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About the Report

About the Title & Cover
Contents

Staging the Future is the 2021 Annual Sustainability Report of the Alliance Global Group, 
Inc. and covers AGI and subsidiaries Megaworld Corporation, Travellers International Hotel 
Group, Inc., Emperador Inc., and Golden Arches Development Corporation. It details the 
economic, social, and environmental contributions and impacts of the Group, as well as their 
financial and operational highlights for the year. This report has been prepared in accordance 
with the GRI Standards: Core option. It also complies with the Sustainability Reporting Guide-
lines for Publicly Listed Companies of the Philippine Securities and Exchange Commission. 

Location of Headquarters
7/F 1880 Eastwood Avenue,
Eastwood City CyberPark, Bagumbayan,
Quezon City
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Sustainability consulting, Editorial, and Design by 
DRINK SUSTAINABILITY COMMUNICATIONS
www.drinkph.com

The Alliance Global Group, Inc. (AGI) is a world-class Filipino conglomerate that promises to 
be an active partner in national economic development. Though AGI is composed of different 
companies with varied products and services, AGI as a group is bound by the same mission 
and vision: elevating lives, serving and reaching more people, and transforming the nation. 

The 2021 cover represents the Group’s united vision, as well as the diverse industries where 
AGI operates: real estate, quick-service restaurants, spirits, and gaming and leisure.  As 
one, the AGI group thread the same path: always driven towards innovation and growth, 
and on the move to develop quality products and services that stage the future and bring 
communities together.

Staging the Future 

Reporting Frameworks
Global Reporting Initiative (GRI) Standards 
Core Option
SEC Sustainability Reporting Guidelines for 
Publicly-Listed Companies

Period Covered 102-50
January 1,2021 to December 31, 2021

Reporting Cycle
Annual

Coverage of most recent report:
January 2020-December 2020 
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2021

3 - Y E A R  T R E N D

OPERATIONAL
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2021 Sustainability Initiatives Digitization Efforts 

Zero waste lifestyle LEED-certified buildings Installation of solar panels

Naturally created biogas Rainwater recovery system Green electricity

Occupancy sensors Plastic neutrality and
waste reduction 

Sustainable sourcing

Sustainable construction Ronald McDonald
Bahay Bulilit

Learning Center

McDonald’s Kindness Kitchen

Pick-a-roo

Boozy McDelivery Resorts World App

i-FAE e-Concierge
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About the 
Company

History and Ownership

1981
1989

1994

2003

2007

2011

2014

2017

1993

1999

2005

2009

2013

2016

2021

Incorporation of Golden 
Arches Development 

Corp (GADC).

Incorporation of
Alliance Global Group, 

Inc. (AGI).

AGI public listing in the 
PSE and broadened its 

primary business and be-
come a holding company

MEG launched East-
wood City, marking its 
first venture into town-

ship development.

AGI acquisition of 49% 
stake in GADC.

Launch of Resorts
World Manila.

RWM public listing in the 
PSE.

Emperador acquisition of 
Bodegas Fundador.

Incorporation of MREIT, 
Inc. under MEG.

AGI acquisition of 100% 
of Emperador Inc.

AGI acquisition of GERI.

EMP public listing in the 
PSE.

EMP purchased of 
Whyte and Mackay 
GERI folded into MEG.

Incorporation of
Infracorp Development Inc.

Incorporation of
Megaworld
Corporation (MEG).

Incorporation of
Travellers International 
Hotel Group, Inc.

Incorporation of
Emperador Inc.

AGI began operations as 
a glass container manu-
facturer after acquiring a 
glass manufacturing plant in 
Canlubang, Laguna.

MEG public listing in the 
PSE.

A WORLD-CLASS FILIPINO 
CONGLOMERATE 

Alliance Global Group, Inc. (AGI) is 
one of the largest conglomerates in the 
Philippines. It continually pushes the 
boundaries of innovation in its diverse 
businesses to deliver top-notch 
products and services to customers 
locally and worldwide. 

It was incorporated in the Philippines 
on October 12, 1993, and began its 
commercial operations as a glass 
container manufacturer in 1994. 
After its listing on the Philippine Stock 
Exchange (PSE) in 1999, it obtained 
approval from the Philippine Securities 
and Exchange Commission (SEC) 
to broaden its primary business and 
become a holding company. 

It then began developing a diverse 
group of businesses, primarily 
in the real estate and consumer 
sectors. Today, through its different 
subsidiaries, AGI engages in property 
development, food, and beverage 
manufacturing and distribution, quick-
service restaurants, integrated tourism 
development, and infrastructure 
development.

102-2 102-9

102-5
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Our Vision 
and Mission 

We are priming ourselves for international 
competitiveness in the new century by 
consistently delivering products and services 
that meet the quality standards of markets 
both here and abroad. Through continuing 
research and innovation, we will enhance 
the company’s ability to gain customer 
satisfaction and goodwill and build on our 
market franchise.

As a world-class Filipino conglomerate, 
we will be an active partner in national 
economic development through the pursuit 
of excellence in our core businesses and 
investment in industries that offer more room 
for profitability and growth. We will enhance 
our competitiveness in an ever-expanding 
marketplace through export development and 
competitive pricing. As a matter of policy, 
we will always adapt to the dynamics of the 
market. 

We will constantly strive to enhance 
shareholder value by making our products 
and services desirable, accessible, and 
affordable to the target consumers in the 
Philippines and abroad. Through a continuing 
reward program, our stockholders will 
be entitled to an immediate share of the 
company’s gains in the form of stock or cash 
dividends.

SUBSIDIARIES
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Megaworld Corporation (Megaworld)
The leading township developer in the Philippines, with a diverse 
portfolio of residential projects, office spaces, commercial leases, 
and hotels. Its township development provides its residents, office, 
and commercial tenants the “Live, Work, Play” concept expressing 
a wonderful mix of lifestyle dynamics.

Emperador, Inc. (EMP)
The Philippines’ biggest liquor company and the world’s largest 
brandy manufacturer. It has operations in the Philippines, Spain, 
Scotland, and Mexico. Its local and acquired global brands of whisky 
and other alcoholic beverages are currently available in over 100 
countries worldwide.

Travellers International Hotel Group, Inc. (TIHGI)
The owner and operator of Resorts World Manila, the first integrated 
tourism resort in the Philippines that combines gaming facilities 
with hotel, retail, dining, entertainment, MICE (meeting, incentive, 
conference, and exhibition), and other leisure amenities.

Golden Arches Development Corporation (GADC)
A strategic partnership between Alliance Global Group, Inc. (AGI) 
and George Yang, which holds the master franchise to operate the 
‘McDonald’s’ brand in the Philippines. It has successfully made the 
international brand one of the country’s top quick-service restaurants 
among Filipinos for four decades. It began its digital transformation 
journey in 2016 in its bid to elevate customers’ experience across 
all touchpoints, grounded on its fundamentals of quality, service, 
convenience, and value.

Infracorp Development, Inc. 
The Group’s foray into infrastructure development, with plans to 
provide transport solutions that will improve the connectivity of all 
our properties and enhance the value of our real estate and tourism 
developments.

102-16
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Global Presence 
and Local Reach
AGI’s primary operations are in the Philippines, headquartered in Eastwood City CyberPark, 
Quezon City. Through acquired global brands under Emperador, AGI has manufacturing and 
bottling operations in Scotland (United Kingdom), Spain, and Mexico, as well as a world-
wide distribution network in over 100 countries. The global marketing arm of Megaworld 
Corporation, Megaworld International, extends AGI’s presence to 60 countries.

Over 100 countries

Over 60 countries

THE PHILIPPINES

Megaworld Corp.
Emperador
Travellers International
Golden Arches

Under the Global Distribution Network of Emperador Inc.

Megaworld International offices

102-4 102-9
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Message from
the Chairman

This 2021, development and expansion took 
center stage as AGI welcomed recovery 
and steadily moved past the challenges 
presented by the COVID-19 pandemic. 
Geared toward growth and improvement, 
we carried our learnings from the past year, 
which, while challenging, made AGI even 
more resilient, better prepared, and ready to 
stage the future for our diversified portfolio 
spanning real estate, tourism, gaming, spirits, 
and quick service restaurants. 

Various project launches and new product 
offerings, both locally and globally, defined 
our year. Powered by innovation, and with 
sustainability in mind, we showcased smart 
and modern townships, more efficient 
operations, and services that reached and 
catered to more people. These showed our 
commitment to evolve, our drive to thrive, 
and our agility in transforming challenges into 
opportunities in a time of crisis.

We are proud to announce that Megaworld 
launched two new townships this year: 

Northwin Global City in Bulacan and 
Paragua Coastown in Palawan. These two 
new additions to Megaworld’s expanding 
assets provide more growth opportunities 
for the Company. Megaworld also launched 
eight new projects, mainly residential 
developments and commercial districts, 
as well as the 529-room Kingsford Hotel 
in Westside City. These developments 
supported PhP80 billion in reservation 
sales, which surpassed our initial PhP70-
billion target and reflected an increase of 18 
percent year on year.

Megaworld marked another milestone when 
it launched MREIT, its real estate investment 
trust company. Since its listing, Megaworld 
has raised PhP23.4 billion in new capital via 
MREIT.

Meanwhile, our world-class spirits company, 
Emperador, enjoyed record-breaking growth 
as its whisky and brandy segments expanded 
their reach while building on the popularity 
of its flagship brands. 

102-14
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As our businesses remained strong, we also did not 
waver in supporting our employees and helping our 

communities throughout the pandemic. 

Dr. Andrew L. Tan
Chairman of the Board, Alliance Global Inc.

Contributing to Emperador’s strong growth 
in 2021 was the improvement of its whiskey 
segment. Whyte and Mackay’s luxury brand, 
The Dalmore, continued to be the fastest-
growing single malt over the past two years. 
It was recognized by industry authority Rare 
Whisky 101 as one of the world’s most 
investable whiskies. Its premium brand 
Jura, for its part, became the number one 
single malt in the UK off trade. Its Tamnavulin 
line was also recognized for its taste and 
quality, winning five Gold awards in the 2021 
International Spirit Challenge. For brandy, 
the premium Fundador Supremo 18 Brandy 
de Jerez by Bodegas Fundador bagged the 
Platinum Award at the San Francisco World 
Spirits Competition in 2021.

Golden Arches ended 2021 at 80 percent of 
its pre-pandemic sales levels, and capped the 
year with a total of 671 stores. This growth 
was on the back of a consistent focus on 
elevating the customer experience across all 

touchpoints, whether it be dine-in, drive-thru 
or delivery. 

Travellers International opened the Japan-
inspired Hotel Okura with 190 rooms and 
suites, while Resorts World Manila unveiled 
an upgraded Garden Wing. Travellers 
had a net revenue of PhP12.2 billion in 
2021. showing strong growth driven by its 
improved VIP business and an increase in 
hotel occupancy rates with the resurgence 
in staycations. 

Our resilience manifested through the positive 
financial performance of our businesses as 
we registered figures that surpassed 2020 
numbers. AGI ended 2021 with consolidated 
revenues of PhP152.8 billion, EBITDA of 
PhP46.4 billion, and attributable net profit 
of PhP16.9 billion. 

As our businesses remained strong, we also 
did not waver in supporting our employees 
and helping our communities throughout the 

pandemic. We were able to fully vaccinate 
our people through our AGImmunity 
program, an important step in easing back 
into face-to-face operations.  

Our foundations also continued their 
education, health and livelihood programs, 
reaching out especially to school children, 
frontline workers, and indigenous peoples. 
Investing as much as PhP152 million into 
these efforts, we hope to contribute to the 
United Nations Sustainable Development 
Goals, as well as sustained local 
development.

As we move toward further recovery, we 
are staging the future with vibrant new 
developments, products and services. We 
believe in the skills and leadership potential 
of our employees, which we will continue 
to hone to help us achieve our collective 

goals.  We also believe in the robustness of 
our businesses and our strategies that have 
withstood crises through the years.

I would like to thank our shareholders, 
employees, partners, and customers. With 
your continued support and patronage, we 
are excited to move forward and harness 
the opportunities of a post-pandemic 
world. We will continue to be your partner 
in development—purposefully staging the 
future for our communities and our country.
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Message 
from 
the CEO

Transcending Challenges and moving 
toward recovery 

Challenges are part of business operations, 
and undoubtedly, in the many years that AGI 
has been in the industry, the group has faced 
many. Still, none can equal the magnitude 
of what the COVID-19 brought locally and 
globally. In 2020, we met the onslaught 
of the pandemic and navigated a world of 
frequent lockdowns and uncertainty with 
AGI’s five Point Recovery strategy to cushion 
the pandemic’s impact. We focused on (1) 
earnings diversity; (2) sustainability and well- 
being; (3) adaptability; (4) digitalization; and 
(5) financial flexibility. 

This year, 2021, we continued to face the 
challenges of the pandemic: vaccine delays 
plagued the earlier part of the year and the 
introduction of the highly transmissible Delta 
variant. These resulted in an increase in the 
reported cases on a daily basis. In the latter 
part of the year, the Omicron variant caused a 
steady surge of infections that continued the 
next year. Armed with lessons learned from 
the past year, however, we transcended the 
challenges of this global health crisis through 
capacity and asset expansions, new product 
introductions and project launches, and our 
strong digitization efforts. Backed by our 
continued commitment to protecting our 
employees, consumers, and the community, 
we remain optimistic about our recovery from 
the pandemic and its effects. 

Growing our assets 

As part of our recovery, we are growing 
and expanding our capacity.  Megaworld 
launched two (2) new townships: the Paragua 

102-14

Coastown in Palawan and the Northwin 
Global City in Bulacan.  It also introduced and 
took public a new subsidiary, MREIT, which 
will become an important platform to be able 
to further expand our investment properties. It 
is our aspiration to grow this venture into the 
largest real estate investment trust in South 
East Asia in the next five years. 

Emperador strengthened its liquor 
distribution and launched new products 
through its contemporize, premiumize, 
and internationalize strategy. Though there 
were logistical problems during the year that 
affected international distribution, coupled 
with local alcohol bans, there was sustained 
growth in whisky and brandy products this 
year as restrictions were slowly relieved. 

Golden Arches, known as McDonald’s 
Philippines, opened thirty six (36) stores 
in 2021, with its increased drive-thru and 
delivery services augmenting dine-in sales. 
McDonald’s online platform is also improving 
sales despite restrictions during the year. 

Travellers International upgraded its Garden 
Wing, which together with the Grand Wing, 
helped reinvigorate its gaming business which 
operated at improved capacity as restrictions 
eased.  Hotel Okura Manila welcomed guests 
as leisure stays or staycations also fueled this 
year’s recovery. 

Growing our assets is a big milestone 
considering that the pandemic limited mobility 
and halted the economy. This growth also 
signifies our commitment to exploring new 
opportunities that will expand the Company 
despite challenges. 

Strengthening our Digital Platforms 

We have constantly been transforming 
the way we do our business. AGI adapts 
to the needs of the time while also looking 
onwards—this inspires future-ready 

innovations that make the Company resilient 
and growing amidst challenges. One of the 
endeavors that proved beneficial is our five-
year Innovation and Digital Transformation 
Program, which was launched in 2018. This 
is especially helpful during the pandemic as 
we saw the massive switch to digital tools 
to be able to continue operations.  

Our different array of digital applications and 
platforms helped us continue to reach out 
to customers, tenants, and retail partners: 
we have the iFAE for residential customers, 
e-concierge for our hotels, McDelivery PH 
App for McDonald’s, Boozy.ph for liquor 
delivery, RWM mobile App for Resorts 
World Manila, and Pick.A.Roo as an all-in-
one delivery App that supports our retail 
partners.  We continue to leverage these 
platforms and bring them to new heights as 
we move towards recovery. 

We believe that even in a post-pandemic 
situation, online and offline will definitely 
interact with each other in some way or form. 
This is why we are continuing to enhance our 
digital assets. 

Protecting People 

Vaccination against COVID-19 is among 
the top priorities this year, as protected 
employees mean protected customers as 
well. We started our vaccination program 
across the group at the beginning of the 
second quarter. We continued throughout 
the year, targeting employees and including 
frontliners and crews, as well as their 
dependents. Our program was able to 
vaccinate more than 60,000 employees, 
and this high vaccination rate can also be 
attributed to the education campaign that 
highlighted the importance and benefits of 
getting an immunization. 

