capped by sharp 
increases in costs and 
expenses due to inflationary 
pressures (on raw materials, 
labour and other inputs to 
production) as well as higher 
interest charges.

in Pbn 3Q2023 2Q2023 QoQ chg 3Q2022 YoY chg 9M2023 9M2022 YoYchg

Group revenues 51.3 48.8 5% 45.8 12% 150.4 128.4 17%

Megaworld 16.4 15.7 5% 15.0 10% 48.3 42.3 14%

Emperador 16.0 15.5 3% 14.4 11% 47.0 42.1 12%

Travellers 8.3 7.3 13% 6.4 28% 23.4 18.4 28%

GADC 10.6 10.3 3% 8.5 24% 30.9 23.9 29%

Others 0.0 0.0 -3% 1.5 -98% 0.7 1.7 -59%

Group costs/expenses (44.0) (40.3) 9% (39.4) 12% (125.7) (107.4) 17%

Megaworld (11.2) (10.6) 6% (11.2) 0% (32.3) (30.4) 6%

Emperador (13.2) (12.4) 6% (11.8) 11% (38.4) (33.3) 15%

Travellers (8.3) (6.9) 21% (6.7) 24% (22.6) (18.6) 22%

GADC (10.0) (9.6) 4% (8.2) 22% (28.9) (22.4) 29%

Others (1.4) (0.9) 55% (1.5) -6% (3.5) (2.7) 30%

Attributable income 3.7 4.6 -19% 3.7 0% 12.9 11.9 9%

Megaworld 3.1 2.7 14% 1.8 73% 8.6 5.9 47%

Emperador 1.8 2.2 -17% 1.9 -7% 5.9 6.6 -10%

Travellers (0.0) 0.3 - (0.1) -90% 0.5 (0.1) -

GADC 0.3 0.3 -9% 0.2 71% 0.8 0.6 32%

Others (1.4) (0.9) 59% (0.1) 2452% (2.9) (1.0) 193%

Attributable income margin 7.2% 9.4% -220bps 8.0% -87bps 8.6% 9.3% -70bps



All items are in billion pesos except net debt/equity.

Group Borrowings
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Á Capex spent in 9M23: P48bn 
 (69% of P70bn 2023 budget)

 

All items are in billion pesos.

Capital Expenditure
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Enhancing Shareholder Value

Share Buyback Program

79% 55%

Á Buyback program size: P9.0bn
Á Amount utilized: P7.1bn (79%)
Á 610.1m shares bought at an average price 

P11.62 per share. 
Á Implementation period: 42 months from 

October 2021 to April 2025

Á Buyback program size: P5.0bn
Á Amount utilized: P2.7bn (55%)
Á 1.1m shares bought at an average price 

P2.59 per share.
Á Implementation period: Extended up to 

February 2025

AGI MEG

As of November 09, 2023



Megaworld
Corporation

9M2023 Financial Performance
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Townships & Integrated 
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Room Keys



MEG 3Q23/9M23 financial performance

P&L summary (Pbn) 3Q2023 2Q2023 QoQ chg 3Q2022 YoY chg 9M2023 9M2022 YoYchg

Revenue 16.6 15.8 5% 15.0 10% 48.6 42.5 14%

 Residential 10.0 9.7 3% 9.2 9% 29.0 26.2 11%

 Office 3.1 3.1 0% 3.1 2% 9.4 9.1 3%

 Malls 1.4 1.3 5% 0.8 68% 3.9 2.3 70%

 Hotel 0.9 0.9 4% 0.7 38% 2.6 1.8 51%

EBITDA 7.6 7.0 8% 6.6 15% 21.1 19.0 11%

EBIT 6.7 6.2 9% 5.8 15% 18.5 16.5 12%

Attributable Income 4.1 3.8 9% 2.5 65% 12.0 8.4 43%

Margins

Gross profit margin 49% 49% Stable 50% Down 49% 49% Stable

EBITDA margin 46% 44% Up 44% Up 43% 45% Down

EBIT margin 40% 39% Up 39% Up 38% 39% Down

Attributable profit margin 25% 24% Up 17% Up 25% 20% Up

Å Stronger overall revenue 
growth across all operating 
units, buoyed by increased 
economic activity.

Å Development revenue 
continued to benefit from 
higher project completion and 
improving housing demand.

Å Leasing properties enjoyed 
general improvement in rents 
and occupancy rates (92% for 
malls; 89% for office).

Å Robust hotel revenues boosted 
by increased MICE and tourism 
activities.

Å Further boost in profitability 
from favourable FX movement.
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MEG quarterly performance

All items are in billion pesos except hotel revenues and EBITDA (millions), and margins (%).

RES VS GROSS PROFIT RENTAL VS EBITDA MARGIN HOTEL REV VS EBITDA MARGIN
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RESERVATION SALES

P109.5bn
vs P130bn 2023 target

CAPITAL SPENDING

P38.8bn
vs P55bn 2023 target

PROJECT LAUNCHES

P69.3bn
vs P60bn 2023 target



13

Additional space (GLA)
2023-2026

209.4K

PREMIER OFFICES

Additional space (GLA)
2023-2026

154.1K

LIFESTYLE MALLS

Additional room keys
2023-2028

3,533

HOTELS & RESORTS



SuperPark Philippines
PH's 1st multi -activity indoor SuperParks

Eastwood City
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Uptown
Tempur 
Cinema

Uptown Bonifacio



Emperador Inc.
9M2023 Financial Performance

6
Vineyards
in Spain

5
Distilleries
in Scotland

25
Domestic

Sales Offices

>100
Countries under 

global distribution system



EMI 3Q23/9M23 financial performance

1717

Å Sequential improvement in 
whisky sales, driven by the 
growing popularity of its 
premium single-malt brands, 
while brandy sales have 
remained resilient.

Å Notable cost pressures 
(mainly selling and marketing 
expenses), coupled with higher 
interest charges and income 
taxes have weighed down on 
profitability.

P&L summary (Pbn) 3Q2023 2Q2023 QoQ chg 3Q2022 YoY chg 9M2023 9M2022 YoYchg

Revenue 16.0 15.5 3% 14.6 10% 47.1 42.6 10%

 Brandy 9.2 8.9 4% 9.0 2% 27.8 26.9 4%

 Whisky 6.8 6.6 2% 5.6 21% 19.3 15.8 22%

Gross Profit 5.7 5.5 2% 4.7 21% 16.3 13.1 24%

 Brandy 2.6 2.7 -3% 2.4 8% 7.8 7.0 11%

 Whisky 3.0 2.8 8% 2.3 34% 8.6 6.1 40%

EBITDA 3.4 3.6 -6% 2.9 16% 10.4 10.2 2%

EBIT 3.1 3.3 -6% 2.6 19% 9.4 9.1 3%

Attributable Income 2.1 2.4 -15% 1.9 5% 6.8 7.2 -6%

Normalized Income 2.1 2.4 -15% 1.9 5% 6.8 6.8 0%

Margins

Gross profit margin 36% 37% Down 31% Up 35% 32% Up

Brandy GP margin 29% 31% Down 25% Up 28% 26% Up

Whisky GP margin 43% 43% Stable 41% Up 44% 41% Up

EBITDA margin 21% 23% Down 20% Up 22% 24% Down

EBIT margin 19% 21% Down 18% Up 20% 21% Down

Normalized profit margin 13% 16% Down 13% Stable 14% 16% Down



EMI quarterly performance
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