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PART | - BUSINESS AND GENERAL INFORMATION

1. BUSINESS
a. Organization And Business Development In The Past Three Years
a.l. The Company

Alliance Global Group, Inc. (“AGI” or “the Company”) is one of the leading conglomerates in
the Philippines, with interests in property development, food and beverage manufacture and
distribution, quick-service restaurants and integrated tourism development businesses. The
Company and its subsidiaries, associates and jointly-controlled entities (“the Group”) operate
a diversified range of businesses that focus on developing products and services that
generally cater to the target markets.

Incorporated on October 12, 1993, AGI began operations in 1994 as a glass-container
manufacturer after it acquired a glass manufacturing plant in Canlubang, Laguna. AGl initially
listed its shares in the Philippine Stock Exchange (“PSE”) in 1999; after which in the same
year, it obtained approval from the Securities and Exchange Commission (“SEC”) to broaden
its primary business and become a holding company. Immediately, the Company began its
diversification into the food and beverage and real estate industries, and, in 2005, into the
quick-service restaurant business. In 2007, it reorganized to consolidate businesses
controlled by Dr. Andrew L. Tan and family (“Tan family”), specifically in the distilled spirit
manufacturing and property development. In 2008, the Company entered into integrated
tourism development, with gaming activities, by partnering with a leading multinational leisure,
entertainment and hospitality group. In 2011, AGI expanded its integrated tourism estate
development outside of Metro Manila, particularly in the Calabarzon and Visayan regions, and
in 2014, in Mindanao. In 2013, the Group started expanding its spirits manufacturing business
abroad as it acquired vineyard lands and assets in Spain. And in 2014, the Group marched
into a new territory with the acquisition of the 5™ largest manufacturer of Scotch whisky in the
world.

The Tan family beneficially owns a majority interest in AGI.
a.2. Subsidiaries

Emperador Inc.

EMPERADOR INC. (“EMP” or “Emperador”) is a publicly-listed domestic holding company
which, through its subsidiaries, operates an integrated business of manufacturing, bottling,
and distributing distilled spirits and other alcoholic beverages. Through Emperador Distillers,
Inc. (“EDI”), EMP has established its identity in the Philippine alcoholic beverages business with
steady growth and production of high quality liquor. EDI, the Philippines’ largest liquor company
and the world’s largest brandy producer, has a product portfolio that consists of its own brands as
well as licensed products. Through the recently acquired Whyte and Mackay Group Limited
("“WMG” or “Whyte and Mackay”) of United Kingdom, EMP has entered the global Scotch whisky
business. WMG has a rich heritage of a Scottish spirits company, which is the fifth largest Scotch
whisky manufacturer in the world, and its products are distributed in over 50 countries

EMP was incorporated on November 26, 2001 and first listed its shares on the PSE on
December 19, 2011. It served as a platform for EDI to go public in 2013. In August to
September 2013, AGI, EDI and EMP, which is substantially a shell company at this time,
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entered into a series of transactions whereby AGI acquired majority control over EMP and
EMP acquired full ownership of EDI. EMP’s acquisition of EDI from AGI is accounted for
similar to a reverse acquisition of a non-operating shell company, wherein the legal subsidiary,
which is EDI, is deemed as the acquirer and the legal parent, which is EMP, is deemed as the
acquired. EMP is thus treated as a continuation of EDI's business. EMP has P20.0 billion
authorized capital stock, P16.2 billion of which are issued and outstanding as of December 31,
2014. lIts consolidated total assets amounted to P99.6 billion as at December 31, 2014.

EDI is the leading brandy manufacturer and distributor of distilled spirits in the Philippines. It
produces three principal brands, namely, Emperador Brandy, Generoso Brandy and The BaR
flavored alcoholic beverage (gin, vodka, tequila), and distributes Ernest & Julio Gallo wines in
the Philippines. EDI was incorporated on June 6, 2003 and sold to AGI by The Andresons
Group, Inc. (“TAGI”) and the Tan family on February 16, 2007. EDI has an authorized
capital stock of 22 billion, of which 12.5 billion shares are outstanding and held by EMP as at
December 31, 2014.

It operates two manufacturing plants in Laguna, Philippines. The second plant was acquired
from Diageo Philippines (local producer of international liquor brands Johnnie Walker, Crown
Royal, JeB, Buchanan’s Smirnoff, among others) in May 2012. EDI has its own distillery plant
which was acquired in February 2013 from The Consolidated Distillers of the Far East, Inc.
(“Condis”) of the Tan family. Another distillery plant is under construction.