The vaccination program, which also 
included booster shots, allowed us to 
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This is Staging the Future for us: knowing that we can transform 
lives, create jobs, and transform cities motivate us to develop 

products and services that enhance the lives of Filipinos.

Kevin L. Tan
Chief Executive Officer

protect our employees, preparing them for 
the transition of getting back to the office. We 
have started easing employees back through 
a hybrid work set-up and then transitioning 
to a face-to-face scheme which signals the 
steady return to normal. This set-up offered 
more efficiency at work and promoted 
collaboration, better culture, interaction, and 
training. These factors, we believe, will allow 
us to thrive and be resilient throughout the 
pandemic.  

In the larger scheme, our company-wide 
vaccination allowed us to contribute to the 
nation’s goal of jumpstarting the economy 
with an immunized citizenry. Moreover, as 
a government partner in its fight against 
COVID, we provided venues and hosted 
eleven (11) Local Government Units (LGUs) 
for their vaccination drives. We were able to 
help vaccinate 300-400 people per site per 
day and totaling more than a million at the 
end of the campaign. 

Empowering Employees 

We remain supportive of our employees, 
who are the power behind the operation of 
all our businesses. We are proud to say that 

there were no retrenchments this year, even 
with limited operations. We also prioritized 
employee welfare by providing work-
from-home schemes, transportation and 
accommodation, digitization of training, and 
creating an e-learning portal so that employee 
learning and development can continue. 

Staging the Future 

A total of P60bn worth of capital expenditure 
was allocated for the whole group for the 
next year. This value being close to our pre-
pandemic allocation signals an important shift 
for us toward a post-pandemic mindset. We 
are committed to growing and expanding 
our various portfolios of companies and 
launching new products that shape multiple 
parts of the country, help build society, and 
uplift lives. 

Our stockholders and customers alike have a 
lot to look forward to: we are pushing through 
with our dual listing of Emperador this 2022 
on the Singapore stock exchange after a year 
of preparation; Megaworld is launching four 
townships: one in Metro Manila, two in Luzon, 
and one Mindanao totaling to about 500 
hectares; fourteen new residential projects 

are also in line for Megaworld. For our fast 
food business, McDonald’s is set to open 
forty-five stores to serve more people. 

This is Staging the Future for us: knowing 
that we can transform lives, create jobs, 
and transform cities motivate us to develop 
products and services that enhance the lives 
of Filipinos. 

For our stockholders, this year had been 
an exciting one regardless of what the 
world went through. We learned how to 
be a more cost efficient company while 
expanding. We continued to do our buy-
back program, restored our dividends for our 
listed companies, and rewarded investors 
who supported us through the crisis. We are 
steadily recovering, more than doubling the 
income we had the previous year. We hope 
for your continued support in the following 
years. 

To our employees, we remain supportive 
and committed to your development and 
prioritizing employee welfare. To our 
customers and consumers, know that 
innovation is at the heart of AGI and that 
we would continue to create products and 
services that are accessible to all. With 
our industries well-suited for the post-
pandemic world, we will continue to provide 
to consumers and take advantage of this very 
vibrant future. 
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Awards
18th Philippine Quill Awards

• Excellence (Division 1: Communication 
Management (CovidComms 2020) - 

Category 14: CSR) 
Mega Malasakit: 
Megaworld Foundation 
COVID-19 Response
• Excellence 
(Division 4: 
Communication Skills 
- Category 21: Audio/
Visual) Megaworld 
Takes a Stand for 
the United Nations 

Sustainable Development Goals
• Merit (Division 4: Communication Skills 

(CovidComms 2020) - Category 22: Social 
Media Programs) Mega Summer Ventures 
#RoamFromHome

• Merit (Division 1: Communication 
Management (CovidComms 2020) - 
Category 14: CSR) Megaworld Foundation 
Scholarship in the New Normal

• Merit (Division 1: Communication 
Management - Category 2: Employee 
Engagement) Megaworld Takes a Stand for 
the United Nations Sustainable Development 
Goals

CSR and Nonprofit Awards 2021

• Social Meaning - Scholarship 
Program(External) Honorable Mention: 
Scholarship Program

• Social Meaning - Diversity Initiative 
Honorable Mention:One with the Aetas

MEGAWORLD 

Virtus Awards
• Outstanding S&M Associate
• Outstanding S&M Manager
• Outstanding S&M Leader 

TripAdvisor Travelers Choice Awards 
2021 Travelers Choice Awards –
Hotel category 

• Belmont Hotel Manila 
• Belmont Hotel Boracay 
• Hotel Lucky Chinatown 
• Richmonde Hotels 
• Savoy Hotel Boracay
• Savoy Hotel Manila 
• Twin Lakes Hotel

2021 Travelers Choice AWards –
Dining Category 

• Café Belmont; Belmont Manila 
• Savoy Café; Savoy Hotel Manila

All Megaworld Hotel properties: 

• OTA Awards
• Booking.com Travelers Review Awards 
• Expedia Travel Awards 
• Agoda Golden Circle 
• Various recognitions from Online Travel 

Agents based on consistent positive 
reviews by guests and top producing hotel 
properties in terms of booking conversions

World Travel Awards 

• 2021 Leading Airport Hotel Award – 
Philippines and Asia | Savoy Hotel Manila

• Silver (PR Programs, B. PR Programs 
Directed at Specific Stakeholders - Other 
stakeholders (Employees) Megaworld 
Takes a Stand for the United Nations 
Sustainable Development Goals

• Silver (PR Programs, B. PR Programs 
Directed at Specific Stakeholders - Other 
stakeholders (Students) Eskwela ng 
Bayan: A Mega Classroom on Wheels

• Silver (PR Programs, B. PR Programs 
Directed at Specific Stakeholders - 
Communities) Taking the Extra Mile for the 
last Mile

Gold Quill Awards 2021

• Merit  (Divisio n 4: Communication Skills - 
Category 23: Social Media) Mega Summer 
Ventures #RoamFromHome

Digital Awards 2021

• Honorable Mention (Campaigns and 
Products - Video) Megaworld Takes a 
Stand for the United Nations Sustainable 
Development Goals

• Bronze Anvil Awards 2021 (Facebook 
Engagement) Mega Summer Ventures 
#RoamFromHome

Bronze Anvil Awards 2021

• Commendation Winner (Facebook 
Engagement) Mega Summer Ventures 
#RoamFromHome

Global Good Awards 2021

• Bronze (Educational Excellence) 
Megaworld Foundation Scholarship in the 
New Normal

Asia Pacific Stevie Awards 2021

• Silver (Video Awards Category D03. 
Award for Innovation in Corporate Social 
Responsibility (CSR) Videos) Megaworld 
Takes a Stand for the United Nations 
Sustainable Development Goals

• Bronze (Corporate Communications, 
Investor Relations, and Public Relations 
Awards Categories C.07 Award for 
Innovation in the Use of Social Media)
Megaworld Takes a Stand for the United 
Nations Sustainable Development Goals

• Silver ( Mega Malasakit: Megaworld 
Foundation COVID-19 Response 
COVID-19 Response Category - 
Organization Nominations K.13 Most 
Valuable Non-profit Response) Mega 
Malasakit: Megaworld Foundation 
COVID-19 Response

56th Anvil Awards

• Silver (PR Programs, C. Specialized PR 
Programs - COVID-related PR programs 
with tools) Mega Malasakit: Megaworld 
Foundation COVID-19 Response

• Silver (PR Programs, A. PR Programs on 
a Sustained Basis - Education/Literacy)  
Megaworld Foundation Scholarship in the 
New Normal

• Silver (PR Programs, A. PR Programs on 
a Sustained Basis - Education/Literacy) 
Megaworld Foundation Scholarship in 
the New Normal Mega Summer Ventures 
#RoamFromHome
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12th Asia Best CSR Practices Awards

• Winner (Best Overall Excellence in CSR) 
Mega Scholarship in the New Normal

• Winner  (Charitable Giving/Charity 
Support) Rice Together: Megaworld 
Foundation Community Pantry

Silver Quill Awards 2021

• Awards of Excellence (Social Media)
• Mega Summer Ventures 

#RoamFromHome

DotComm Awards 2021

• Gold (Web - Content Marketing - 95. 
eBook Category) The Visionary, The 
Philanthropist

• Platinum (Digital Advertising & Marketing - 
Owned Media - 194. eBook Category) The 
Visionary, The Philanthropist

• Platinum (Podcasts (Audio or Video) - 
Virtual Events - 266. Other: Virtual Book 
Launch Category) The Visionary, The 
Philanthropist Virtual Book Launch

• Platinum (Web - Social Media Marketing - 
111. Facebook) Mega Summer Ventures 
#RoamFromHome

MarCom Awards 2021

• Platinum (Digital Media - Social Media - 
216. Facebook Engagement) Strategic 
Communications- Marketing/ Promoting 
Campaign - 152C. Special Event

• Platinum (Strategic Communications- 
Marketing/ Promoting Campaign - 156C. 
Corporate Social Responsibility) Mega 
Scholarship in the New Normal

• Gold (Digital Media - E-Communication 
- 258. E-Book (iBook) The Visionary, The 
Philanthropist

• Gold  (Strategic Communications- 
Marketing/ Promoting Campaign - 152C. 
Special Event) The Visionary, The 
Philanthropist Virtual Book Launch

Nonprofit Communications Awards 2021

• Honorable Mention (Community-nonprofit 
Partnership) Taking the Extra Mile for the 
last Mile

International Business Awards 2021

• Silver (Company of the Year - B29. Non-
Profit or Government Organizations 
Category)

• Winner People’s Choice Award  (Nonprofit 
category) Champion in Education

International CSR Excellence Awards 2021

• Winner  (Charitable Giving Category) 
Taking the Extra Mile for the last Mile

• Winner (Communication) Mega Summer 
Ventures #RoamFromHome

• Winner (Volunteering) Rice Together: 
Megaworld Foundation Community Pantry

Communitas Awards 2021

• Winner (Leadership in Community Service 
and Corporate Social Responsibility) 
Megaworld Takes a Stand for the United 
Nations Sustainable Development Goals

• Winner (Excellence in Community 
Service - Company Community Service 
(Community Partnership) Rice Together: 
Megaworld Foundation Community Pantry

• Winner Excellence in Community Service 
- Organization Community Service 
(Organization’s Specific Program) 
Rice Together: Megaworld Foundation 
Community Pantry

• Winner Excellence in Community 
Service - Community Service/Other 
(Community Service/New Category 
-Staying Connected amidst the Pandemic) 
Rice Together: Megaworld Foundation 
Community Pantry

Best Campaign 2021 (National, UK)Best 
Campaign 2021

• Woodsman
       2021 Campaign Media Awards

Fettercairn

2021 International Spirits Competition

• Fettercairn 28 Year Old (‘18 Release) - 
Gold

Emperador Brand Awards

2021 International Spirits Competition

• Fundador 12 Year Old Pedro Ximenez - 
Double Gold

• Fundador 15 Year Old Amontillado - 
Double Gold

• Fundador 18 Year Old Olorosso
• Fundador Exclusivo - Silver
• Fundador Triple Madera - Silver
• Fundador Imperial Brandy - Bronze 

2021 International Wine and Spirits 
Competition

• Harvey’s Pedro Ximenez (30 Year Old 
V.O.R.S. Sherry) - Gold 96 and IWSC 
Trophy

• Harvey’s Very Old Amontillado (30 Year 
Old V.O.R.S. Sherry) - Gold 95

• Harvey’s Very Old Palo Cortado Blend 
Medium (30 Year Old V.O.R.S. Sherry) - 
Silver 94

The Dalmore
2021 International Spirits Competition

• The Dalmore 15 Year Old - Gold
• The Dalmore 18 Year Old - Gold
• The Dalmore 25 Year Old - Gold
• The Dalmore KAII - Gold
• The Dalmore Portwood Reserve - Gold
• The Dalmore Vintage Trio - Gold
• The Dalmore Vintage Quartet - Gold
• The Dalmore Vintage Quintet - Gold 

Whisky Category

2021 International Wine and Spirits 
Competition

• The Dalmore 25 Year Old - Gold 95
• The Dalmore Vintage Trio - Gold 95
• The Dalmore Vintage Quartet - Gold 95
• The Dalmore Vintage Quintet - Gold 95

Rafael Rendón

• Recognition by the Confederation of Cádiz 
Entrepreneurs (Business Association of 
Cádiz)

• IQNet SR10 Certification  (Social 
Responsibility Management System)

Department of Labor and Employment 
(DOLE) Region 4-A

• Safety Seal certification

Distiller of the Year

• Whyte & Mackay Group Ltd. 2021 Icons 
of Whisky Awards

EMPERADOR INC. • Harvey’s Very Old Oloroso Blend Medium 
(30 Year Old V.O.R.S. Sherry) - Silver 92
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Jura

2021 International Spirits Competition

• Jura Winter Edition - Gold
• Jura French Oak - Gold
• Jura 12 Year Old Sherry Cask (Asia 

Exclusive) - Gold
• Jura 18 Year Old - Gold
• Jura 19 Year Old The Paps - Gold
• Jura 21 Year Old Tide (Domestic) - Gold

2021 International Wine and Spirits 
Competition

• Jura Red Wine Cask Finish - Gold 96
• Jura Winter Edition - Gold 96
• Jura French Oak - Gold 96
• Jura Rum Cask Finish - Silver 93
• Jura Seven Wood - Gold 95

Tamnavulin

2021 International Spirits Competition

• Tamnavulin Double Cask - Gold
• Tamnavulin Sherry Cask Edition - Gold
• Tamnavulin Tempranillo Cask Edition - 

Gold
• Tamnavulin French Cab Sav - Gold
• Tamnavulin Spanish Grenache - Gold

2021 International Wine and Spirits 
Competition

• Tamnavulin Sherry Cask Edition - Gold 95
• Tamnavulin French Cab Sav - Gold 98
• Tamnavulin Spanish Grenache - Gold 96

Mobility Awards (Institute for Climate and 
Sustainable Cities. The Climate Reality 
Project, MNL Moves, 350.org) - Silver

• McDonald’s Clark Gate and McDonald’s P 
Oliveros

• Most Bicycle-Friendly Stand-Alone 
Establishments 

LCF Guild Awards (Outstanding CSR 
Collaboration Project)

• McDonald’s Kindness Kitchen

GOLDEN ARCHES

TRAVELLERS INTERNATIONAL

Anvil Awards
Gold Anvil Award - Digital Public Relations 
Program: Good Governance/Social Re-
sponsibility/Responsible Citizenship

18th Philippine Quill Awards
Award of Excellence - Division 1:  Commu-
nication Management - Category 1: Inter-
nal Communication
CovidComms 2020: ThrillmakersTV: Posi-
tive Doses of Thrill

Award of Merit - Division 1: Communica-
tion Management - Category 7: Marketing, 
Advertising and Brand Communication
CovidComms 2020: Resorts World Ma-
nila’s (RWM) My Frontliner Hero

Award of Merit - Division 1: Communica-
tion Management - Category 16: Non-prof-
it Campaigns
CovidComms 2020: The L.O.V.E. Project
CovidComms 2020: Pinas Muna Tayo

Award of Merit - Division 4: Communi-
cation Skills - Category 19: Special and 

Experiential Events
Resorts World Manila’s (RWM) 10 Years 
of Thrills

2021 Asia-Pacific Stevie Awards®

Silver Stevie Award - COVID-19 Response 
Categories: K10. Most Exemplary Employ-
er
Resorts World Manila: Making the most 
and making it together

Silver Stevie Award - COVID-19 Response 
Categories: K11. Most Valuable Corporate 
Response
Resorts World Manila’s (RWM) The 
L.O.V.E. Project

Bronze Stevie Award - COVID-19 Re-
sponse Categories: K28. Most Valuable 
Service
RWM-Brand of Service Home with Delish-
very

Bronze Stevie Award - Best Use of Social 
Media
Ang Huling El Bimbo Online Streaming in 
partnership with ABS-CBN

Bronze Stevie Award - COIVD-19 Re-
sponse Categories: K20. Best Use of 
Social Media
Resorts World Manila’s Project Safety

Marriott Asia Pacific exc China

Food & Beverage Leadership & Innovation
HR Team Resilience Award
HR Special Leadership

Sheraton

Maynilad and Department of Tourism 
(DOT)
Commendation Awardee - 2021 Golden 

Kubeta Seal of Good Toilet-Keeping

Hilton

Hilton Worldwide
Hospitality Heroes 2021

Hotel Okura
2021 Tripadvisor Travellers Choice Award 
- Yamazato

HIEX
Booking.com Traveller Review Awards 
2021
8.1 rating

InterContinental Hotels Group (IHG) 
South East Asia & Korea (SEAK)
Highest Enrollment in SEAK

F&B

Golden Kubeta
(Seal of Good Toilet-Keeping)
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AGIlity and Resilience: 
2021 Financial and 
Operational Highlights

Driven by the resurgence of activities 
across all its business segments helped 
by increased mobility, AGI registered 
consolidated revenues of PhP152.8 billion, 
an 18% increase from last year’s figure.  Net 
income amounted to PhP23.8 billion, more 
than double its income last year, reflecting the 
agility and resilience of the Group in emerging 
from a challenging time.  Attributable profit 
stood at PhP16.9 billion, higher by 92% from 
year-ago level.

