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Performance highlights 74 ALLIANCE GLOBAL

AGI P&L Highlights P&L Highlights, by key subsidiary

Revenue Pre-minority Income Attributable Income GADC

Recordlevel revenues in 2022 96% ofprepandemiclevel 93% ofprepandemiclevel
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40Q22/FY 22 financial performance

4Q2022 3Q2022 QoQchg  4Q2021 2022 2021  YoY chg
Group revenues 55.2 45.8 21% 42.7 29% 183.6 152.8 20%
Megaworld 16.9 15.0 13% 13.7 24% 59.2 50.3 18%
Emperador 19.5 14.4 35% 17.5 12% 61.6 55.4 11%
Travellers 8.6 6.4 34% 3.5 147% 27.0 19.0 42%
GADC 11.0 8.5 29% 7.3 47% 35.0 25.7 36%
Others (0.9 1.5 - 0.6 - 0.8 2.4 -65%
Group costs/expenses (46.1) (39.0) 18% (37.1) 24% (152.3) (124.7) 22%
Megaworld (10.0) (11.2) -11% (9.7) 3% (40.4) (35.8) 13%
Emperador (16.0) (11.8) 35% (14.1) 13% (49.3) (42.4) 16%
Travellers (8.8) (6.3) 40% (5.9) 48% (26.2) (19.2) 36%
GADC (9.9) (8.2) 22% (6.7) 52% (32.4) (23.9) 35%
Others (1.4) (1.5) 3% (0.7) 104% (4.1) (3.4) 21%
Attributable income 4.2 3.7 14% 4.9 -15% 16.1 16.9 5%
Megaworld 3.6 1.8 101% 3.6 2% 9.4 9.1 4%
Emperador 2.2 1.9 15% 2.4 5% 8.8 8.7 1%
Travellers 0.4 (0.1) - (1.2) - 0.3 (0.2) -
GADC 0.4 0.2 151% 0.4 4% 1.0 0.5 79%
Others (2.4) (0.1) 4243% (0.2) 1201% (3.4) (1.2) 193%
Normalized income 4.2 3.7 14% 5.8 -28% 16.1 15.0 7%
Normalized income margin 7.6% 8.0% -45bps 13.6% -604bps 8.8% 10.2%  -145bps

vi4 ALLIANCE GLOBAL

A Sequential improvement in 2022
group revenues driven by sharp
recovery in gaming and QSR, and
sustained growth in real estate and
liquor.

A Margin pressures coming from
higher input costs and opex (mainly
salaries and marketing expenses).

A Profitability further weighed down
by stronger USD, normalized
Income taxes.

A Netting out one-off items,
(extraordinary gains vs impairment
losses of gaming unit) should result
In 7% profit growth.



Group Borrowings v ALLIANCE GLOBAL

GROSS DEBTS, by key subsidiary AGI GEARING

EMEG mEMP ®ENWR mGADC mParent & others mm Net debt (cash) ==Net debt/equity
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All items are in billion pesos except net debt/equity.



Group Gearing v ALLIANCE GLOBAL

MEGAWORLD EMPERADOR TRAVELLERS GOLDEN ARCHES PARENT
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0.31x 0.54x 1.44x
1.39x 49) (52) (5.3) (66) (82) 0.07x
1.24
99x
0.06x
.20x 0.7
0.04x
0.12x
0.03x
-0.57x
-0.65x
-0.72x
-0.84x
58.2 66.8 33.0 11.1 -0.81x
2018 2019 2020 2021 2022 2018 2019 2020 2021 2022 2018 2019 2020 2021 2022 2018 2019 2020 2021 2022 2018 2019 2020 2021 2022
mm Net debt (cash) mm Net debt (cash) mm Net debt (cash) Net debt (cash) mm Net debt(cash)
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5

All items are in billion pesos except net debt/equity.(x)



Capital Expenditure

AGI| CAPEX, by key subsidiary

A Capex spent in 2022:P57bn
(95% of 2022 budget of 60bn)

A Capex budget in 2023:P70bn

All items are in billion pesos.

m MEG m EMP m NWR GADC
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Enhancing Shareholder Value v/4 ALLIANCE GLOBAL

Share Buyback Program

AGI

Buyback program size: P7.0bn
Amount utilized: P6.3bn (89%)
545.5m shares bought at an average price
P11.46 per share.

A Implementation period: 30 months from
October 2021 to April 2024

) N

MEG

Buyback program size: P5.0bn

Amount utilized: P2.7bn (55%)

1.1m shares bought at an average price
P2.59 per share.

A Implementation period: Extended up to
February 2025

> > I

As of April 11, 2023



Enhancing Shareholder Value

Dividends

AGI

A Dividend per share: P0.12
A Record date: Dec 1, 2022
A Payment Date: Dec 22, 2022

MEG

A Dividend per share: P0.0615
A Record date: Oct 31, 2022
A Payment Date: Nov 14, 2022

EMI

A Dividend per share: P0.29
A Record date: May 02, 2023
A Payment Date: May 25, 2023



AGI group supported
17 UN Sustainable Development Goals
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40% open spaces
In Megaworld townships

We're planting the seeds to a GREEN future for the GOOD of the planet.
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Townships & Integrated
Lifestyle Communities
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Landbank
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MEGAWORLD

Megaworld
Corporation

FY2022 Financial Performance

1,400 484 4,713

Offices GLA Lifestyle Malls GLA Hotel
('000 sgm) ('000 sgm) Room Keys



40Q2022/FY 2022 financial performance M

MEGAWORLD
P&L summary (Pbn) 4Q2022 3Q2022 QoQchg 4Q2021 YoYchg 2022 2021 Yo chg
Revenue 17.1 15.0 14% 13.9 23% 59.5 50.8 17%
Residential 10.7 9.2 16% 8.0 34% 36.8 31.1 18%
| A Rising mall occupancy rate to
Office 3.1 3.1 2% 2.9 6% 12.2 11.1 11%

90% amid increased foot traffic

Malls 1.2 0.8 43% 0.8 53% 3.4 23 51% and revenge shopping, dining;
reduction in rental concessions.