Emperador procures its new bottles from Anglo Watsons Glass, Inc. (‘“AWG”), a wholly-
owned domestic subsidiary of EDI, which caters principally to EDI's requirements. AWG
operates a glass container manufacturing plant in Laguna on a 24-hour shift. AWG was
incorporated on July 22, 1999 to handle the spun-off glass container manufacturing business
of AGI, and EDI acquired it from AGI in June 2012. AWG has P405,750,000 authorized
capital stock divided into 400 million common shares and 115,000,000 preferred shares, fully
subscribed and paid up capital as at end-2014.

In 2013, Emperador embarked on acquisitions in Spain which include the Bodega San
Bruno, the San Bruno trademark, vineyards, and sizable inventory of high-quality well-
matured brandy from Gonzalez Byass S.A., one of the largest and oldest liquor and wine
conglomerate in Spain. Under a supply agreement with Gonzalez Byass, the Emperador
Deluxe Spanish Edition is produced and bottled in Spain and exported to the Philippines
where it started selling in March 2013. In 2014, Gonzalez Byass agreed to give Emperador
50% participation in Bodegas Las Copas, a fully integrated brandy production company that
it owns. The Spanish investments and operations are all under Grupo Emperador Spain, a
wholly-owned subsidiary of Emperador Asia Pte Ltd who is, in turn, wholly owned by
Emperador International Limited (“EIL"), an investment and holding company incorporated
in the British Virgin Islands on December 13, 2006. Both EMP and EDI have investments in
EIL that account to 100%. The Spain group owns vineyard estates in Toledo and in Madrid.
The main industrial facilities are located at Jerez de la Frontera in Cadiz and Tomelloso in
Ciudad Real.

On October 31, 2014, Whyte and Mackay Group Limited (“WMG” or “Whyte and Mackay”)
and subsidiaries were folded into the Emperador group, as a deal signed on May 9, 2014
between Emperador UK Limited (“EUK”) and United Spirits (Great Britain) Limited, an
indirect wholly-owned subsidiary of United Spirits Limited (“USL”) of India, was completed
for an enterprise value of £430 million. USL (the world's largest spirits company by volume)
was forced to put Whyte and Mackay up on sale because of UK anti-trust concerns, when
London-based Diageo Plc (the world's leading premium drinks manufacturer) gained
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controlling interest in USL. EUK is wholly-owned by Emperador Holdings (GB) Limited
which is in turn wholly-owned by EIL.

Whyte and Mackay is the fifth largest Scotch whisky manufacturer in the world with a history
of more than 170 years and ownership of some of the most iconic Scotch brands in the
industry, including British luxury brand ‘The Dalmore Single Highland Malt’, ‘Jura Premium
Single Malt’, and ‘Whyte & Mackay Blended Scotch Whisky’. The products are distributed in
more than 50 countries mainly in Europe and North America, with strong presence in the
global travel retail space. WMG, the immediate parent and smallest consolidating group, was
incorporated on August 7, 2001 in Scotland. The main trading entity and a wholly owned
subsidiary is Whyte and Mackay Limited (“WML"), incorporated on January 20, 1927 in
Scotland, the principal activity of which is the production, marketing and distribution of
distilled potable alcoholic drinks which include Scotch whisky, vodka, liqueurs and other
alcoholic drinks. The other two active wholly-owned entities are Whyte and Mackay
Warehousing Ltd. (“WMW?”), incorporated in Scotland, and Whyte and Mackay Americas
Ltd, LLC (“WMA”"), incorporated in the United States of America. WMW’s principal activity is
the warehousing and blending of bulk whisky for related and third party customers while
WMA, a direct subsidiary of WML, was formed to handle Whyte and Mackay’s business
portfolio in US market. There are forty-one dormant companies within WMG Group that have
been retained for branding purposes.

On December 4, 2014, with the completion of the Whyte and Mackay acquisition as a
condition precedent to its entry, Singapore sovereign wealth fund GIC Private Ltd. (“GIC”),
through its private equity arm, Arran Investment Pte. Ltd.(“Arran”) initially invested P17.6
billion in the Company split into 70%-equity and 30%-equity-linked securities debt (“ELS”),
which is convertible to equity between 2 to 7 years, plus an option to acquire more EMP
shares. Through this initial investment, Arran acquired 7% ownership interest in EMP and
AGI’s 88% was diluted to 81%. . Whyte and Mackay is headquartered in Glasgow and has
significant malt and grain production capability from its four malt distilleries and one large grain
distillery. It also has a leased bottling facility.

Megaworld Corporation

MEGAWORLD CORPORATION (“MEG” or “Megaworld”), a publicly-listed domestic
company, is one of the leading property developers in the Philippines and it pioneered the
“live-work-play-learn” lifestyle concept for large-scale, mixed-use planned communities or
townships that integrate residential, commercial, leisure and entertainment, and
educational/training components. Megaworld’s real estate portfolio includes residential
condominium units, subdivision lots and townhouses, as well as office projects and retail
space.