Megaworld shifted its focus from COVID-19 
management to establishing its growth in 
the new normal.  Helped further by lowered 
pandemic restrictions, the company gained a 
17% increase in revenue from PhP43.5 billion 
to PhP50.8 billion in 2021.  Such favorable 
performance was attributed to increased 
project completion, higher income on office 
rentals which for the first time breached the 

PhP11-billion mark, the boost in foot traffic in 
malls as restrictions relax, and the recovery 
in leisure and MICE (Meetings, Incentives, 
Conventions, and Exhibitions) activities.  

Earnings before interest, taxes, depreciation, 
and amortization (EBITDA) improved to 
PhP20.3 billion compared to the previous 
year’s PhP18.7 billion, supported with 
effective cost management.  Megaworld 
also had a 36% increase in its net profit from 
PhP10.6 billion to PhP14.4 billion.  

Megaworld opened two new townships this 
2021: the 462-hectare eco-tourism township, 
Paragua Coastown in Palawan, and the 
85-hectare global business hub, Northwin 
Global City in Bulacan.   

Paragua Coastown integrates tourism and 
residential development, featuring hotels and 

resorts, health and wellness sanctuaries, a 
cultural center, educational institutions, a 
boutique hotel district, a shophouse district, 
and residential developments. The Northwin 
Global City is designed to be Bulacan’s first 
metropolitan hub for business and lifestyle 
and will feature sustainable infrastructure for 
mobility and interconnectivity, as well as 40% 
green and open spaces. 

Megaworld launched Tower D at Park 
McKinley West, making it the first Company 
to offer to the market a Metro Manila 
development project at the height of a 
continuing pandemic.  Megaworld also 
launched several other projects this year: 
Arden West Park Village and The Lindgren, 
both located in its Arden Botanical township 
in Tanza, Cavite; La Cassia Residences 
in Maple Grove in Cavite; The Grand Hill 
Heights at Eastland Heights; as well as the 
Rodeo Drive commercial lots and residential 
expansion lots in Alabang West. Towards the 
close of the year, Megaworld also launched 
a slew of commercial projects valued 
at PhP11.2 billion in its new townships, 
Paragua and Northwin.  These brought the 
company’s total project launches in 2021 to 
PhP28 billion, its most aggressive yet at a 
time of the pandemic.

In October 2021, Megaworld also launched 
another venture, MREIT - its Philippine REIT 
platform with prime locations at Eastwood 
City, McKinley Hill, and Iloilo Business Park 
townships. The venture reported gross 
revenue of PhP1.5 billion and rental income 
of PhP1.2 billion on average occupancy rate 
of 96%.

Emperador continued going strong as a 
global brand, gaining a record normalized 
net profit of PhP10.8 billion in 2021 - 32% 
higher than the previous year’s PhP8.0 billion. 
Consolidated revenues are up by 6%, totaling 
PhP55.9 billion. Its global presence and wide 
distribution in North and Latin America, Asia, 
and Europe significantly improved the sales 

of its premium whisky and brandy products. 
Meanwhile, the lifting of liquor bans in the 
Philippines, and the increase in the indoor 
capacity of bars contributed to Emperador’s 
local success. 

Driving the gains of Emperador as well is 
its successful Contemporize, Premiumize, 
and Internationalize (CPI) strategy. 
Contemporizing its offerings, the Company 
reached out to the younger generation of 
consumers, employed creative branding 
and marketing strategies, and introduced 
its new line of products. The company 
premiumizes its portfolio by leveraging its 
marque brands and focusing on luxury single 
malts, constituting approximately 70% of the 
whisky segment. Emperador also expanded 
its reach in the international market, reaching 
over 100 countries with plans on expanding 
in the next years. 

Golden Arches ended the year with PhP24.9 
billion sales revenue which is 26% higher 
than the 2020 figures. Largely affected 
by pandemic restrictions and lockdowns 
that limited dine-in customers, the gradual 
reopening of the country and the resulting 
increased demand contributed to the 
Company’s gains. Golden Arches additionally 
improved its sales through upgraded online 
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tools and apps for delivery and more efficient drive-thru areas. With this, the Company 
recorded an 80% year-on-year growth in gross profit which amounted to PhP5.4 billion. 

Golden Arches opened thirty six (36) new restaurants in 2021, of which 250 are the innovative 
NXTGEN stores that feature self-ordering kiosks that allow cashless payments. Golden 
Arches also introduced dual-lane drive-thrus/ride-thrus for faster services that cater to cars 
and bicycles. They also partnered with Grab Food and FoodPanda to further improve its 
delivery services as online ordering increased.

Travellers International performed better with net revenue of PhP13.2 billion - an increase 
of 8% from its 2020 figure of PhP12.2 billion. The easing of restrictions, improved hotel 
occupancy with the resurgence of staycations, and ongoing cost efficiency measures to 
mitigate the rise in gaming-related expenses contributed to the favorable performance of 
the Company. Travellers also benefitted from the improvement of its VIP business with the 
entry of new junkets since before the pandemic, garnering 50% more revenue or PhP11.3 
billion than last year, in this area. 

Travellers International maximized the lockdowns imposed this year and made use of the time 
to renovate and expand gaming locations. They also launched Hotel Okura Manila - the first 
Okura Nikko Hotels property in the Philippines - this 2021. This new development adds to 
the Company’s expanding hotel network

MEG
33%

13%

17%

37%
EMP

RWM

GADC

Revenue 
Shares 
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AGI’s stakeholders are its customers, business partners, employees, community, society, 
regulatory bodies, and shareholders. Because of the diversity of businesses under the 
Company, stakeholder concerns greatly vary among subsidiaries and can be very specific 
to the industry concerned. These particular concerns are discussed more in detail in each 
subsidiary’s annual reports. 

With the continuing COVID-19 pandemic and the introduction of the Delta and Omicron 
variants, health and safety is the year’s top concern across stakeholders. With lockdowns 
and quarantine regulations, business continuity and product/service delivery were also topics 
of concern. The table below lists down general concerns across AGI’s businesses and the 
Company responses for the year 2021. 

CUSTOMERS

Stakeholder
Concerns

• Safety compliance and sanitation standards in residences/malls/hotels/ gam-
ing areas/restaurants 

• Digitalization of transactions for safety
• Business continuity/services offered during the pandemic
• Sustainability and environmental conservation initiatives 

Engagement
Channels

• Personal encounter, email, online meetings, phone calls, social media, email, 
signages

• Implementation of protocols on-site 

Company Response

• Setup temperature screening on all entrances, fill-out digital health dec-
laration, safety on track/ upgraded sanitation and safety procedures in 
all sites. 

• To address the ongoing pandemic, vaccination programs have been un-
dertaken in coordination with AGImmunity, Megaworld Lifestyle Malls, 
and the concerned LGUs Vaccination services including unit owners, 
residents, employees, and service providers

• Compliance with Department of Tourism (DOT)/Department of Trade 
and Industry (DTI) quarantine guidelines

• Offered flexible room reservation cancellation program and extended 
flexible rates. (for hotels)

• Tie-up with cashless payment facilities like Gcash, Paymaya, and other 
means of cashless payment methods

• Creation of sustainability programs as customers become more aware 
of sustainable practices and environmental conservation initiatives. 

• Creation of attractive and lower equity payment options and increased 
activation and engagement for Megaworld Brokers Network

Stakeholder 
Engagement

BUSINESS PARTNERS (CONTRACTORS, VENDORS, SUPPLIERS)

Stakeholder
Concerns

• Management of COVID infections/compliance with stricter policies and 
protocols due to COVID-19 pandemic/occupational health and safety

• Travel restrictions
• Availability of supply
• Availability of manpower

Engagement
Channels

• Email, Meetings (both virtual and limited face to face, with maintained 
distance), teleconference, and SMS

• Zoom Meetings, Posters, Visual Aids, and electronic campaigns for 
OHS 

Company
Response

• Awareness campaign and regular reminder for contractors regarding 
the safety protocols and use of proper PPEs; installation of signages 
and posters around work areas

• Presentation of health certificate indicating that the bearer is not includ-
ed on the COVID19 list of their respective LGU and does not present 
any symptoms related to COVID19 at the time of entry as a precaution-
ary measure

• Health Assessment is done prior to entry
• Made arrangements for employees to stay in and provided subsistence 

allowance when there were travel restrictions
• To address the ongoing pandemic, vaccination programs have been un-

dertaken in coordination with AGImmunity, Megaworld Lifestyle Malls, 
and the concerned LGUs Vaccination services included unit owners, 
residents, employees, and service providers

• Compliance with Department of Tourism (DOT)/Department of Trade 
and Industry (DTI) quarantine guidelines

• Offered flexible room reservation cancellation program and extended 
flexible rates. (for hotels)

• Tie-up with cashless payment facilities like Gcash, Paymaya, and other 
means of cashless payment methods

• Creation of sustainability programs as customers become more aware 
of sustainable practices and environmental conservation initiatives. 

• Creation of attractive and lower equity payment options and increased 
activation and engagement for Megaworld Brokers Network
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EMPLOYEES

Stakeholder
Concerns

Health 
• COVID-19 situation in enclosed workspaces and/or sites
• Impact of Covid transmission within offices
• Physical Safety and Mental Health
• Rapid increase of COVID-19 cases in the country
• Access to Covid-19 vaccination for self and family members
Accessibility
• Transportation- Unable to go to work due to enhanced community 

quarantine
• Accommodation 
Work-related concerns
• Return to Office
• Work from home setup
Engagement
• Continuation of training  

Engagement
Channels

• Personal encounter, email, online meetings, phone calls, social media, 
email, signages

• Implementation of protocols on-site 

Company
Response

• Setup temperature screening on all entrances, fill-out digital health dec-
laration, safety on track/ upgraded sanitation and safety procedures in 
all sites. 

• To address the ongoing pandemic, vaccination programs have been un-
dertaken in coordination with AGImmunity, Megaworld Lifestyle Malls, 
and the concerned LGUs Vaccination services included unit owners, 
residents, employees, and service providers

• Compliance with Department of Tourism (DOT)/Department of Trade 
and Industry (DTI) quarantine guidelines

• Offered flexible room reservation cancellation program and extended 
flexible rates. (for hotels)

• Tie-up with cashless payment facilities like Gcash, Paymaya, and other 
means of cashless payment methods

• Creation of sustainability programs as customers become more aware 
of sustainable practices and environmental conservation initiatives. 

• Creation of attractive and lower equity payment options and increased 
activation and engagement for Megaworld Brokers Network 

COMMUNITY AND SOCIETY

Stakeholder
Concerns

• Rapid increase of COVID-19 cases
• Management of COVID-19 infections 
• Loss of employment and business of MSMEs
• Distance Learning for students
• Social responsibility of Companies  

Engagement
Channels

• Continuation of partnerships and establishment of new ones. 
• In-kind donations
• Meetings and continuous communication with different NGOs/Charities 

Company
Response

• Through different foundations headed by AGI subsidiaries, various 
programs that help Local Government, frontliners, students, youth and 
children, and vulnerable groups were conducted in partnership with 
local institutions and non-government organizations. 

• Tie-up with LGU for various malls as vaccination venues.
• Donated vaccines to LGUs
• Opened hotels as quarantine and testing facility
• Organized community markets across malls featuring MSMEs and farm-

ers to help communities and growers alike 

GOVERNMENT REGULATORY BODY
Stakeholder

Concerns
• Compliance with obligations, laws, and standards set

Company
Response

• Maintain a relationship of transparency and collaboration with the bodies 
of the Public Administrations and regulatory bodies 

SHAREHOLDERS

Stakeholder
Concerns

• Adequate profits and returns
• Business Continuity Plans (BCP) of Suppliers for Assured Supply
• Customer education on sustainable practices
• Pandemic
• Business profitability
• Employee Vaccination

Engagement
Channels

• Continuous and direct communication
• Emails and Virtual Meetings
• Talks and presentations on industry and company initiatives, including 

sustainability

Company
Response

• Savings plan to ensure adequate profitability
• Ensuring all suppliers have BCP 
• Execution of company strategies
• Rent Relief and Incentives
• Company vaccination program

Material Topics
To identify AGI’s material topics, common 
material topics were reviewed across all 
AGI subsidiaries, which include: Megaworld 
Corporation,  Travellers International Hotel 
Group, Inc. (TIHGI), Emperador Inc. and 
Golden Arches Development Corp (GADC). 
The materiality process of the subsidiaries 
followed the GRI-G4 Guidelines, wherein a 

list of select disclosures from GRI Standards, 
Sustainability Accounting Standards Board 
(SASB), along with other international report-
ing frameworks, were translated into an on-
line survey. The results of each subsidiary's 
survey were then analyzed to provide an initial 
list of material topics, which were presented 
to the board of directors/sustainability team 
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PEOPLE EFFICIENCY SUSTAINABILITY GROWTH GOVERNANCE

Employee Expe-
rience, Diversity 

and Inclusion

Waste and 
Resource Effi-

ciency

Sustainable 
Business and 

Innovation

Economic 
Growth

Business 
Ethics, Values, 
and Corporate 
Governance

SDG 3
Good Health 

and Well-being

SDG 8
Decent Work 

and
Economic 
Growth 

SDG 12
Responsible 
Consumption 

and Production

SDG 13
Climate Action

SDG 12
Responsible 
Consumption 

and Production

SDG 7
Affordable and
Clean Energy

SDG 8 Decent 
Work and Eco-
nomic Growth

SDG 16
Peace, Justice,

and Strong 
Institutions

• Labor rights
• Employee 

diversity, 
equal oppor-
tunity and 
non-discrim-
ination

• Employee 
training and 
develop-
ment

• Occupa-
tional Health 
and Safety

• Waste Man-
agement

• Energy Use 
and Efficien-
cy

• Water and 
Wastewater 
Manage-
ment

• GHG Emis-
sions

• Materials 
Sourcing, 
Efficiency, 
and Man-
agement

• Business 
model and 
product 
innovation

• Product 
quality and 
safety

• Climate 
action

• Economic 
Perfor-
mance

• Market 
Presence

• Business 
Ethics and 
Integrity

• Community 
relations

• Customer 
Health and 
Safety

for assessment and approval. Furthermore, the material topics from AGI’s previous annual 
report aligned with the UN SDGs were also reviewed and cross-checked with this reporting 
year's subsidiaries’ common topics. 

Apart from SDG alignment, identified material topics were further clustered into five themes 
this year —Employee Experience, Diversity and Inclusion (PEOPLE), Waste and Resource 
Efficiency (EFFICIENCY), Sustainable Business and Innovation (SUSTAINABILITY), Eco-
nomic Growth (GROWTH), and Business Ethics, Values, and Corporate Governance (GOV-
ERNANCE). These five themes represent the core areas that are important to the Company 
and its stakeholders for the year. The same topics guide this 2021 report. 

Enterprise 
Risk 
Management 
System: 
Preparing for 
Challenges

An Enterprise Risk Management System al-
lows an organization to list down and assess 
potential risks that could happen, and con-
sequently layout plans in preparation for the 
identified dangers. Having clear policies in 
connection with the identified risks prepares 
the Company from potential harm or losses 
that could interfere with operations.