Hotel 0.8 0.7 26% 0.7 30% 2.6 1.9 35%

EBITDA 7.4 6.6 13% 6.7 120 264 21.6 22% A Improved office occupancy to
92%, adjustments in rent.

EBIT 6.6 5.8 14% 5.7 16% 23.2 18.1 28%

Attributable profit 5.1 2.5 102% 5.3 -4% 13.5 13.4 0% A Recovery in hotel rates as
guests turn to staycation mode;
renewed MICE activities.

Margins

G fit i 51.1% 50.0% U 44.9% U 49.7% 45.8% U A Profitability weighed down by

FOSS profit margin . . . . . .
Profit mard ’ ’ g ’ g ’ ’ g FX losses and tax adjustments.

EBITDA margin 43.6% 43.9% Up 48.0% Down 44.4% 42.5% Up

EBIT margin 38.8% 38.8%  Steady  38.3% Up 38.9%  35.7% Up

Attributable profit margin 29.7% 16.7% Up 38.0% Down 22.6% 26.5% Down
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FY2022 performance vs pre-pandemic levels M
MEGAWORLD

REVENUE EBITDA NET INCOME

89% of prepandemic levels 89% of prepandemic levels 75% of prepandemic levels
62.0 30.2 17.9
55.1 0.6 26.7
46.4 22.0 13.4 13.5
39.3
9.9
2019 2020 2021 2022 2019 2020 2021 2022 2019 2020 2021 2022
m Development = Rental = Hotels m Development ®m Rental m Hotels
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Quarterly Performance M

MEGAWORLD

REVENUE EBITDA NET INCOME
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Covers residential, rental and hotel operations only. Excludes financial and other income.



Quarterly performance

RES VS GROSS PROFIT RENTAL VS EBITDA MARGIN

mm Real estate sales mmGross Profit ——GP Margin Rentals mmRental EBITDA —EBITDA margin
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All items are in billion pesos except hotel revenues and EBITDA (millions), and margins (%).
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MEGAWORLD

HOTEL REV VS EBITDA MARGIN

Hotel revenues mmHotel EBITDA —EBITDA margin
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2023 TARGETS

P130bn P60bn P55bn

TOWNSHIPS RESERVATION SALES PROJECT LAUNCHES CAPEX BUDGET
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207,200

Additional Office GLA
2023-2026
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2023-2026

I )| (= E

\/(

3,159

Additional Hotel Room Keys
2023-2028
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EMPERADOR INC.

Emperador Inc.

FY2022 Financial Performance
DAL
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Vineyards Distilleries Countries under Domestic
in Spain in Scotland global distribution system Sales Offices



40Q2022/FY 2022 financial performance EMPEEORINC.

P&L summary (Pbn) 4Q2022 3Q2022 QoQchg 4Q2021 YoYchg 2022
Revenue 20.1 14.6 38% 17.6 15% 62.8 55.9 12%
Brandy 13.8 9.0 54% 12.4 11% = 407 372 9% A Whisky: consistent outperformer,
il - , - - o0 driven by increasing popularity of
Whisky 0.3 >-0 13% > & = 18.7 18% single malt brands, return of travel
Gross Profit 6.0 4.7 28% 6.1 2% 19.1 20.0 5% retail.
Brandy 3.0 2.4 25% 4.1 -26% 10.0 12.6 -21%
Whisky 3.0 2.3 31% 2.0 45% | 9.1 7.4 23% A Brandy: sales boosted by holiday
. . . spending, increased ontrade
EBITDA 3.6 2.9 24% 4.1 -12% 13.8 15.2 9% activities, but capped by supply
EBIT 3.2 2.6 25% 3.6 -11% 12.3 13.7 -10% chain issues.
Attributable profit 2.9 1.9 48% 2.7 6% 10.1 10.0 1%
A Margins weighed by higher input
_ costs (raw materials, freight) and
Margins selling costs (mainly A&P).
Gross profit margin 31.1% 31.4% Down 35.8% Down 31.5% 36.5% Down
Brandy 233%  25.4%  Down 34.4%  Down | 252% 34.1%  Down A Rising share of whisky to group
- . 0
Whisky 455% @ 41.3% Up 38.4% Up 42.2%  39.9% Up perf_ormance. In 2022: 35% of the
business
EBITDA margin 18.0% 20.0% Down 23.4% Down 22.0% 27.2% Down
EBIT margin 16.0% 17.6% Down 20.6% Down 19.6% 24.5% Down
Attributable profit margin 14.3% 13.3% Up 15.4% Down 16.0% 17.8% Down
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FY2022 performance vs pre-pandemic levels

REVENUE ATTRIBUTABLE INCOME

Record-level revenue in 2022 Record-evel income in 2022

62.8

10.0 10.1
55.9

51.6 52.8

2019 2020 2021 2022 2019 2020 2021 2022

® Brandy = Whisky ® Brandy ® Whisky
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