It was incorporated on August 24, 1989. While initially MEG builds only high-end residential
condominiums and commercial properties on a stand-alone basis, in 1996, it began to focus
on the mixed-used communities in response to the demand for lifestyle convenience of having
quality residences in close proximity to office and leisure facilities, primarily for the middle-
income market. Its first venture under this set-up is Eastwood City in Quezon City, which is
the country’s first cyberpark. It now has several community townships across Metro Manila,
Cebu, lloilo and Davao plus residential condominium projects in Metro Manila. MEG also
engages in other property related activities such as project design, construction oversight and
property management. It owns and operates the Richmonde Hotel Ortigas in Pasig City and
Eastwood Richmonde Hotel in Quezon City through a wholly-owned subsidiary, Prestige
Hotels & Resorts, Inc. Megaworld has P40.2 billion authorized capital stock and P32.4 billion
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paid-up capital (both common and preferred stock) as at end-2014. lts consolidated total
assets amounted to P221.0 billion as at December 31, 2014.

From 46% effective ownership interest in MEG in 2007, AGI increased its effective ownership
interest in MEG thereafter through purchases in the market, exercise of stock rights and
warrants, and subscription to new shares. By end-2014, AGI holds 67% effective interest in
MEG.

In June 2014, in a move to consolidate all its real estate businesses under MEG, and to
enable MEG to focus on the real estate business, AGI sold its stake in Global-Estate
Resorts, Inc. (“GERI”) to MEG and MEG, in turn, sold its shares in Travellers International
Hotel Group, Inc. (“Travellers”), to AGI. Megaworld’s acquisition of GERI also signaled its
official entry to the country’s tourism industry.

GERI, formerly Fil-Estate Land, Inc., a real estate domestic company incorporated on May 18,
1994, has operated through predecessor companies since 1981 and went public in November
1995. lItis one of the leading property developers in the country and is engaged primarily in
the development of residential subdivisions, residential and golf communities, integrated
tourism and leisure estates and mixed-use townships. With its prime land bank located
strategically in key tourist spots outside Metro Manila, with a large portion of which in Sta.
Barbara in lloilo; Tagaytay City, Laurel and Nasugbu in Batangas; Boracay; and Southwoods,
Laguna, GERI is well-positioned to set new standards in the country’s tourism industry. It has
P20 billion authorized capital stock, P10.986 billion of which was subscribed and paid-up as at
December 31, 2014. Total assets reported as at end-2014 amounted to P33.6 billion.

AGI acquired 60% interest in GERI in January 2011. With the capital infusion, GERI was able
to pay its interest-bearing loans and pursue its development plans. In 2013, GERI doubled its
authorized capital stock, of which Megaworld subscribed to 25% of the said increase; this
together with indirect holdings translates to Meg’s 24.7% beneficial ownership in GERI at end-
2013. As at end-2014, Megaworld holds 80.4% of GERI.

Empire East Landholdings, Inc. (“Empire East” or “ELI”), a publicly-listed domestic
company under the Megaworld group, was incorporated on July 15, 1994. It specializes in
multi-cluster condominium projects and multi-phase subdivision developments in key locations
in Metro Manila and Laguna. Laguna Bel-Air is ELI's flagship township project while Pioneer
Woodland’s is its first transit-oriented development in Mandaluyong City.

Suntrust Properties, Inc. ("SPI”), incorporated on November 14, 1997, develops master-
planned self-sustaining residential communities and condominiums in Cavite, Laguna,
Batangas, Baguio, Davao and Metro Manila that provide affordable homes for the low- to
moderate-income families. The developments focus on space-saving and functionality
features. In March2011, MEG acquired 50% majority interest in SPI. In 2013, MEG acquired
100% ownership by buying out the minority interests of Empire East and another related party.

Megaworld is continuously cited by award-giving bodies for excellence in corporate
governance, investor relations, and financial performance. More recently in 2014, it garnered
awards for Asia’s Best CEO and Best Investor Relations from Corporate Governance Asia’s
Asian Excellence Awards; Gold award from The Asset Corporate Awards, Best in Asia from
the Corporate Governance Asia’s 10" Recognition Awards, Asia’s Best Employer Brand
Awards, and the IAIR Best Company for Leadership in Property Development in the
Philippines.
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Travellers International Hotel Group, Inc.

TRAVELLERS, a publicly-listed company since November 5, 2013, is the developer and
operator of Resorts World Manila (“RWM”), the first integrated leisure and resort in the
Philippines that combines privately-operated gaming facilities with hotel, retail, dining,
entertainment and other leisure amenities. The Company was awarded one of the first
licenses issued by the Philippine Amusement and Gaming Corporation ("PAGCOR”) in
June 2008 to construct and operate integrated leisure and gaming facilities to an international
standard with the goal of enhancing tourism in the Philippines, in two sites. RWM, the first site
to be completed, opened in August 2009. Construction works in the second site, Bayshore
City Resorts World (“BCRW”), commenced in October 2014.