RISK EXPOSURE
COMPANY  RISK

MANAGEMENT POLICY
OBJECTIVE

Hazards and natural or 
other 

catastrophes

Have an emergency
response 

plan or action

Allow the different business 
segments to continue

operations even during
natural disaster or calamity.

Regulatory developments
Review of new laws and 

regulations

Ensure the different
business 

segments are compliant 
with all 

laws and regulations

Money laundering and 
cheating 

at gaming areas

Constant security check 
and monitoring

A system of checks and 
balances

Minimize situations where 
these activities can happen

Supply of raw materials and 
packaging materials

Maintain a diverse group of 
suppliers

Get at least three quotations 
from suppliers

Prevent overdependence 
on a 

single supplier

Ensure the best price
possible

Consumer taste, trends, 
and 

preferences
Market study and analysis

Be aware of trends and 
preferences to develop new 
products or adapt existing 

strategy
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RISK EXPOSURE
COMPANY  RISK

MANAGEMENT POLICY
OBJECTIVE

Competition

Market study and analysis 

Maintain a diversified earnings 
base 

Constant product innovation 

Be aware of trends and
preferences to develop new

products or adapt
existing strategy 

Revenue and property
diversification

Interests of joint
development 

partners

Use of pre-selling as a project 
financing tool

Entering into joint 
development agreements for 

the acquisition of land

Minimize cash outlays for 
projects, control

development 
costs, and maintain a

net cash position

Maximize cost efficiencies and 
resources

Land for future
developments

Use of pre-selling as a project 
financing tool

Entering into joint 
development

agreements for 
the acquisition of land

Minimize cash outlays for 
projects, control

development 
costs, and maintain a net cash 

position

Maximize cost efficiencies and 
resources

Philippine economic and 
political conditions

Review of business and
political situation

Ensure the different
business 

segments can immediately 
adapt to changes in economic 
and political conditions, and 

can devise
strategies to meet these 

changes

The Board, through the Audit Committee, 
reviews the effectiveness of the Group’s risk 
management system, including its subsidiar-
ies and affiliates, with emphasis on monitor-
ing existing and emerging risks, as well as 
implementing risk mitigation measures and 
identifying risks before they cause negative 
impacts on the business. 

Based on the set guidelines, directors are 
assigned specific subsidiaries, affiliates, or 
businesses where they monitor compliance 
with the risk management system. The risk 
management system review is ongoing, 
awaiting reports from each subsidiary, affili-

ate, and business segment. Criteria used for 
review comply with established guidelines 
and controls, and the appropriate risk man-
agement and risk mitigation measures were 
undertaken.

• Risk Policy
• Control System Set-UP
• Company Policy
• Whistle-Blowing Policy
• Conflict of Interest
• Insider Trading
• Policy and Data Relating to Health, 

Safety, and Welfare of Employees 

RISK EXPOSURE
RISK ASSESSMENT
(MONITORING AND 

MEASUREMENT PROCESS)

RISK ASSESSMENT
(MONITORING AND 

MEASUREMENT PROCESS)

Hazards and natural or 
other catastrophes

Have an emergency 
response plan or action

Allow the different business 
segments to continue 
operations or minimize 

downtime during natural 
disaster or calamity

Regulatory developments
Review of new laws and 

regulations

Ensure the Company is 
compliant with all laws and 

regulations

Philippine economic and 
political conditions

Review of business and 
political situation

Ensure the Company can 
immediately adapt to changes 

in economic and political
conditions and can devise 
strategies to meet these 

changes

Liquidity
Minimize exposure to 

financial markets
Actively secure short to
medium-term cash flow

Minority Shareholders

Company Policy

Risk to Minority Shareholders 

The majority shareholder’s voting power in the Company may affect the ability of minority 
shareholders to influence and determine corporate strategy

Whistle-Blowing Policy

The Committee on Ethics accepts reports of wrongdoing by the Company’s directors, senior 
management, and employees and investigates them while, at the same time,  ensures the 
confidentiality of information.

Conflict of Interest

A director must not use his position to profit or gain some benefit or advantage for himself 
and/or his related interest. If an actual or potential conflict of interest may  arise on the part 
of a director, he must fully and immediately disclose it and must not participate in the deci-
sion-making process.



40 2021 ANNUAL SUSTAINABILITY REPORT 41ALLIANCE GLOBAL GROUP, INC.

Before an employee enters into an official transaction with a supplier or contractor, he must 
disclose in writing to his immediate supervisor any relationship or association that binds him to 
the supplier or contractor or its authorized representative to avoid possible conflict of interest.

Insider Trading

A director must keep secure and confidential all non-public information he may acquire or 
learn because of his position as director. He should not reveal confidential information to 
unauthorized persons without the authority of the Board.

Policy and Data Relating to Health, Safety, and Welfare of Employees 

The Company maintains a safety and security program for its employees, which is periodically 
updated and revised. The Company provides free health care coverage to its employees, 
and periodically upgrades its security procedures and facilities to ensure the safety of its 
employees in the workplace.

Partner in Development 
AGI, through its different businesses spanning real estate, spirits, integrated 
tourism, and quick-service restaurants, have been an active economic partner 
in national development. Through its diverse operations services and products, 
the Company was able to generate PhP152.8 billion of revenue and provide 
direct economic benefits to its employees, suppliers, stockholders, and the 
government through wages and benefits, payments to services incurred, 
dividends, and taxes, respectively

The Group also invests in projects which uplift the community either through 
donations or CSR activities: Megaworld continued its partnerships with dif-
ferent schools and organizations for education and scholarship programs; 
Golden Arches or McDonald’s rolled out Kindness Kitchen and served over 
500,000 meals. Travellers had its Virtual Run to Give partnering once again 
with Save the Children Philippines to help support the Education, Health & 
Nutrition and Child Rights and Protection.  Additionally Travellers started a 
local Disaster relief fund to help our own associates in need, given the com-
pounding effects of COVID-19 on the livelihood and well-being of Hospitality 
Associates.

103-1 103-2 103-3 201-1 203-2
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Sustainability at AGI: 
Growing Responsibly
Mindful of the impact and consequences of its actions and decisions, AGI puts sustainability 
at the core of its strategies. Sustainability at AGI is embedded in all aspects of the Group’s 
operations and serves as a guide in an ever-changing business environment. In line with the 
United Nations Sustainable Development Goals (UN SGDs),  AGI’s two major commitments 
remain:

• To be carbon neutral by 2030  through the development of more water and energy-efficient 
homes, facilities, and buildings as well as more sustainable transportation alternatives 
to the communities we serve;

• To generate at least five million direct and indirect jobs by 2035 by bringing economic 
development in all regions and key growth areas across the country. 

Each subsidiary has its own sustainability agenda in connection with AGI’s commitments and 
the industry they are in. Subsidiaries also support the UN SDGs through the implementation 
of relevant policies, the conduct of various projects, and partnership with groups that can 
help in the attainment of the Goals. 

AGI focuses on the areas of water and energy, job creation, local economic development, 
environment, women in the workplace, waste management, resiliency, green development, 
education, and community development.

SDG 1: NO POVERTY

• A Stitches to Riches Livelihood Program for families in
• Megaworld-GK Village in Mandaluyong. 
• The group provided livelihood for street families and for those 

who lost their jobs living in Makati & Manila

SDG 4: QUALITY EDUCATION

• MEG supported the renovation of the floating classroom and 
sponsored an e-learning hub in partnership with Yellow Boat of 

Hope Foundation to benefit 981 Badjao students in Basilan 
• Scholarship Programs of the Group

• Ronald McDonald’s Bulilit Learning Center

SDG 3: GOOD HEALTH AND WELL-BEING

• The group promote not just physical, but also mental well-be-
ing of its stakeholders through seminars, health programs, and 

vaccination programs for COVID-19.

SDG 5: GENDER EQUALITY

• Equal opportunities in employment, skills training, and career 
advancement across the group

SDG 6: CLEAN WATER AND SANITATION

• Proper handling of wastewater and effluents through STPs in 
MEG properties and EMP operations.

• Bantay Langis Project of Travellers in partnership with ABS-CBN 
Foundation, Inc - Bantay Kalikasan

• Grey Water Recycling in Marriott Hotel Manila.

SDG 7: AFFORDABLE AND CLEAN ENERGY

• The Group  adapts DOE’s Energy Efficiency Program
• Green & Good Program of Golden Arches  that ensures 
environmental footprint is low in locations where it operates. 

• Use of LED lights, solar lamp posts, and VRF air-conditioning system 
to reduce energy consumption and GHG emissions

• Occupancy sensing rooms of MEG and Travellers hotels

SDG 2: ZERO HUNGER

• Hapag Saya sa Kapaskuhan Project of MEG
• Rice Together Campaign, a Megaworld Community Pantry
• Partnership with Tayo Tayo (Stand Together) 
• McDonald’s Kindness Kitchen

102-11 102-12 102-13 203-2 413-2
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SDG 8: DECENT WORK AND ECONOMIC GROWTH

• MEG develops many of its residential projects in locations near 
public transportation hubs

• The Group provide fair compensation and benefits to its employees 
while giving livelihood opportunities to its neighboring communities

SDG 13: CLIMATE ACTION

• Adopt-a-Forest program of MEG
• Tree planting at La Mesa Watershed

• The Group responsibly manage the environmental impacts of its 
supply chain 

SDG 14: LIFE BELOW WATER

• Sustainable Seafood Program
• EMP fund and participate in programs for biodiversity conservation 

and greening.

SDG 15: LIFE ON LAND

• The Group is implementing paperless transactions
• EMP fund and participate in programs for 

biodiversity conservation and greening.
• Travellers’ Farm to Table partnerships and on-site machine farming

SDG 16: PEACE, JUSTICE, AND STRONG INSTITUTIONS

• The Group develops effective, accountable and 
transparent institutions at all levels

SDG 17: PARTNERSHIP FOR THE GOALS

• The Group partners with government agencies and other civil 
organizations to carry out programs aligned with the UN SDGs. 

• Bodegas Fundador have been awarded by the Confederation of 
Cadiz Entrepreneurs for their commitments to the UN SDGs

SDG 10: REDUCED INEQUALITIES

• The Group contributes in improving access to basic goods and 
services for people living in poverty

SDG 11: SUSTAINABLE CITIES AND COMMUNITIES

• MEG Supported the Plastic Smart Cities Campaign. Livelihood 
(upcycle) for the community in Donsol, Sorsogon

• MEG building of Sustainable Townships

SDG 12:  RESPONSIBLE CONSUMPTION AND PRODUCTION

• MEG and EMP’s  reallocation of excess materials from previous projects, 
use of natural materials.

• Travellers’ implementing a Solid Waste Diversion System
• Waste Recycling program of hotels in the Resorts World complex. 
• EMP explore ways to utilize renewable energy through energy-efficient 

technology such as solar lamps, plants, and electric vehicles. 
• EMP adopts water conservation and management programs across its 

plants.

SDG 9: INDUSTRY, INNOVATION, AND INFRASTRUCTURE

• Township and community building by MEG and its subsidiaries
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Summary of Disclosures

2021

ECONOMIC

Economic
Performance

Revenue (Php) 152.8 bn
EBITDA (Php) 46.4 bn

Net Income (Php) 23.8 bn
ENVIRONMENTAL

Energy
Energy

consumption (mJ)
22,122

Emissions

Scope 1 (tCO2e) 106,080
Scope 2 (tCO2e) 590,505

Total emissions (tCO2e) 696,552
Emissions intensity

(tCO2e/mPhp)
4.56

Waste Total waste (tonnes) 1,063,804

Water
Total volume (m3) 240,393,172

Water intensity (m3/mPhp) 1,573.33
SOCIAL

Workforce by 
gender

Male 20,774
Female 17,472

Employee
Training

Total number of hours for all 
employees

152,638,570

Community
Total community investment 

(Php)
152.6 m

Promoting Efficiency Through Resource 
Tracking And Management

Energy Use

AGI subsidiaries strive to maintain strict com-
pliance with environmental laws and regula-
tions to ensure that the Group's operations 
and supply chains have the least possible 
impact on the environment and the commu-
nities where they operate. Additionally, the 
subsidiaries must conform to and maintain 
efficiency in resource management in order to 
support economic growth and build corporate 
competitiveness in the long run.

Energy consumption in (in GJ)

Subsidiary Amount

Megaworld 1,492,412

Travellers 409,926*

Emperador 19,653,374

Golden 
Arches

566,161

Total 22,121,873

*This is an estimated total energy consumption of the 5 hotels - Sheraton, Marriott, Hilton, HIEx, 
and Hotel Okura.

Alliance Global Group, Inc. (AGI) needs energy in the form of electricity, gas, diesel, natural 
gas, biogas, and solar power for its diverse businesses— property development, food, and 
beverage manufacturing and distribution, quick-service restaurants, integrated tourism de-
velopment, and infrastructure development. It uses gasoline and natural gas for furnaces, 
boilers, turbines, refrigeration processes, diesel for generators, owned transportation, and 
biogas from sugarcane bagasse. It also purchases its electricity from the grid for its day-to-
day operations.

Energy efficiency abates greenhouse gas emissions, and AGI aims to power activities while 
consuming less energy through renewable fuel consumption, green real estate develop-
ment, sustainable manufacturing practices, as well as capitalizing on other energy-efficient 
opportunities.

103-1 103-2 103-3 302-1 302-4
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Megaworld, as an example, has invested in a Chiller Optimization system in Uptown Mall, 
which aims to save energy by 52,710 kWh monthly. Bodegas Fundador, through the use 
of biogas, has reduced its energy consumption by 1,987,443 kWh in 2021. Additionally, 
Pedro Domecq and Anglo Watsons Glass, Inc. (AWGI) uses renewable energy in the form 
of solar photovoltaic energy, while Golden Arches invests in LED lighting/solar PV perimeter 
lighting. In 2021, AGI reduced 128,664 GJ of energy as a direct result of fuel and electricity 
conservation and efficiency initiatives.

Other subsidiaries continue to monitor, analyze their energy consumption and overall envi-
ronmental impact annually to track trends, understand outcomes and provide guidance to 
meet the targets of the UN Sustainable Development Goals and the Paris Agreement, which 
aims to avoid threats of climate change by limiting the global rise in temperature to 2°C above 
pre-industrial levels while pursuing efforts to limit it to 1.5°C.

Subsidiary Type of energy Amount 

Megaworld Electricity (kwh) 411,173.89
Fuel (GJ) 198

Travellers Electricity (kwh) 5,697,849
Emperador Electricity (kwh) 2,120,181

Golden Arches Electricity (kwh) 8,986,518

Reduction of Energy Consumption
Reductions in energy per subsidiary

• Megaword - The organization has recorded a reduction in electricity consump-
tion as a result of existing factors such as: Chiller Optimization Savings, and 
operation optimization and proper maintenance of facilities and equipment.  
Moreover, the organization was able to cut their fuel consumption by 198 GJ in 2021.

• Travellers - In 2021, Sheraton and Marriott reduced their electricity consumption by a 
combined amount of 5,697,849 kWh.

• Emperador - Bodegas Fundador, through the use of biogas, has reduced their energy 
consumption by 1,987,443 kWh in 2021. Progreen’s Balayan plant was able to reduce 
their energy consumption due to the efficient use of biogas and bagasse as well. On the 
other hand, Emperador’s Nasugbu plant was able to reduce their use of bunker fuel by 
1653 MT due to conservation efforts. In addition, Casa Domecq and Anglo Watsons 
Glass, Inc (AWGI) uses renewable energy in the form of solar photovoltaic energy. AWGI 
also continually recycles cullet as a raw material to lessen the amount of energy required 
to produce glass.

• Golden Arches - The organization's reduction in energy consumption is the result of their 

Energy reduction initiatives

GHG Emissions

Subsidiary
Direct (Scope 1)
GHG Emission

Indirect (Scope 2)
GHG Emission

Megaworld 4,236 261,519

Travellers* 1,989 79,288

Emperador** 91,448 166,986

Golden Arches 9,407 82,712

TOTAL 590,505 590,505
*This is estimated GHG Direct (Scope 1) emissions  of the 5 hotels - Sheraton, Marriott, Hilton, HIEx, and Hotel Okura.
**Progreen Nasugbu Plant and Boozy have no available data on Direct (Scope 1) emissions

The company’s direct (scope 1) emissions are derived from the use of 
propane, diesel, natural gas, biogas for boilers, furnaces, gas turbines, 
diesel generators, owned transportation, and refrigeration processes. 
The consumption of purchased electricity from the grid is the source of 
its indirect (scope 2) emissions.

GHG Emissions (in tCO2e)

use of solar LED lamp posts, LED lights, and Variable Refrigerant Flow (VRF) air-con-
ditioning system.

103-1 103-2 103-3 305-1 305-2
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AGI aims to implement strategies to reduce 
emissions in its operations and supply chains 
and achieve carbon neutrality by 2035. 

In line with this goal, Emperador Group 
continues to recycle cullet as a raw mate-
rial in glass bottle production. This process 
requires less energy to melt compared to 
the usage of virgin raw materials to manu-
facture a new glass bottle. Aside from this, 
its Balayan and Nasugbu distillery plants re-
duce GHG emissions into the atmosphere 
by capturing raw CO2 gas and processing 
it into liquidized CO2. They invested in an 
Anaerobic Digester, which reduces waste-
water while generating a useful byproduct, 
biogas. The biogas produced through this 
process is used by the plant as a source of 
renewable energy.

Additionally, Emperador’s energy efficiency 
programs are anchored on the use of natural 
lighting, natural ventilation, renewable ener-
gy, as well as the use of light-emitting diode 
(LED) bulbs. This is an ongoing process as 
it incorporates these in the design of the ex-
isting and upcoming facilities globally, all of 
which reduce carbon emissions and lower 
energy consumption.

Other subsidiaries continue to analyze their 
GHG emissions and establish annual targets 
to lower them in order to reduce the impact of 
AGI's business activities on the environment 
and worsening global temperature rise. AGI 
is committed to implementing strategies to 
reduce emissions in its own operations and 
supply chains to acquire competitive advan-
tages over time.

Waste Management

Subsidiary Total solid waste generated
Total hazardous waste

generated 

Megaworld 26,158 91

Travellers 1,132* 13**

Emperador 191,370 162

Golden Arches*** 429,766 415,115

TOTAL 648,425 415,379

*Total solid waste generated is an estimation of TIHGI, Hilton, Sheraton, and Marriott hotels data only. 
**Data of TIHGI, Sheraton, and Marriott only
***Estimation for 669 McDonald’s stores for 365 days

Megaworld forms partnership with Plastic Credit Exchange

AGI’s recycling programs focus on responsible plastic use and the strategic recycling of 
materials in managing waste. The Group predominantly uses recyclable and reusable ma-
terials for its products, such as glass bottles, fiber boxes, and paper labels.

Emperador implements both solid and hazardous waste management programs to reduce 
waste disposed of in sanitary landfills by around 3-5%. Megaworld, through Empire East, 
also works with contractors who implement proper solid waste disposal through accredited 
haulers on a regular basis. They sell construction wastes such as scrap metals and office 
wastes to third-party buyers for processing and recycling. 

Megaworld collaborated with Plastic Credit Exchange, a non-profit organization promoting 
plastic aggregation and collecting all types of plastic for reallocation to partner plastic recy-
clers for plastic credit certificates. The company’s use of licensed Transport Haulers and the 
recycling of PET Bottles guarantees that solid waste has as little impact on the environment 
as possible.

Waste Generated (in metric tonnes)

306-1 306-2 306-3 
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AGI subsidiaries continue to understand their waste footprint in their own operations and 
supply chain through improved inventory management. They collaborate with contractors 
who use accredited haulers to properly dispose of solid and hazardous waste on a regular 
basis to ensure proper handling and disposal, protecting the environment and communities 
where we operate. 

Travellers  day-to-day operations generate regular and hazardous waste that must be man-
aged properly. Risks include spills, accumulation of waste, and improper disposal, among 
others. Opportunities involve recycling and reusing materials and reducing waste generation 
to save costs. The Safety, Environment, and Pollution Control Office manages this. 

Measures conducted to minimize waste generation include: (1) prohibition on the use of the 
single-use plastic bag; (2) reduction in the use of plastic bottled in hotel operations (halted 
during the pandemic); (3) practice of segregation of waste; and, (4) conduct of regular re-
cycling drives. Regular wastes are collected by a private third-party service provider while 
hazardous wastes are collected, transported and treated by DENR-accredited hazardous 
waste transporters and treaters.

Golden Arches generates solid and hazardous wastes that can possibly cause harmful en-
vironmental and health impacts.  These can be controlled through the sustainability efforts 
of the company, collaboration with the local government units and guidance of the laws 
and regulations of the jurisdictions within the store. Additionally, through the zeroing plastic 
usage-global roadmap of McDonald’s, Golden Arches is slowly removing/reducing the use 
of its plastic footprint.

Sheraton Hotel’s waste management solutions 

Materials

Weight (metric tonnes) Materials used

Renewable materials 6,569,184

Water, wood, food ingre-
dients, paper, cardboard, 
sugarcane, recycled fiber, 

glass, etc.

Non-renewable materials 102,820

Diesel, gasoline, LPG, 
plastic, construction mate-
rials—metals, cement, tiles, 

PVC pipes, etc.
Data presented are based on estimations

Megaword and its subsidiaries use both 
non-renewable and renewable materials 
for their diverse and large-scale operations. 
Megaword and its subsidiaries use various 
types of construction materials for their nu-
merous and wide-scale property develop-
ment projects ranging from residential, com-
mercial, office developments, educational/
training components, multi-cluster condo-
minium projects,  multi-phase subdivision, 
privately-operated gaming facilities with ho-
tel, retail, dining, entertainment, and other 
leisure amenities.

Emperador uses distilled neutral spirit, bran-
dy distillates, grain and malt whiskies, water, 
and glass bottles and packaging materials. 
At the same time, Golden Arches needs food 
supplies and packaging supplies for its Mc-
Donald's restaurants nationwide. 

The building sector, which includes the 
aforementioned companies, has significant 
environmental impact due to resource and 
energy use, as well as production of wastes. 
AGI recognizes the importance of economic 
handling of limited resources and adopting 
the circular economy approach. To fulfill this, 
it requires reuse of materials and wastes for 
as long as possible, as well as designing and 
developing reusable long-lasting products.

Emperador’s AWGI, for example, uses a 
70% cullet ratio to manufacture glass bot-
tles which allows them to reduce their need 
for raw materials. Megaworld's Empire East 
works with contractors which implements 
proper solid waste disposal through ac-
credited haulers on a regular basis. Other 
construction and office wastes are sold to 
third-party buyers for recycling and process-
ing such as excess metals, PVC  pipes. Their 
purchasing department also contracts third 
party services to sell or dispose of scrap met-
als. Golden Arches’ McDonald’s guest paper 
packaging—clamshell container, paper cups, 
etc., is made from fiber sourced from 100% 
certified renewable sources. Additionally, 
12% of McDonald’s packaging materials are 
sourced from recycled materials (plastic and/
or paper), but not on a closed loop. This is 
based on the total raw material requirement 
required for converting finished items into 
primary packaging.

All subsidiaries continue improving the effi-
ciency of their operations to support long-
term business resilience and move towards 
a circular economy through monthly progress 
reporting, defining baselines and setting tar-
gets to understand the environmental implica-
tions of their own operations and value chain.

Materials used by weight (in metric tonnes)
103-1 103-2 103-3 301-1
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Water and Wastewater Management

Water consumption within the organization (in cubic meters)

Subsidiary
Water

withdrawal
Water

consumption
Water discharge

Water recycled 
and reused

Megaworld 5,030,769 13,373,279 7,890,351a 151,200

Travellers 54,623b 220,489,098c 9,120d 45,750e

Emperador 8,097,967 6,306,795 4,132,253 47,316

Golden Archesf 3,663,000 224,000 3,419,000 -

TOTAL 16,846,359 240,393,172 15,450,724 244,266

a Megaworld’s water discharge data includes Megaworld and Empire East only. 
b Data of TIHGI, HIEx, Sheraton, and Marriott only
c Data of TIHGI, Hilton, Hotel Okura, and Marriott only
d Data of TIHGI and Marriott only
e Data presented are estimation for 669 McDonald’s stores for 365 days

Water and effluents are important aspects 
in resource management:  water is an 
important resource that should be con-
served, while effluents on the other hand, 
affect the environment and biodiversity 
as well as human health when improperly 
discharged. 

AGI subsidiaries withdraw water from 
third-party sources as well as from ground-
water for its projects, construction, daily 
operations, and water supply for its com-
munities. AGI and its subsidiaries are re-
sponsible for the water discharges, water 
storage of facilities and performance of an-
nual activities in cleaning and disinfection 
of water holding tanks to ensure that water 
being supplied to customers, employees, 
and communities is clean and within stan-
dard potability level. 

Companies within the AGI group keep 
track of their water usage to better under-
stand their water consumption patterns, 
identify inefficiencies in management, and 
take steps to help with water conservation.

Megaworld commits 100% compliance to 
DENR/LLDA Parameter & Standards to 
train technical personnel to be a Pollution 
Control Officer for monitoring and comply-
ing with the Standards

Travellers adopts water conservation pro-
grams and practices, which are managed 
by the Facilities and Project Management 
(FPM). These practices combine Engineer-
ing Controls and Information campaigns all 
throughout the organization and its stake-
holders.

Emperador conducts an annual calibration 
of flow meters, close monitoring of leaks, 
and their timely correction to ensure the 
strict implementation of the plant-wide water 
conservation program. It conducts quarterly 
effluent analysis, water consumption, and 
wastewater discharge monitoring. Effluent 
parameters are monitored to ensure that 
these are in compliance with the National 
Effluent Quality Standard of DENR. 

Golden Arches conducts several measures 
in water conservation and usage in compli-
ance with RA9275 and PNSDW. McDon-
ald’s Stores has significantly reduced its 
water-related pollution by installing a waste-
water treatment facility to reduce water pol-
lution to acceptable water quality

Stores also increase their water conserva-
tion campaign by installing rainwater har-
vesting for several stores. McDonald’s Phil-
ippines is fully committed to environmental 
regulations such as the Clean Water Act and 
Philippine National Standards for Drinking 
Water by partnering with several suppliers 
to install water and wastewater treatment 
facilities.

AGI’s total water withdrawal, total water discharge, and total water consumption figures
are approximations only.

Environment Standards Compliance

AGI subsidiaries maintain strict compliance 
with environmental laws and regulations. This 
ensures that the Group's operations and sup-
ply chains have the least possible impact on 
the environment and the communities where 
they operate. Additionally, It must conform to 
and maintain efficiency in resource manage-
ment in order to support economic growth 
and build corporate competitiveness in the 
long run. As a result, AGI did not have any 
substantial penalties or non-monetary sanc-
tions for non-compliance with environmental 
laws and regulations.

Bantay Langis Project in 
Partnership with
ABS-CBN Lingkod 
Kapamilya Foundation

Sheraton Hotel has been implementing the 
Batay Langis Project since 2019 in compli-
ance with RA 6969 or the “Toxic Substances 
and Hazardous and Nuclear Wastes Control 
Act of 1990.”

Through the program,  used frying oil and oil 
collected from grease recovery devices are 
recycled through a company that converts 
food oil and grease into a useful end product, 
where available. The Bantay Langis project 
promotes responsible disposal and stops the 
proliferation of dangerous pollutants.

Sheraton Hotel’s partner hauler,  Genetron 
International, ensures the facilitation of envi-
ronmentally compliant disposal of the wastes. 

303-1 303-2 303-3 303-4 303-5
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Supporting 
People and 
Society 
Supporting people and society means pro-
viding opportunities for growth, learning, and 
development within the Company and the 
society. As the country battled the pandemic 
in 2021, this also means supporting physi-
cal and mental health, providing avenues for 
getting vaccinated against COVID-19, and 
ensuring all sites and offices are safe and 
follow health requirements.

 Subsidiary MALE FEMALE TOTAL

Megaworld 303 508 811

Travellers 44 40 84

Emperador 439 214 653

Golden Arches 217 244 461

1,003 1,006 2,009

 Subsidiary MALE FEMALE TOTAL

Megaworld 458 264 732

Travellers 461 393 854

Emperador 280 88 368

Golden Arches 4,812 4,577 9,389

6,021 5,322 11,343

Employee Wellness and Growth

New employee hires

Employee turnover

AGI and its subsidiaries also continue to provide opportunities for employment in different 
areas of the business, locally and internationally. AGI’s sustainability commitment for devel-
opment is to generate at least five (5) million direct and indirect jobs by 2035. Megaworld 
aims to help shape the Philippines 30 years and beyond and commits to creating three (3) 
million direct and indirect jobs in its various developments across the country within 15 
years. Through Emperador, local opportunities in areas of operations are created, including 
in Europe and South America, where the business also operates. 

Golden Arches’ (which operates McDonald’s Philippines) 671 stores nationwide, and its 
growing services of drive-thrus, delivery hubs, and NXTGEN stores provide local employment 
nationwide as well as opportunities for working students and out-of-school youth. Travellers’ 
renowned chain of hotels and gaming and entertainment hubs makes for a flourishing leisure 
industry, benefitting employees and localities.

103-1 103-2 103-3 401-1 401-2
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Full-time Employee Benefits

Employee Diversity, Training 
& Development 

1,499,405 Hours
39.21 Hours

• SSS
• PhilHealth
• Pag-ibig
• Parental leaves
• Vacation leaves
• Sick leaves
• Medical benefits (aside from PhilHealth)
• Housing assistance (aside from Pag- ibig)
• Retirement fund (aside from SSS)
• Further education support
• Telecommuting
• Flexible-working Hours
• Work-from-home setup
• Disability and invalidity coverage

Total training hours provided to employees 

Average training hours provided to employees 

Capacity building, training, and education of 
employees continue to be an important part 
of AGI and its thrust to drive innovation in its 
diverse set of businesses and the delivery of a 
wide array of services powered by its different 
subsidiaries. This year, a total of 1,499,405 
hours was dedicated to continuing education 
and skills updating, shifting mostly from face-
to-face interaction to digital learning to adapt 
to the pandemic. Additionally, performance 
reviews are scheduled bi-annually to support 
career development, promotion, and merit 
enhancement.  

Among notable training initiatives is the aS-
PIre University (SPI is the acronym of Sun-
trust Properties Inc) of Megaworld. The 
aSPIre University was formed to encourage 
continuous learning among the company’s 

employees. Despite the limitations and hur-
dles during the Covid-19 pandemic, the com-
pany was able to conduct training programs 
through the available online platforms. 

Moreover, Megaworld has the Megaworld 
Learning Academy, HR Business Partners, 
Organizational Development, and other Train-
ing Groups for some divisions/units that work 
hand in hand to promote and manage the 
learning and development needs. A mini- 
mum of 8 hours of regular training is always 
required for employees as a policy and is an 
embedded requirement in the Company’s 
Performance Management system.

Golden Arches also launched the Restau-
rant Support Center (RSC) Open Univer-
sity and the RSC Learning & Development 

Board Diversity

Male - 6 (86%) Male - 20,774 (54.3%)
Female - 1 (14%) Female - 17,472 (45.7%)

Total - 38, 246 (100%)Total - 7 (100%)

Employee Diversity

Resources Site, an online gateway to all the 
courses, resources, and tools that facilitate 
learning and growth. It is the repository for 
all training-related documents, Virtual Class-
es, Open Online Courses, Webinars, RSC 
Live! Videos, and Leadership Resources for 
self-directed learning for leaders and staff. 
Emperador’s Pedro Domecq has an e-learn-
ing platform that provides a large number of 
training sessions for employees. Additional-
ly, they are also beginning to offer excellent 
educational programs to senior leaders of 
the company. For specific situations, Pedro 
Domecq provides an unemployment pro-
gram that includes resume building, specific 
training, and job boards placement. For the 
continuous training process, the GBKnowit 
platform is mainly used, and the company 
evaluates the success of the management 
approach by measuring the established KPIs. 
Wellness is also part of taking care of the em-
ployees. For this, the “You Matter” Program 
of Golden Arches centered on programs and 
activities on physical wellness, mental, social, 
and emotional well-being through webinars 

on overall Employee Well-being Activities, 
a monthly wellness week, and awareness 
of Self Love. “You Matter” increases em-
ployee engagement through participation in 
webinars and workshops; employees can 
also have direct access to avail services for 
counseling. 