Travellers was incorporated on December 17, 2003. Itis AGI’s first integrated tourism vehicle
in Metro Manila in a partnership deal inked in August 2008 with Malaysia-based Genting
Group through Genting Hong Kong Limited (“GHK”). Genting Group is a recognized global
leader with over 45 years to its credit in leisure and hospitality, gaming and entertainment, and
integrated resort business, known for such premier leisure brands as ‘Resorts World’,
‘Maxims’, ‘Crockfords’ and ‘Awana’. GHK, on the other hand, is primarily engaged in the
business of cruise and cruise-related operations, such as Star Cruises and Norwegian Lines,
and is the third largest cruise operator in the world by number of lower berths. Its shares are
listed on the The Stock Exchange of Hong Kong Limited and traded on the GlobalQuote of the
Singapore Exchange Securities Trading Limited.

Travellers has P10 billion authorized capital stock (common and preferred shares), of which
P1.68 billion is outstanding as at end-2014. AGI’s ownership interest is accounted through
direct holding of 25.12% and indirect holdings through its subsidiaries Megaworld, First
Centro, Inc. and Adams Properties, Inc. (“Adams”) which hold 1.84%, 4.49% and 22.47%,
respectively, of Travellers’ outstanding common shares. Adams holds 83.3% of outstanding
preferred shares. Travellers has consolidated total assets of P63.9 billion as at end-2014.

Golden Arches Development Corporation

GOLDEN ARCHES DEVELOPMENT CORPORATION (“GADC”) is a domestic corporation
engaged in the operations and franchising of quick service restaurant business under the
McDonald’s brand in the Philippines and in accordance with the master franchise agreement
with McDonald’s Corporation (“MCD”), a company incorporated in Delaware and with
principal offices in lllinois, USA. GADC was incorporated on July 16, 1980. It has P99.44
million authorized and paid up common capital stock, 49% of which is held by AGI and the
rest by its founder, Mr. George Yang and his family. Its consolidated total assets amounted to
P12.7 billion at end-2014.

AGI acquired its 49% interest in GADC on March 17, 2005 from McDonald’s Restaurant
Operations, Inc. (“MRQO”), a subsidiary of MCD, both foreign corporations incorporated in the
USA. MRO holds all of GADC'’s preferred shares

Golden Arches Realty Corporation (“GARC”) leases solely to GADC parcels of land where
McDonald’s restaurants and warehouses are situated. It was incorporated on June 25, 2001
and, at present, has P99.4 million authorized and issued common shares, 49% of which is
held by AGI.
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a.3. Bankruptcy or Similar Proceedings and Significant Assets not in Ordinary Course

The Company and its subsidiaries have not been involved in any bankruptcy, receivership or
similar proceedings. Likewise, there were no other material reclassifications, merger,
consolidation, or purchase or sale of a significant amount of assets not in the ordinary course
of business.

b. Business Description

AGl is a holding company with interests in the food and beverage business (manufacturing
and trading of consumer products), real estate (investment in and development of real estate,
lease of properties, hotel operations and tourism resorts businesses), tourism-entertainment
and gaming, and quick service restaurant (McDonald’s) business. Through its subsidiaries
and associates, the Company focuses on providing and developing products and services that
cater to the needs, demands and aspirations of its target markets. The Company believes that
it is well positioned to benefit from consumer demand driven by the expected growth of the
middle-income sector.

b.1.Principal Products Or Services And Their Markets

EMP

Emperador Brandy is the first brandy label launched in 1990. Prior to its introduction, the
Philippine spirits industry was dominated by longstanding and well-established gin and rum
manufacturers. Through dynamic marketing and by establishing a reputation for product
quality, EDI created demand for brandy in the Philippine spirits market following the launch of
Emperador Brandy. The Company believes that the ‘Emperador’ brand, which is marketed as
a premium brand, has been the market leader among brandies in the Philippines in terms of
sales volume since 1990. In 2010, EDI introduced the first light brandy, Emperador Light, to
capture the taste preferences of Filipino consumers. In 2013, with the introduction of
Emperador Deluxe, EDI becomes the first to bring an imported liquor brand produced entirely
in Spain that focuses on the Philippine market. In addition, EDI’s flavored vodka, gin and
tequila products under ‘The BaR’ brand were the first flavored vodka, gin and tequila
beverages to be produced by a Philippine company. EDI produces brandy products that had
more than 94% share of the Philippine brandy market in terms of sales volume (source: AC
Nielsen Retail Audit Report full year 2014).

Emperador Brandy, at 72 proof, targets the relatively mature consumers 25 years old and
above and is marketed in 1 liter, 1.5 liters, 750ml and 375ml bottles. Emperador Light, at 55
proof of extra smooth full body in 350ml, 500ml, 750ml and 1-liter bottles, currently comprises
more than 90% of the Group’s alcoholic beverage sales. Emperador Brandy has won
recognition as a trusted brand and has been recognized as the number one selling brandy in
the world in terms of volume sold.

Emperador De luxe Spanish Edition was introduced in the market in March 2013. This
premium product is bottled in Spain and is created specifically to appeal to the Philippine
palate.

The BaR, the country’s first flavored alcoholic beverage brand, was soft launched in
November 2008 (grand launch in April 2009). The BaR is marketed as a ready-to-serve
flavored alcoholic beverage with low alcohol content. The gin comes in lemon-and-lime flavor
while the vodka comes in orange, apple and strawberry flavors. In 2012, The BaR Cocktails
Margarita line was launched. The BaR products target a younger demographic, specifically,
the 18 to 24 year old age bracket.
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Generoso Brandy was launched in 2006 as an extension of Emperador Brandy.

Flint glass containers in the form of bottles and jars are produced based on customers’
specifications. Flints are plain transparent glass that could be processed into a variety of
shapes and sizes for use in wines, liquors, juices, soft drinks, food preserves, sauces and
flavorings. At present, glass containers are produced and supplied primarily to EDI.

Certain wines from the E.&J. Gallo Winery in California, USA are distributed in the Philippines.
These include the following labels, among others: Carlo Rossi, Wild Vines, Gallo Family
Vineyards, Red Rock, Turning Leaf, and Boone’s Farm fruity-flavored beverages.

Emperador products are sold throughout the Philippines.

Scotch whisky is Scotland’s leading indigenous product and is now established as the leading
international spirit drink, making it one of Britain’s most important exports. It is a distilled spirit
made (distilled and matured) in Scotland only. Most whiskies mature far longer than the legal
minimum of three years, and the maturation period varies for different whiskies. The age
statement on a bottle reflects the amount of time the youngest whisky in that bottle has spent
maturing in a cask. Whyte and Mackay offers Single Malt and Blended Scotch whiskies,
liquers and vodkas, under the following key brands:

The Dalmore Single Malt Scotch Whisky sits at the apex of the category in which it competes.
It is positioned as super premium and luxury brand. The Dalmore’s ‘To The Brave’ proposition
is built on a heritage that is rooted in the saving of King Alexander Il of Scotland from being
gored by a raging stag with a single arrow in 1263 by an ancestor of Mackenzie clan. The
grateful king granted him the right to bear a stag’s head in his coat of arms and so every bottle
of The Dalmore is adorned with this noble emblem: a stag’s head with twelve points to its
antlers, signifying a ‘royalty’. The Mackenzie family ran the Dalmore distillery from the mid
1800’s until Whyte and Mackay took over. It is considered the most revered single malt
whisky in the world and is renowned for rare editions that have sold for industry redefining
prices, including the most expensive bottle ever sold in a retail store.

Jura Single Malt Scotch Whisky is a premium Scotch whisky that is considered an accessible
single malt whisky. It is produced at the only distillery on the Isle of Jura, a very remote island
off the west coast of Scotland. This brand is built upon a captivating island environment that
has two distinct sides, the wild, rugged west and the temperate east. Jura’s uncommon
nature is reinforced by the split production of both peated and unpeated malt whiskies in the
same distillery, reflecting the two sides of the island. The Jura Rare collection offers one or
two vintages every year, supported by a story, while the super premium Milestones offers a
new release every few years.

The Whyte & Mackay blended Scotch whisky brand was recently repackaged and the brand
will enjoy a new communication campaign this year to reinforce its unique Triple Maturation
process that delivers a smoother, richer taste.

Fettercairn comes from Fettercairn distillery which was founded in 1824 and acquired by
WMG in 1973. The arch and the unicorn are two symbols that are heavily associated with
Fettercairn malts.

Liquers are alcoholic beverages made from a distilled spirit that has been flavored with fruit,
cream, herbs, spices, flowers or nuts and bottled with added sugar or other sweetener. They
are typically quite sweet, usually not aged for long but may have resting periods to allow
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flavors to marry. In this category belongs ‘Glayva’, a liqueur made from a blend of aged
Scotch whiskies, a selected range of spices, Mediterranean tangerines, cinnamon, almonds
and honey. It has a deep golden colour and a distinctive flavor.