Travellers International has an “Elevating 
Marriott Culture Plan” wherein an array of 
activities were executed virtually or limited 
face to face that supports Marriott's culture 
around taking care of its associates. Activities 
include fitness exercises, resilience-building 
programs, health and well-being lectures, 
financial wellness talks, and information 
dissemination on different communication 
platforms. 

DIVERSITY AND 
EQUAL OPPORTUNITY 

103-1 103-2 103-3 404-1 404-2 405-1
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AGI is committed to building a diverse, gender-equal, and inclusive environment for all of 
its employees. Regardless of race, color, gender, sexual orientation, age, religion, or other 
factors, the Group ensures equal chances for compensation and benefits, safe workspaces, 
training, and professional development.

AGI intends to track the progress toward diversity and inclusion moving forward, assisting in 
creating a more equitable, inclusive society and world. This commitment is essential for the 
company’s efficiency and competitiveness. AGI’s subsidiaries also embody this commitment. 

MEGAWORLD

Megaworld believes that diversity and equal opportunity in the workplace facilitates sharing 
of ideas and obtaining unique feedback and advice. Additionally, a diverse workforce is more 
likely to understand clients’ needs and develop ideas to fulfill them. This will also increase 
employee morale and instill a desire to be more effective and work more efficiently, which 
may lead to an increase in productivity in the workplace. 

Achieving diversity and inclusion starts in hiring. Megaworld practices objectivity and focuses 
on the candidate's qualification regardless of age, race, gender, and religion. The Company 
also believes in empowering its people to grow, learn and make a name for themselves. 
Megaworld supports its employees through training, special tasks assignments, and opening 
new opportunities within the organization. 

An equal or almost equal opportunity for all genders in the workplace resulted in employee 
retention and increased employee engagement. 

GOLDEN ARCHES

TRAVELLERS

EMPERADOR

The Company promotes equal opportunity in hiring regardless of gender and age. This is 
also applicable to the benefit and remuneration wherein employees are paid according to 
their job function and performance.

Discriminatory dynamics are not ingrained in the culture of Travellers. In the Company, ev-
erybody is treated fairly and respectably, be it employees, suppliers, or customers. 

Embracing diversity and equal opportunity goes a long way in developing the EDI culture. All 
campaigns, including job hiring, promotion, and training, are all anchored by equality, with 
no age and gender preference. What is important to the company is the capacity, qualifica-
tions, and performance of the individual. EDI’s Talent Management systems provide equal 
opportunity to all, regardless of gender, age, and preferences. They have current roles and 
job functions that cater to both genders. EDI is successful in managing this topic when they 
are able to develop future leaders from different generations and gender and young leaders 
who assume a more senior role. 

Marriot Hotel 

The organization operates with a diversified 
staffing model suitable to its varying needs to 
effectively manage its business regardless of 
age, gender and background. It is an equal op-
portunity employer committed to hiring a diverse 
workforce and sustaining an inclusive culture. 
It does not discriminate on the basis of disabil-
ity, veteran status, or any other basis protected 
under federal, state, or local law.  All associ-
ates, management and non-management, are 
required to meet the standards of performance 
and conduct which have been established for 
their position. 

The organization has internal policies to promote 
equal employment opportunities and the right 
work environment. Management is responsible 
for communicating Company policies and prac-
tices to associates and ensuring those rules are 
administered fairly and consistently.



62 2021 ANNUAL SUSTAINABILITY REPORT 63ALLIANCE GLOBAL GROUP, INC.

Ensuring 
Health & 
Safety at 
Work

COVID Response 

As the pandemic continued by introducing 
more concerning COVID-19 variants, AGI 
adapted through the digitization of systems 
that can protect its employees through con-
tactless transactions. Work-from-home 
schemes were continued where applicable, 
as well as strict sanitation measures in sites 
and offices where employees need to be 
physically present. 

AGI also implemented the AGImmUNITY, 
or the responsible immunization for stake-
holders and employees, to contribute to 
herd immunity and complement the govern-
ment’s action to promote a national vaccina-
tion program. The AGImmUNITY program 
was cascaded down to the subsidiaries as 
a way to champion a united action against 
the COVID-19 virus.

AGImmUNITY: 
Vaccination 
Status 2021 
98% Megaworld
Corporation employees
99% Emperador Inc *
95% Travellers
International *
99% of Golden Arches
employees*

* Percentage of
vaccinated employees in head office 
only

AGI and its subsidiaries also promote workplace safety and health by implementing occu-
pational safety and health regulations on all sites.

Workplace Safety and 
Health 

Safe Man-Hours 26,829,362
No. of work-related 

injuries
69

No. of work-related 
fatalities

2

No. of work related 
ill-health

1065

No. of safety drills 87

Megaworld 

Employee well-being is vital in reaching the 
organization's vision of uplifting lives and mis-
sion statement of delivering long-term value 
to its employees. The organization's OHS 
focus is maintaining a safe and healthy work 
environment that impacts across the supply 
chain. The organization is in the low-risk cat-
egory relative to the OSHA (Occupational 
Safety and Health Administration) risk cate-
gory. Risks include a decrease in productivity 
and healthcare financing for accidents and 
illness.

The company has a drafted OSH (Occu-
pational Safety and Health Policy) under 
review by the legal department. An internal 
task force was organized to manage the 
COVID-19 cases and concerns of the com-
pany since the pandemic. Safety Protocol 
Officers were assigned to each significant 
department and location to raise grievanc-
es and remind guidelines related to health 
and safety. Protecting the employee's health 
through inoculation was spearheaded by its 
own Vaccination efforts.

Continuous review of OSH audits, monitor-
ing, and reporting incidents of illness and 
accidents in the workplace.

Megaworld passed the Safety Seal Certifi-
cation Program, an undertaking between the 
DILG,  Department of Tourism, Department of 
Labor and Employment,  Department of Trade 
and Industry, and Department of Health. It aims 
to ensure that establishments are safe and fol-
low the minimum public health standards by 
providing qualified establishments with a Safety  
Seal as a physical manifestation of an establish-
ment’s compliance to health standards.

Megaworld’s subsidiary- Global-Estate Resorts, Inc. (GERI) has reached a milestone of 9 Million 
Safe man-hours without lost-time injury among its employees since GERI is committed to strengthening 
environmental health and safety, establishing the EHS Group of the company.

Megaworld also launched the HDDS (Health 
Declaration & Disclosure Statement), which 
are daily updates of employees that nurses 
closely monitor. Management also formed an 
internal IATF group to ensure compliance, mon-
itoring, and policy/processes development to 
hasten the spread of the virus in the company 
and combat the challenges of the pandemic. 
In relation to mental health, webinars were 
conducted and offered as well as counseling 
services for active Covid-19 cases. 
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Travellers 

The Company has an OSHE (Occupation-
al Safety, Health, and Environment) Policy 
which serves as its guide in the implementa-
tion of the OSH Program and commitments.  
Internal policies which are in accordance with 
government-mandated standards and proto-
cols are in place, e.g., policies on Workplace 
Prevention and Control of COVID 19, Work-
place Safety Management, TB Prevention 
and Control, Smoke-Free workplace, Annual 
Medical Examination, among others. 

TIHGI has a pool of DOLE-Accredited OSH 
Consultants and Practitioners as well as 
trained Safety Officers who are responsible 
for managing the OSH implementation under 
the guidance of the management.  The Com-
pany has allocated a budget for the OSH pro-
grams like training, signages, and fire and life 
safety equipment.  Employees who may have 
safety-related concerns can report directly 
to the SEPCU or their immediate leaders.  

The Management also tackles critical OSH 
concerns during the weekly OpsCom meet-
ing.  On the other hand,  safety concerns 
among contractors are discussed during the 
weekly contractors meeting and in the group 
chats.

Emperador

Emperador is committed to conducting its 
business activities responsibly and con-
forms to the Occupational Health and Safe-
ty Policy of the Philippines. They consider 
the health and safety of their employees 
to be as important as business success. 
Emperador shall lead the business on the 
continuous improvement of safety and 
health. To achieve its goal, the company:  

• Respects the Occupational Health 
and  Safety and well-being of its employ-
ees,  neighbors, and visitors

• Creates mitigation plans for poten-
tial  safety risks 

• Complies with all local and applica-
ble  Health and Safety legislation

Occupational health and safety standards at 
Emperador shall apply to all places of employ-

COVID-19 Control at 
Sta. Rosa Plant 
Emperador’s Sta. Rosa Plant created the Work-
place Prevention and Control of COVID-19, which 
includes the creation of the COVID-19 Task Force 
that implements all necessary workplace safety and 
health programs aligned with the existing minimum 
public health standards and guidelines issued by 
the Inter-Agency Task Force for the Management of 
Emerging Infectious Diseases (IATF), DOLE, Depart-
ment of the Interior and Local Government (DILG), 
and Department of Health (DOH); increase physical 
and mental resilience through the involvement of every 
employee on everyday actions to stay healthy, and 
transmission reduction by creating safety and health 
protocols and guidelines. Complementing these ac-

ment. Non-compliance can revoke certain 
permits, which can affect the company. 
The company always aims to have zero ac-
cidents by establishing written programs 
and guidelines that are aligned with DOLE 
OHS Standards. For the risk of infection from 
COVID-19, the company has established 
workplace prevention and control of the virus. 
Its scope includes employees’ mental and 
physical welfare in times of the pandemic. 
Emperador also implements the mitigation 
and management of workplace infection and 
is committed to workplace safety and health 
programs aligned with the existing standards 
and guidelines issued by Philippine Regula-
tory Agencies. 

The company evaluates its KPIs monthly 
against goals and targets, including key suc-
cesses and obstacles. In 2021, the company 
did not receive any regulatory violations, and 
accidents and incidents were maintained on 
a low count and degree of severity.

tions is giving a supply of multivitamins, disposable face masks, face shields, hand soap, alcohol, disinfectant, 
etc., to employees, as well as campaigns on notification and reporting of possible COVID-19 cases, especially 
those employees who are on sick leave.

Emperador’s Sta. Rosa Plant also created the MFG-EHS-G-001 Cleaning and Disinfection as an Infection 
Prevention and Control Measure Against COVID-19. Moreover, management of incoming contractors, visitors, 
and truckers, including health assessments done prior to entry, was also implemented. 
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Golden Arches 

The company has an established McDonald's 
Workplace Safety and Health Policy which 
supports the overall implementation of the 
Workplace Safety and Health Management 
System. The Company has been implement-
ing an Occupational Health and Management 
System, which is aligned with the McDon-
ald's Global Safety Standards as well as 
the DOLE Occupational Safety and Health 
Standards. This was further strengthened 
in adherence to the  DOLE DO No 198-18, 
the Implementing Rules and Regulations of  
Republic Act 11058 or An Act Strengthening 
Compliance with Occupational Safety and 
Health Standards and Providing Penalties for 
Violations Thereof. Further,  Management has 
signed a commitment statement to ensure 
everyone's safety and health and provide all 
necessary resources. 

The company’s Safety Officer 2 is in charge 
of the safety and health program implemen-
tation.  For this year, 2021, the focus will 
be on strengthening the safety and health 
organization in every restaurant and on the 
roles of its Safety Officer 2.

Safety through the MSafe campaign
Golden Arches continues the MSafe campaign, which is a McDonald's program to ensure the 
health and safety of its people and its customers through the development and adoption of man-
dated protocols, employee vaccination programs, and vaccination education campaigns for those 
employees unsure of the vaccine’s safety. 

In addition, Golden Arches also held virtual first aid classes, Occupational Safety and Health, 
and Basic Occupational Health and Safety classes for restaurant managers to strengthen safety 
provisions at work. For employee mental health, a pilot test tie-up with Infinitcare for mental health 
was initiated, as well as regular kamustahan sessions with leadership. 

Health and Safety for customers are priorities 
to AGI and its subsidiaries, especially this 2021 
because of the threat of Covid-19. To ensure 
safety, AGI prioritized immunization of its em-
ployees to protect customers. Compliance with 
health measures and provisions, as mandated by 
the government, was also followed at all sites. 
Where applicable, transactions and payments 
with customers were digitized to further reduce 
contact. 

Food safety leadership

In the quick-service restaurant business under 
Golden Arches, food safety leadership and food 
safety culture must be adhered to in all estab-
lishments. Food safety is upheld through regular 
third-party safety audits and food safety alignment 
with operations and certifying bodies. 

For employees, food safety training is a regular 
part of the operations, as well as food safety 
week to uphold a food safety culture. Golden 

Elevating 
Consumer Safety 

Arches food safety culture even extends 
to suppliers who should also be aligned 
with the business standards on food. All of 
these result in consistent safe and quality 
products for customers. 
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Travellers

Providing safe and clean accommodations

Travellers addresses customers’ safety con-
cerns by ensuring the provision of a clean, 
sanitized, and comfortable environment. 
Travellers took excellent care in providing the 
best air quality, especially in indoor spaces. 
High-powered UV lamps were installed to 
sanitize the air from viruses and other air-
borne contaminants. For the high touchpoint 
areas, a coating solution that works as an 
anti-virus and anti-bacterial is applied to en-
sure safe surfaces. 

The coveted Safety Seal Certification (SSC) was given to the 
entire Resorts World Manila (RWM) complex in July 2021 by 
the DOT and the Local Government Unit of Pasay City.  The 
Company was granted an additional 10% operating capacity 
through the SSC. 

Receiving the Safety Seal shows Resorts World's thrust in 
elevating safety in time of a pandemic, building consumer trust 
and confidence during a troubled time.

Resort’s World
receives Safety 
Seal Certification

Data Privacy 
and Security

Megaworld values the trust of its customers, and safeguarding against this violation of trust 
is crucial for the business. The organization gathers and processes a significant amount 
of data from the clients, partners, and vendors. As such, compliance with the NPC's and 
DPA's requirements is observed and implemented to ensure that necessary and relevant 
measures to safeguard this information are kept. Regular reviews and impact assessments 
are conducted to identify compliance with the company requirements.

For Emperador, this topic is relevant not only for legal compliance but also as part of the 
corporate responsibility to respect and protect the personal information entrusted by the 
company’s stakeholders. The company has elected a data protection officer and compliance 
officer to ensure the data privacy of customers. They evaluate their management approach 
based on audits and risk assessment exercises. Existing manuals are in place that outline 
the mechanisms to air grievances. The company is scheduled to audit the manual this year, 
as well as to conduct vulnerability and penetration testing of their systems.  

Golden Arches manages customer information through the McDelivery Service. The customer 
information, including name, contact information, and address, are essential to complete the 
food delivery service provided by our restaurants. GADC, through its  Infrastructure Tech-
nology Security team, conducts regular Vulnerability Assessment and Penetration Testing 
services with an accredited third party. GADC also appointed a Data Privacy Officer who 
oversees the data privacy compliance of the organization. 

Project Gryphin: Protecting data privacy

Travellers’ Project Gryphin was implemented to 
ensure data protection across Resorts World 
Manila and eliminate and monitor possible data 
breaches. This is also to comply with the Philip-
pine Data Privacy Act.

As observed during the Pandemic, data 
breaches and cyber-attacks globally are be-
coming rampant. The implementation of Project 
Gryphin provided another layer of data security 
with 24/7 coverage. Through Gryphin, the 
Company was also able to get up-to-date in-
formation on what is happening in cyberspace, 
including a day of zero known attacks.

Community Impact 

AGI’s Corporate Social Responsibili-
ty projects continued in 2021 through 
the group’s different foundations 
headed by its subsidiaries. 
Megaworld Foundation, the socio-civ-
ic arm of Megaworld Corporation, 
has been offering scholarships since 
1999 and has programs on environ-
mental care, charitable causes, and 
local cultural promotions. 

103-1 103-2 103-3
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Education

The Foundation continues its scholarship programs which support deserving but financial-
ly-handicapped students in elementary, high school, and college in partnership with public 
and private schools. To address safety concerns of the year, Megaworld Foundation also 
assisted the transition from physical classes to online learning. 

Scholars were also equipped with tutorials and seminars for a more holistic learning experi-
ence, setting them up for success and leadership. Career opportunities are made available 
as well once the scholars graduate.

Additionally, the education of vulnerable groups was implemented, including abused girls in 
Cebu (with C.U.R.E Foundation), one (1) deaf student (with a partnership with DLSU-Col-
lege of St. Benilde SDEAS). Partnering with Polytechnic 
University of the Philippines, the Foundation helped mar-
ginalized students gain access to quality education with the 
help of PUP Pamantasang Bayan - Education on Wheels. 

There was also a donation of six (6) printers for module 
preparation to four (4) schools; through the partnership 
with Yellow Boat of Hope Foundation, the renovation of 
the floating classroom in Sitio Tehemen Basilan for Bad-
jao students was initiated. Megaworld Foundation also 
supported the education of 400 public school students 
in Marinduque and 125 pre-school children in Camarines 
Sur through five learning labs. 

Community Health 

The Foundation had activities focusing on health and the 
management of Covid-19 infections wherein, through a 
partnership with LGUs, they provided vaccination to nearby communities and offered malls 
for COVAX. This program was also extended to frontline medical workers through: the 
donation of bicycles in 5 hospitals in Manila; the donation of 3,225 KN95 masks and 13,90 
N95 masks to Philippine General Hospital; and, the Eat Out & Help Out campaign, wherein 
a donation for every P1,000 dine-in spend at participating restaurants is allocated for front-
liners struggling due to lack financial means.

Livelihood Programs Livelihood Programs 

Livelihood programs include the Stitches to 
Riches Livelihood Project, wherein sewing 
training was provided, as well as equipment 
to residents of GK-Megaworld Village. A part-
nership with Virlaine Foundation resulted in a 
6-month Livelihood program for street fami-
lies who lost their jobs. The Foundation also 
partnered with Tinalak Weavers Livelihood 
Assistance Project for Indigenous People 
weavers. 

Environment 

Waste disposal and improvement of Solid 
waste management program together with 
PCEx, sustainable food source project with 
Cottolengo Filipino orphans with needs, 
planting 500 saplings in Haribon sites as 
well as 100+ fruit-bearing trees for the Tree 

of Hope Program, make for the Foundation’s 
2021 environmental projects. Additionally, 
they also partnered with Kabang Kalikasan 
ng Pilipinas Foundation for the Plastic Smart 
Cities Campaign and provided livelihood for 
15 families in Sorsogon. 

Charitable Causes 

Megaworld’s causes span wide, reaching 
children, Indigenous Aeta families, orphans, 
the elderly, youth, and families affected by 
the pandemic. Their programs include do-
nating fluorescent bulbs to local barangays, 
donating slippers to 1,110 children, giving 
1,000 Mcdonald’s Happy Meals to 1,000 
kids, and feeding programs for street children 
and malnourished kids. 

Golden Arches: Ronald McDonald House Charities

McDonald’s Kindness Kitchen (MKK) has served 527,463 meals bringing from the initial 
plan of serving just 50,000 meals. MKK has also served a total of 729 hospitals and quaran-
tine centers, 517 communities, 265 government offices, 57 
Non-government organizations, and 23 (and still counting) 
vaccination centers. 

Monetary support was provided by Metrobank Foundation 
Inc. (MBFI), GT Foundation Inc., Philam Foundation Inc., and 
Pfizer Philippines Foundation, Inc. to serve more marginalized 
communities across the country. Manila Water Foundation, 
Inc. (MWFI), through the Agapay Program, sponsored bot-
tled waters.

In partnership with ABS-CBN Lingkod Kapamilya Founda-
tion in support of ABS-CBN’s Pantawid ng Pag-ibig, coor-
dination and monitoring for the identified beneficiaries were 
maximized. 

The project also emerged to be one of the founding members 
of Pilipinas Kontra Gutom – a movement behind Task Force 
Zero Hunger by the Philippine government in addressing 
hunger in the country with other corporations including Co-
ca-Cola, Dole Philippines, Johnson and Johnson, McDon-
ald’s, Metrobank and San Miguel and NGOs such as Rise 
Against Hunger, Kabisig ng Kalahi, and Gawad Kalinga.
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Travellers: Virtual Run to Give

In the 2nd year of COVID-19, Travellers once 
again hosted an inspirational event to drive 
funding for our community partners and hard-
hit associates. We partnered once again with 
Save the Children Philippines to help support 
the Education, Health & Nutrition, and Child 
Rights and Protection. Additionally a local 
Disaster relief fund to help associates in need, 
given the compounding effects of COVID-19 
on the livelihood and well-being of Hospitality 
Associates. 

The run gives the participants the opportunity 
to helo the community while staying fit and 
on the move.

Corporate 
Governance
Corporate Governance Structure 

It shall be the Board’s responsibility to foster the long-term success of the Corporation, 
to sustain its competitiveness, profitability, and fiduciary responsibility, and to act on a ful-
ly-informed basis, in good faith, with due diligence and care, and in a manner consistent 
with its corporate objectives and the long-term best interests of its stockholders and other 
stakeholders. 

Run to Give Impacts 
Fundraisers: 376
Donations raised: PHP 1,160,685
Completed kms: 64, 898 kms 

Corporate Governance Committee
The Corporate Governance Committee as-
sists the Board in performing its corporate 
governance responsibilities. It oversees the 
implementation and periodic review of the 
corporate governance framework; over-
sees the periodic performance evaluation 
of the members of the Board; recommends 
the continuing relevant education and train-
ing programs for directors; assigns tasks 
or projects to board committees; plans for 
the succession of the board members and 
senior officers, as well as the remuneration 
packages for corporate and individual per-
formance; determines the nomination and 
election process for the general profile and 
composition of the Board, and ensures that 
the nomination and election policy and proce-
dures for the Board are conducted properly. 
It is composed of at least three (3) members, 
two of whom are independent directors, in-
cluding the Chairman.

Audit Committee
The Audit Committee has oversight over fi-
nancial reporting, internal control systems, 
internal and external audit processes, and 
compliance with applicable laws and reg-
ulations. It is responsible for assessing the 
integrity and independence of external audi-
tors. It monitors and evaluates the adequa-
cy and effectiveness of our internal control 
systems, including financial reporting control 
and information technology security, and re-
views the reports submitted by the internal 
and external auditors.

It is composed of at least three (3) members 
of the Board who, preferably, have account-
ing, auditing, and finance backgrounds, the 
majority of whom shall be Independent Di-
rectors and another with auditing experience. 
The chair of the Audit Committee must be an 
Independent Director.

Board Risk and Oversight 
The Board Risk Oversight Committee has 
oversight over the Enterprise Risk Manage-

ment System to ensure its functionality and 
effectiveness. It shall develop, oversee the 
implementation, and evaluate a formal en-
terprise risk management plan; advise the 
Board on its risk appetite levels and risk tol-
erance limits; and provide oversight over the 
Management’s activities in managing credit, 
market, liquidity, operational, legal, and other 
risk exposures of the Group.

It is composed of at least three (3) members 
of the Board, the majority of whom must be 
Independent Directors, including the Chair-
man. The Chairman of this Committee must 
not be the Chairman of the Board or of any 
other committee.

Related Transaction Committee
The Related Party Transaction (RPT) Com-
mittee reviews all material related party trans-
actions of the Group. It evaluates existing 
relations between and among business and 
counterparties on an ongoing basis; ensures 
that appropriate disclosure is made or infor-
mation is provided to regulatory and supervi-
sory authorities relating to the Group’s RPT 
exposures; reviews and enforces policies on 
conflicts of interest or potential conflicts of in-
terest; ensures that transactions with related 
parties, including a write-off of exposures, are 
subject to a periodic independent review or 
audit process; and oversees the implementa-
tion of the system for identifying, monitoring, 
measuring, controlling, and reporting RPTs, 
including a periodic review of RPT policies 
and procedures.

It is composed of at least three (3) members 
of the Board, two of whom must be Indepen-
dent Directors, including the Chairman.

Nomination and Selection Process for 
Highest Governance Body

The Board shall organize a Corporate Gov-
ernance Committee that should be tasked 
to assist the Board in the performance of 
its corporate governance responsibilities. 
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It determines the nomination and election 
process for the Corporation’s directors and 
the general profile of board members that 
the Corporation may need to ensure that 
appropriate knowledge, competencies and 
expertise that complement the existing skills 
of the Board.

The Directors shall have such qualifications 
prescribed in the Corporation Code, the Se-
curities Regulation Code and other relevant 
laws, as well as any of the following additional 
qualifications:

• A college degree;
• Business experience;
• Practical understanding of the busi-

ness of the Corporation;
• Working knowledge, experience or ex-

pertise relevant to the Corporation’s 
industry;

• Membership in good standing in a rele-
vant industry, business or professional 
organization; and/or

• Record of integrity and good repute

Conflicts of Interest

The RPT Policy echoes the general policy 
statement under the Company’s Code of 
Busines Conduct and Ethics that: all employ-
ees, senior management and directors are 
required to immediately disclose any relation-
ship or association to a proposed supplier or 
contractor or its authorized representative to 
avoid conflict of interest. They are prohibited 
from using their authority or position to profit 
or gain some benefit or advantage for them-
selves and/or their related interest.

Regardless of the amount of the transaction 
or contract, each Director, Officer and Key 
Management Personnel, and Substantial 
Stockholder is held responsible to: fully and 
promptly notify the Company of any RPT and 
the personal interest he/she may have on 
such RPT (directly or indirectly through or on 

behalf of third parties, spouses or relatives) 
as soon as he/she becomes aware of the 
transaction; and to obtain approval from the 
Board of Directors prior to entering into the 
transaction. He/she shall submit a declara-
tion of the potential RPT to the RPT Commit-
tee through the Company’s corporate Legal 
Counsel (or Corporate Secretary, as the case 
may be), as soon as practicable prior to the 
occurrence or execution of such RPT, for 
evaluation and approval (see Evaluation of 
RPTs, and Approval of Material RPTs). At 
minimum, the declaration shall include the 
following Information:

a. Complete name of the Related Party;
b. Relationship of the parties;
c. Expected execution date of the RPT;
d. Financial or non-financial interest of the 
Related Parties;
e. Type and nature of transaction as well as 
description of the assets involved;
f. Amount or contract price;
g. Total assets of the contracting company;
h. Percentage of the contract price to the 
total assets;
i. Carrying amount of collateral, if any;
j. Terms and conditions;
k. Rationale for entering into the transaction.

The Director, Officer and Key Management 
Personnel, or Substantial Stockholder in-
volved shall abstain from discussion, approv-
al and management of such transaction or 
matter affecting the Company. In case he/she 
refuses to abstain, his/her attendance and 
vote shall not be considered for purposes of 
assessing the quorum and his/her votes shall 
not be counted for purposes of determining 
majority approval.

Service providers, suppliers, vendors, cus-
tomers and other debtors or creditors shall 
be required to submit a certification that they 
do not have conflict of interest with the Com-
pany. All approving officers signing contracts, 
agreements, work orders, purchase orders 
and sales orders shall be required to issue 

a disclaimer that they are not related to the 
counter parties of the proposed transaction. 
Management shall be mandated to aggre-
gate, summarize and forward to the RPT 
Committee through the Legal Counsel (or 
Corporate Secretary) any report obtained 
from employees on the employees’ conflict 
of interest.

Role of Highest Governance Body in 
Setting Purpose, Values, and Strategy

It shall be the Board’s responsibility to foster 
the long-term success of the Corporation, 
to sustain its competitiveness, profitability 
and fiduciary responsibility, and to act on a 
fully-informed basis, in good faith, with due 
diligence and care and in a manner consistent 
with its corporate objectives and the long-
term best interests of its stockholders and 
other stakeholders. 

The Board should oversee the development 
of and approve the Corporation’s business 
objectives and strategy and monitor the im-
plementation thereof, in order to sustain long-
term viability and strength.

The Board should formulate the Corpora-
tion’s vision, mission, strategic objectives, 
policies and procedures that shall guide its 
activities, including the means to effectively 
monitor Management’s performance.

The Board shall also ensure that there is a 
group-wide policy and system governing re-
lated party transactions (RPTs) and other un-
usual or infrequently occurring transactions, 
particularly those which pass certain thresh-
olds and materiality, which shall include the 
appropriate review and approval of material 
or significant RPTs, which guarantee fairness 
and transparency of the transactions.

The Board shall carry out evaluations to ap-
praise its performance as a body, and assess 
whether it possesses the right mix of back-
grounds and competencies.

The Board shall conduct an annual self-as-
sessment of its performance, including the 
performance of the Chairman, individual 
members and committees.

The Board should have in place a system 
that provides, at the minimum, criteria and 
process to determine the performance of the 
Board, the individual directors, committees 
and such system should allow for a feedback 
mechanism from the shareholders.
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Board of Directors

DR. ANDREW L. TAN
Chairman of the Board

Dr. Tan has served as Chairman of the Board since September 2006. He has also served as the Chief Exec-
utive Officer from September 2006 to June 2018 and as Vice-Chairman of the Board from August 2003 to 
September 2006. He currently holds the position of  Chairman and President  at Megaworld Corporation; 
Chairman at Emperador Inc.; Global-Estate Resorts, Inc., and Empire East Land Holdings, Inc. which are 
both subsidiaries of Megaworld. He pioneered the live-work-play-learn model in the real estate development 
through the Megaworld Corporation’s integrated township communities, fueling the growth of the business 
process outsourcing (“BPO”) industry, food and beverage, and quick service restaurants industries. Dr. Tan is 
concurrently the Chairman of the Board and President of Megaworld Globus Asia, Inc., Megaworld Newport 
Property Holdings, Inc., Megaworld Land, Inc., Mactan Oceanview Properties and Holdings, Inc., Richmonde 
Hotel Group International Limited, Twin Lakes Corporation, The Bar Beverage, Inc., Yorkshire Holdings, Inc. 
and Manila Bayshore Property Holdings, Inc. He is also Chairman of Alliance Global Group Cayman Islands, 
Inc., Alliance Global Brands, Inc., Suntrust Properties, Inc., Adams Properties, Inc., Consolidated Distillers 
of the Far East, Inc., Megaworld Foundation, Inc., Townsquare Development Inc., Gilmore Property Market-
ing Associates, Inc., Megaworld Central Properties, Inc., Raffles & Company, Inc., Southwoods Mall, Inc., 
Eastwood Cyber One Corporation, and Emperador Distillers, Inc. He is the Chairman and Treasurer of The 
Andresons Group, Inc. and sits in the boards of Infracorp Development, Inc., Megaworld Cayman Islands, Inc., 
Megaworld Cebu Properties, Inc., Travellers International Hotel Group, Inc. He is also the Vice-Chairman and 
Treasurer of Golden Arches Development Corporation and Golden Arches Realty Corporation and a Director 
and Treasurer of Andresons Global, Inc. Dr. Tan graduated Magna Cum Laude with a degree of Bachelor of 
Science in Business Administration and was conferred Doctor of Philosophy in Humanities (Honoris Causa) 
from the University of the East.