Vladivar Vodka is a brand of vodka distilled in the UK. It is a Pure Grain, triple distilled,
charcoal filtered vodka. Originally made in Warrington by the G & J Greenall distillery, the
brand was sold in 1990 to Whyte and Mackay and is today bottled in Scotland.

John Barr, Cluny and Claymore are positioned for mass market.

MEG

The Group’s pioneering “live-work-play-learn” concept for integrated mixed-use communities,
or commonly known as townships in the Philippines, has enabled it to complete 342 buildings
with a total area of 6.4 million sqm over the past 25 years. “Townships” integrate lifestyle
convenience of having high quality residences in close proximity to office, commercial,
educational, and leisure and entertainment facilities. The strategy is to lease all commercial
and retail properties and sell all residential units. In 2014, the Group launched five townships
covering almost 1,000 ha of land, bringing the total number of townships by end-2014 to
fifteen (15). These 15 townships are as follows:

1. Eastwood City is Megaworld’s first community township development on approximately
18.5 hectares of land in Quezon City, Metro Manila. It holds the distinction of being the
Philippines’ first cyberpark, which provides offices with the infrastructure to support BPO
and other technology-driven businesses on a 24-hour basis. The residential towers are
designed according to a specific theme and style. The leisure and entertainment zone
consists of Eastwood Mall, Eastwood Richmonde Hotel and Eastwood Citywalk, a dining
and entertainment hub, Eastwood Citywalk 2, an amusement center with a cinema
complex, a billiard and bowling center, and restaurants and specialty shops. The
Eastwood Richmonde Hotel is adjacent to the Eastwood Mall.

2. Forbes Town Center is located on 5 hectares of land in Bonifacio Global City, Taguig,
Metro Manila adjacent to the Manila Golf Club, the Manila Polo Club and the prestigious
Forbes Park residential subdivision. Upon completion, Forbes Town Center is expected to
consist of residential, retail and entertainment properties. Once completed, the residential
zone is expected to consist of 13 towers comprising the Forbeswood Heights, Bellagio,
Forbeswood Parklane, and 8 Forbes Town Road condominium projects. The leisure and
entertainment zone is devoted to bars, restaurants and specialty shops which are
designated to complement the residential buildings in this development as well as the
surrounding office areas in Bonifacio Global City.

3. The McKinley Hill is located on approximately 50 hectares of land in Fort Bonifacio,
Taguig, Metro Manila. McKinley Hill consists of office, residential, retail, educational,
entertainment and recreational centers. The residential zone consists of subdivision lots
for low-density single-detached homes and low-rise (5 or 6-storey) garden villa clusters.
The office properties will include the McKinley Hill Cyberpark which is a PEZA-designated
IT special economic zone. The leisure and entertainment zone is expected to have a
Venetian theme and to consist of bars, restaurants, specialty shops, cinemas and sports
complex. Three international schools, the Chinese International School, the Korean
International School and Enderun College, a hotel management institution affiliated with
Les Roches of Switzerland, will initially comprise the “learn” component of the township.
McKinley Hill is likewise home to the British Embassy which relocated on a 1.2 hectare
property and Korean Embassy which is located on a 5,800 square meter site within the
development.
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4. Newport City is located on 25 hectares of land that was previously part of the Villamor Air
Base in Pasay City, Metro Manila, across from the NAIA Terminal 3 and adjacent to the
Villamor golf course. The Newport City similarly integrates the live-work-play concept of
Eastwood City, with the exception that it will be targeted towards tenants and buyers who
consider proximity to the NAIA Terminal 3 an advantage. The residential zone, upon
completion, will consist of eight- to nine-storey medium-rise buildings that are grouped in
clusters of five to six buildings. Pre-selling began for the first cluster in 2005. A PEZA
special economic cyberpark will be established in the commercial zone, as well as grade A
office buildings. Tenants for the commercial area are expected to include multinational
BPO companies, cargo logistics services and airline-related business. The leisure and
entertainment zone is expected to consist of space which will be leased to tenants who will
operate bars, restaurants, retail and tourist oriented shops.

Newport City is home to Resorts World Manila, which is a leisure-and-entertainment
complex comprising gaming facilities, restaurants, hotels, and shopping outlets, among
others, which opened in August 2009.

The hotel zone includes Marriott Hotel Manila, Maxims Hotel and Remington Hotel which
are under Travellers. There are two other hotels which are “condotel” projects of
Megaworld, wherein all hotel rooms are sold to buyers, who then lease back the rooms to
Megaworld for use as hotel rooms. Through these arrangements, Megaworld not only
derives property development fees, but also recurring management fees for maintaining
the rooms utilized by the hotels. The Belmont Luxury Hotel is expected to formally open in
late 2015 while the Savoy Hotel in 2016. Travellers is also set to add two global hotel
brands, the Hilton Manila and the Sheraton Hotel Manila, which are now under
construction.

5. Uptown Bonifacio is a community development on a 15.4 hectare property in the northern
district of Fort Bonifacio, Taguig. It comprised a residential portion in the northern part of
Fort Bonifacio, and a portion for mixed-use on a parcel of land owned by NAPOLCOM.
Uptown Bonifactio is under a joint venture arrangement with the BCDA and NAPOLCOM.
It was accredited by PEZA as a special economic zone, making it the first cyberpark in the
area.

6. McKinley West is a development on a 34.5 hectare portion of the Joint United States
Military Authority Group (JUSMAG) property owned by BCDA and located across from
McKinley Hill in Taguig, Metro Manila. The development of McKinley West into a mixed-
use project is another joint venture undertaking with the BCDA. McKinley West's
masterplan highlights a luxurious blend of a modern business district and posh residential
enclaves. The township will also have direct access to McKinley Hill.

7. The Mactan Newtown is located on a 28.8 hectare property near Shangri-La Mactan
Resort and Spa in Mactan, Cebu. It is expected on completion to have high-tech offices, a
retail center, residential villages, leisure facitlites and beach front resort. . The Mactan
Newtown is conferred with PEZA special economic zone status. It is approximately 10
minutes away from the Mactan, Cebu International Airport, the Philippines’ second largest
airport.

8. lloilo Business Park is on a 72 hectare property in Mandurriao, lloilo, site of the old lloilo
airport. It is expected to bring Megaworld’s pioneering township concept to Western
Visayas. The entire project was registered as a special economic zone with the
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government, which allows it to benefit from a tax holiday period as well as other incentives
for investors.

Woodside City, envisioned as an “environment-friendly” mixed-use development, will rise
on a 12.3 hectare property along C-5 in Pasig City. A main “green” feature of the township
is the approximately 1,000 trees that will be planted around the development which will
help provide an outdoor thermal comfort for the future residents, workers, tenants and
visitors of the township. The company is also constructing Leadership in Energy and
Environmental Design (LEED)-registered office buildings in the township. Among the first
to rise are three sustainable office towers. Among the other ‘green’ features of Woodside
City include rainwater catchment facility that will utilize rainwater and grey water for
flushing and landscape irrigation; a network of bicycle lanes inside the township; and wide
tree-lined sidewalks. Aside from office towers, the township will also feature residential
condominiums, a lifestyle mall, retail and commercial strips, open parks and a transport
hub. The first tower will be launched by 2015 and will be completed by 2017.

Davao Park District is the Group’s first township development in Mindanao, specifically on
an 11-hectare property along S.P. Dakudao Loop in Lanang, Davao City which used to be
the Lanang Golf and Country Club. The township is envisioned to the Mindanao’s new
central business district. Aside from office towers, it will also feature themed residential
condominiums that will be built by Suntrust. It will also have a lifestyle mall, commercial
and retail strips, and a school. The first office tower to rise is the iconic 15-storey Davao
Finance Center, which is due for completion by 2016. The first tower in One Lakeshore
Drive, a 4-tower condominium cluster, started selling in 2014.

Suntrust Ecotown, an ongoing project under Suntrust, will sit on a 350-ha land in Tanza,
Cavite and will be the first mixed-use development with an industrial park in the country. It
is positioned to be the major hub for world-class light to medium export-oriented
industries, residential, commercial and institutional establishments in the south. The
industrial park is the country’s first to be accredited by PEZA with lifestyle amenities.

Boracay Newcoast, an ongoing project under GERI, sits on a 150- ha of land in the
northeast side of Boracay Island. It occupies 14% of the island and is surrounded by
Fairways and Bluewater, the first and only golf course in the island. Positioned to be the
next hip, world-class side of Boracay, it will be home to four international hotels, a
Santorini-inspired boutique hotel district, an Ibiza-inspired commercial district, a residential
village, luxury condominiums and upscale villas,

Twin Lakes, an ongoing project under GERI, is a European-inspired integrated tourism
estate on a 1,300 ha of land with its own vineyard on the rolling terrains of Tagaytay,
overlooking the famous Taal Lake. The estate will be home to themed residential villages,
luxury condominiums, hotels and spa, a retirement community, schools, commercial and
retail hubs as well as sports and leisure facilities.

Southwoods City is located on 561- ha property on the boundaries of Carmona, Cavite
and Binan, Laguna. It is envisioned to be a central business district south of Manila that is
surrounded by a golf course. It will be home to residential villages, residential
condominiums, office towers, a mall, and commercial and retail centers.