KEVIN ANDREW L. TAN
Chief Executive Officer

Mr. Tan has been elected as Chief Executive Of-
ficer since June 2018 and Vice-Chairman since 
September 2018. He is also the Director of Em-
perador Inc., Empire East Land Holdings, Inc., 
and Global-Estate Resorts, Inc. He holds the po-
sitions of Executive Vice President at Megaworld 
Corp., and President and CEO of MREIT, Inc. He 
is concurrently the Chairman and President of In-
fracorp Development, Inc., Director and President 
of Townsquare Development, Inc., Director and 
Corporate Secretary of Alliance Global Brands, 
Inc., Director and Treasurer of Consolidated Distill-
ers of the Far East, Inc. and Uptown Cinemas, Inc., 
Executive Director of Megaworld Foundation, Inc., 
and Director of Emperador Distillers, Inc., Anglo 
Watsons Glass, Inc., Yorkshire Holdings, Inc., The 
Bar Beverage, Inc., Emperador Brandy, Inc., New 
Town Land Partners, Inc., Eastwood Cyber One 
Corporation, Twin Lakes Corporation, Alcazar De 
Bana Holdings Company, Inc., Cocos Vodka Dis-
tillers Philippines, Inc., Zabana Rum Company, Inc., 
and The Andresons Group Incorporated. He is also 
Chairman and CEO of Agile Digital Ventures, Inc., 
Megaworld Corporation’s digital investment arm 
that is engaged in investing and building technology 
start-ups. He has over 11 years of experience in 
retail leasing, marketing and operations. He formerly 
headed the Commercial Division of Megaworld Cor-
poration, which markets and operates the Mega-
world Lifestyle Malls, including Eastwood Mall and 
The Clubhouse at Corinthian Hills in Quezon City, 
Venice Piazza at McKinley Hill and Burgos Circle at 
Forbestown Center, both in Fort Bonifacio, Califor-
nia Garden Square in Mandaluyong City, Newport 
Mall at Resorts World Manila in Pasay City, Lucky 
Chinatown Mall in Binondo, Manila, Uptown Mall in 
Uptown Bonifacio and Southwoods Mall in Laguna. 
Mr. Tan holds a Bachelor of Arts Major in Humanities 
with Professional Certificate in Management, from 
the University of Asia and the Pacific.

KINGSON U. SIAN
President

Mr. Sian has served as Director and President since 
February 20, 2007. He is also the Director/Execu-
tive Director of Megaworld Corporation. He is the 
Chairman and President of Asia Finest Hotels & Re-
sorts, Inc. Eastwood Locator’s Assistance Center, 
Inc., and Prestige Hotels & Resorts, Inc., Director/
President of Adams Properties, Inc. and Eastwood 
Cyber One Corporation; Director and Treasurer of 
Asian E-Commerce, Inc., Director of Citywalk Building 
Administration, Inc., Forbes Town Commercial Cen-
ter Administration, Inc., and Paseo Center Building 
Administration, Inc. He is the Senior Vice President 
of Megaworld Land, Inc. Mr. Sian graduated from the 
University of the Philippines with the degree of Bach-
elor of Science in Business Economics. He obtained 
his Masteral Degree in Business Administration for 
Finance and Business Policy from the University of 
Chicago.
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WINSTON S. CO
Director

Mr. Co has served as Director of Alliance Global 
Group, Inc. since 1998 where he previously was 
Vice Chairman of the Board from November 1999 
to August 2003 and Chairman from June 1998 to 
October 1999. He also serves as the President and 
CEO of Emperador Inc. He is concurrently Chairman 
and President of New Town Land Partners, Inc.; Di-
rector and President of Emperador Distillers, Inc.; 
Chairman of Anglo Watsons Glass, Inc.; President of 
Cocos Vodka Distillers Philippines, Inc., Director and 
President of Alliance Global Brands, Inc., Director and 
Treasurer of Raffles & Company, Incorporated; and 
Director of The Bar Beverage, Inc. He is also Senior 
Vice President of The Andresons Group, Inc. Mr. Co 
is a Magna Cum Laude graduate of Jose Rizal College 
with a Bachelor of Science in Commerce.

KATHERINE L. TAN
Treasurer

Ms. Tan has served as Director and Treasurer since 
February 2007. She also serves as Director and Trea-
surer of Emperador Inc., and Megaworld Corp., and 
Director of MREIT Inc. She is the Chairman and Pres-
ident of Andresons Global, Inc. and Choice Gourmet 
Banquet, Inc. She is also Director/President of Con-
solidated Distillers of the Far East, Inc., Raffles and 
Company, Inc., and The Andresons Group, Incorpo-
rated. She is the Director/Treasurer of Alliance Global 
Brands, Inc., Emperador Brandy, Inc., Emperador 
Distillers, Inc., Progreen Agricorp, Inc., Cocos Vodka 
Distillers Philippines, Inc., Zabana Rum Company, 
Inc., and Yorkshire Holdings, Inc. She is also Director 
and Corporate Secretary of The Bar Beverage, Inc. 
and Director of Anglo Watsons Glass, Inc., Alcazar 
De Bana Holdings, Inc., Emperador International 
Limited, Kenrich Corporation, McKesterPik-Nik In-
ternational Limited, Megaworld Cayman Islands, Inc., 
and Venezia Universal Limited. She is the Treasurer of 
Newtown Land Partners, Inc. Ms. Tan graduated from 
St. Scholastica’s College with a degree in Nutrition.

SERGIO R. ORTIZ-LUIS, JR
Independent Director

Mr. Ortiz-Luis has served as Independent Director of 
the Board since September 2007. He has served as 
Vice-Chairman of the Board from September 2007 
to September 2018. He is the President and CEO of 
the Philippine Exporters Confederation, Inc. (PHIL-
EXPORT), Honorary Chairman and Treasurer of the 
Philippine Chamber of Commerce & Industry, Pres-
ident of Employers Confederation of the Philippines 
and Vice Chairman of Export Development Council. 
He is a Director of Waterfront Philippines, Inc., Phil-
ippine Estate Corporation, B.A. Securities, Manila 
Exposition Complex, Inc. and Jolliville Holdings. He 
is also an Independent Director of Forum Pacific, Inc. 
Corporation and Calapan Ventures, Inc.

DR. JESLI A. LAPUS
Independent Director

Dr. Lapus has served as Independent Direc-
tor since June 2021. Dr. Lapus also serves as 
Independent Director for Emperador Inc. Dr. 
Lapus is currently Chairman and Independent 
Director of STI Education Services Group, Inc. 
since 2013 and Chairman of LSERV Corpora-
tion since 2012. He is Independent Director of 
Information and Technology Academy (iAcade-
my) since 2010, Philippine Life Financial Assur-
ance Corporation since 2012 and STI Education 
Systems Holdings, Inc. since 2013. He is also 
an Advisor of Radiowealth Finance Company, 
Inc. He is a former Chairman of the Board of 
Investments, Philippine Exports Zone Authority, 
National Development Corporation, Export De-
velopment Council, Export Development Council, 
Micro, Medium and Small Enterprises Council 
(MSMED), Summer Institute of Linguistics (SIL) 
and Manila Tytana Colleges. He is a former Board 
Member of the Land Bank of the Philippines, Phil-
ippine Airlines, Meralco, and Union Bank of the 
Philippines; former Governor/Trustee of the Asian 
Institute of Management, Management Associa-
tion of the Philippines, and Bankers Association 
of the Philippines; and former Advisor of Philplans 
First, Inc. As a top executive in the private 
sector, he has successfully managed celebrated 
firms and a universal bank in attaining industry 
leadership. As the youngest President and CEO 
of the Landbank of the Philippines at 42 years 
old, Lapus steered the bank from number 18 to 
become the 3rd biggest in the banking industry. 
As the first Filipino and the youngest Managing 
Director of the German multinational company Tri-
umph International (Phils.), Inc. from 1979-1985, 
he led it to become the biggest manufacturing 
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operation of its kind in the world making it a top 
Philippine exporter and employer. At 23, he was 
the Chief Finance Officer (CFO) of the Ram-
car Group where he engineered mergers and 
acquisitions which established Ramcar as the 
undisputed market leader in the country. At age 
20, he was Auditor-in-Charge and Management 
Consultant at SGV & Co., CPA’s (1969-1973).

Dr. Lapus has the distinction of having served in 
the cabinets of three (3) Philippine Presidents 
in the following capacities: Secretary of the De-
partment of Trade and Industry, Secretary of the 
Department of Education, President and CEO of 
The Land Bank of the Philippines, and Undersec-
retary of the Department of Agrarian Reform. He 
had been elected member of the Philippine Con-
gress for three consecutive terms in 1998-2007 
where he spearheaded many famous legislation 
such as the 2005 Fiscal Reform Measures (EVAT, 
Sin Taxes, Tax Amnesty and Attrition Law).

Dr. Lapus has been elected by the 180-country 
international organization, the United Nations 
Educational and Scientific Council (UNESCO) 
in Paris, France as a member of its Executive 
Board. He also served as the President of the 
South East Asian Ministers of Education Council 
(SEAMEO).

Dr. Lapus received his Doctor of Public Admin-
istration (Honoris Causa) from the Polytechnic 
University of the Philippines and his Master in 
Business Management from the Asian Institute 
of Management and is a Certified Public Ac-
countant. He also pursued his Post Graduate 
Studies in Investment Appraisal and Management 
from Harvard University, USA; Management of 
Transfer of Technology from INSEAD, France; 
Project Management from BITS, Sweden; Per-
sonal Financial Planning from UCLA, USA; and 
Cursos Internacionales from the Universidad de 
Salamanca, Spain.

Financial 
Statements
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GRI 101: FOUNDATION 2016

GRI 102: GENERAL DISCLOSURES 2016

GRI Standard Disclosure Number and Title Page
Direct Answer 

or Statement of 
Omission

Organizational Profile

102-1 Name of the Organization 1, 2

102-2 Activities, brands, products 
and services  

8

102-3 Location of headquarters 2

102-4 Location of operations 11-13

102-5 Ownership and legal form 9

102-6 Markets served

102-7 Scale of the organization 4-5

102-8 Information on employees
and other workers

8

102-9 Supply chain 11-13

102-10 Significant changes to the
organization and its supply chain

4-5

102-11 Precautionary Principle or approach 37, 42

102-12 External initiatives 42-45

102-13 Membership of associations 42-45

Strategy

102-14 Statement from senior
decision-maker

14-21

102-15 Key impacts, risks, and
opportunities

37-38

Ethics and Integrity

102-16 Values, principles, standards, and 
norms of behavior

10

102-17 Mechanisms for advice and con-
cerns about ethics

37-39

Governance

102-18 Governance structure 76-79

102-19 Delegating authority 73

102-20 Executive-level responsibility for 
economic, environmental, and social topics

73-75

102-21 Consulting stakeholders on eco-
nomic, environmental,
and social topics

73-75

102-22 Composition of the highest
governance body and its committees

73

102-23 Chair of the highest
governance body

The Chairman of 
the Board is not an 
Executive Officer 
of the company.

102-24 Nominating and selecting the
highest governance body

73-75

102-25 Conflicts of interest 74-75

102-26 Role of highest governance body in 
setting purpose, values,
and strategy

75

102-30  Effectiveness of risk management 
processes

37-40

GRI Index 102-55
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Stakeholder engage-
ment

102-40 List of stakeholder groups 32-35

102-41 Collective bargaining agreements

Data on collec-
tive bargaining 
agreements is not 
available for other 
subsidiaries.

102-42 Identifying and selecting stakehold-
ers

32-35

102-43 Approach to stakeholder engage-
ment

32-35

102-44 Key topics and concerns raised 32-35

Reporting practice

102-45 Entities included in the consolidated 
financial statements

81-426

102-46 Defining report content and topic 
Boundaries

2, 35-36

102-47 List of material topics 36

102-48 Restatements of information 4-5

102-49 Changes in reporting 2

102-50 Reporting period 2

102-51 Date of most recent report 2

102-52 Reporting cycle 2

102-53 Contact point for questions regard-
ing the report

2

102-54 Claims of reporting in accordance 
with the GRI Standards

2

102-55 GRI content index 427

102-56 External assurance
This report has not 
been externally 
assured.

GRI 200: (ECONOMIC TOPICS)

GRI 103: 
Management 

Approach 2016

103-1 Explanation of the material topic and 
its boundary

28-30

103-2 The management approach and its 
components

28-30

103-3 Evaluation of the management 
approach

28-30

GRI 201: 
Economic Performance 

2016

201-1 Direct economic value generated and 
distributed

4-5, 31

GRI 103: 
Management 

Approach 2016

103-1 Explanation of the material topic and 
its boundary

28, 40

103-2 The management approach and its 
components

28, 40

103-3 Evaluation of the management 
approach

28, 40

GRI 203: 
Indirect Economic Im-

pacts 2016 

203-1 Infrastructure investments and ser-
vices supported

28-31, 5

203-2 Significant indirect economic impacts 28-31, 40, 42-45

GRI 300: (ENVIRONMENTAL TOPICS)

GRI 103: 
Management 

Approach 2016

103-1 Explanation of the material topic 
and its boundary

53

103-2 The management approach and its 
components

53

103-3 Evaluation of the management 
approach

53

GRI 301:
Materials 2016

301-1 Materials used by weight or volume 53

GRI 103: 
Management 

Approach 2016

103-1 Explanation of the material topic 
and its boundary 

47-48

103-2 The management approach and its 
components

47-48

103-3 Evaluation of the management 
approach

47-48

GRI 302:
Energy 2016

302-1 Energy consumption within the 
organization

47

302-4: Reduction of energy consumption 48

GRI 303: 
Water and 

Effluents 2018

303-1 Interactions with water as a shared 
resource

54

303-2 Management of water-discharge 
related impacts 

54

303-3 Water withdrawal 54

303-4 Water discharge 54

303-5 Water consumption 54

GRI 103: 
Management 

 Approach 2016

103-1 Explanation of the material topic 
and its boundary

49-50

103-2 The management approach and its 
components

49-50

103-3 Evaluation of the management 
approach

49-50

GRI 305: 
Emissions 2016

305-1 Direct (Scope 1) GHG emissions 49

305-2 Energy indirect (Scope 2) GHG 
emissions

49

GRI 306: 
Waste 2020

306-1 Waste generation and significant 
waste-related impacts

51-52

306-2 Management of significant waste-re-
lated impacts

51-52

306-3  Waste generated 51-52

GRI 103: 
Management 

Approach 2016

103-1 Explanation of the material topic 
and its boundary 

55

103-2 The management approach and its 
components

55

103-3 Evaluation of the management 
approach

55

GRI 307: 
Environmental 

Compliance 2016

307-1 Non-compliance with environmental 
laws and regulations

None.

GRI 400: (SOCIAL TOPICS)

GRI 103: 
Management 

Approach 2016

103-1 Explanation of the material topic 
and its boundary

57

103-2 The management approach and its 
components

57

103-3 Evaluation of the management 
approach

57

GRI 401:
Employment 2016

401-1 New employee hires and employee 
turnover

57

401-2 Benefits provided to full-time employ-
ees that are not provided to temporary or 
part-time employees

58
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GRI 403: 
Occupational Health and 

Safety 2018

403-1 Occupational health and safety 
management system

64-66

403-2 Hazard identification, risk assess-
ment, and incident investigation

64-66

403-3 Occupational health service 62-66

403-4 Worker participation, consultation, 
and communication on occupational health 
and safety

62-66

403-6 Promotion of worker health 62-66

403-7 Prevention and mitigation of occu-
pational health and safety impacts directly 
linked by business relationships

62-66

403-9 Work-related injuries 63

403-10 Work-related ill health 63

GRI 103: 
Management 

Approach 2016 

103-1 Explanation of the material topic 
and its boundary 

58

103-2 The management approach and its 
components

58

103-3 Evaluation of the management 
approach

58

GRI 404: 
Training 

and Education 2016

404-1 Average hours of training per year per 
employee

58

404-2 Programs for upgrading employee 
skills and transition assistance programs

58-59

GRI 103: 
Management 

Approach 2016

103-1 Explanation of the material topic and 
its boundary

60-61

103-2 The management approach and its 
components

60-61

103-3 Evaluation of the management 
approach

60-61

GRI 405: 
Diversity and Equal 
Opportunity 2016

405-1 Diversity of governance bodies and 
employees

59

GRI 103: 
Management 

Approach 2016

103-1 Explanation of the material topic 
and its boundary 

58

103-2 The management approach and its 
components

58

103-3 Evaluation of the management 
approach

58

GRI 413: 
Local Communities 

2016

413-1 Operations with local community 
engagement, impact assessments, and 
development programs

70-72

413-2 Operations with significant actual and 
potential negative impacts on local commu-
nities

42-45

GRI 103: 
Management 

Approach 2016

103-1 Explanation of the material topic 
and its boundary 

67

103-2 The management approach and its 
components

67

103-3 Evaluation of the management 
approach

67

GRI 416: 
Customer Health 
and Safety 2016

416-1 Assessment of the health and safety 
impacts of product
and service categories

67-69

GRI 418: Customer 
Priivacy 2016

418-1 Substantiated complaints concerning 
breaches of customer
privacy and losses of customer data

No substantiated 
complaints con-
cerning breaches 
of customer 
privacy.

 