Alabang West will rise on a 62-ha prime property in Alabang and will integrate a Beverly
Hills-themed lifestyle concept into its commercial and residential developments. It is
conveniently accessible through the major access points of the South Luzon Expressway-
Alabang Exit and the upcoming Daang Hari Exit.
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Megaworld has completed 342 buildings with a total area of 6.4 million sqm over the past 25
years. In 2014, the Group completed 16 residential projects and 5 BPO office towers with
retail components. Total gross leasable area as of end-2014 is 861 thousand sgm — 621
thousand sgm of which is for offices and 240 thousand sgm for commercial.

ELI ‘s real estate portfolio is composed of multi-cluster mid- to high-rise condominium projects
and multi-phase subdivision developments in key locations in Metro Manila and the South.
ELI set the trend for transit-oriented developments (“TOD”) where condominium communities
are directly linked to mass-transit systems for faster and more efficient mobility in the metro.

Laguna BelAir is ELI's flagship township project located outside of Metro Manila. The 156-
hectare horizontal development in Sta. Rosa, Laguna is a complete community setting
featuring several residential phases with American-inspired homes, commercial blocks,
recreational amenity zones, a science-oriented school and a parish church. The project has
spearheaded various residential and commercial developments in Santa Rosa City which is
now dubbed as the “New Makati City of the South.”

1. The Sonoma is the second township project outside Metro Manila. It is a 50-hectare
horizontal development in Sta. Rosa City, Laguna that features Asian Modern-inspired
homes. The community is clustered around a five-star clubhouse complete with luxurious
swimming pools, open courts, function rooms and other facilities, all of which are now
operational and functional. Turnover is on-going for its 4 phases-- Enclave, Country Club,
Pavilion and Esplanade. The community will also have a commercial strip called 1433
West Row that will feature high-end shops, restaurants and other establishments.

2. The Cambridge Village is a 37-tower large-scale mid-rise community on an 8-hectare
property along East Bank Road in Pasig-Cainta area. Most of the towers are ready for
occupancy and sold out, while the final towers of the Central Park phase are in full-swing
construction.

3. The Rochester is a tropical-inspired urban resort community at Elisco Road, San Joaquin,
Pasig City. Its 10 mid-to-high-rise towers set on a 3-hectare enclave will have Asian
Modern architectural design and wide open spaces, providing a complete urban escape
close to nature. Garden Villas 1 and 2 have been turned over in 2014 and its residents
enjoy the clubhouse, pools and court. The sold-out Breeze Tower is on the final stages of
construction and is expected to be finished by the end of 2015.

4. San Lorenzo Place is a luxurious 4-tower high-rise development along EDSA corner Chino
Roces Avenue, Makati City. It will have an upscale shopping mall at the podium level
which will be directly connected to MRT-3 Magallanes Station. Its prime TOD lifestyle
concept resulted in excellent sales take-up of the first three towers. Tower 4 has been
turned over in 2014, Towers 1 will be finished by the end of 2015 while Tower 2 has
reached significant completion. Excavation works for the final tower, Tower 3, has just
started. The amenities at the 6th level, such as swimming pool, tennis court, fitness gym,
jogging paths, gardens, function room, daycare center and clubhouse, will complete the
high-end and stylish Makati CBD lifestyle experience of its residents.

5. Pioneer Woodlands is a TOD with 6 high-rise towers set along EDSA and Pioneer Street
in Mandaluyong City. Residents of Towers 1 and 2 enjoy quick access to MRT-3 via a
direct platform link to Boni station. The 3rd tower, Woodland Park 1, is already sold-out
and for turnover by the end of 2015. Recreational amenities will be located at the 5th level
of the podium of the Woodland Park Towers.
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Little BaguioTerraces is a TOD mid-rise condominium along Aurora Boulevard and N.
Domingo Street, San Juan City. The community is walking distance to LRT-2 J. Ruiz and
Gilmore stations, providing unbeatable access to the University Belt in Manila and the
Katipunan area. Towers 1 and 4 have been turned over while Towers 3 and 2 are nearing
completion. All towers are nearly sold-out. Residents can enjoy recreational amenities and
facilities at the 3rd level of the podium.

Kasara Urban Resort Residences is ELI’'s innovation for high-end resort type of living in
the heart of the city, in a 1.8-hectare property in Brgy. Ugong, Pasig City. Kasara, which is
a Sanskrit word for “lake”, is composed of 6 high-rise towers that boasts of its lake-
inspired swimming pool which is now completed and functional. Eventually, there will be
more water features including infinity pools, waterfalls from the 4th level, and other resort-
style amenities such as open courts, playground, fitness gym, jogging paths, and vast
greenery. Towers 1 and 2 are in full-swing construction and are both sold out while the
foundation works have been started for Towers 3 and 5.

South Science Park is a 31-hectare property in Gimalas, Balayan, Batangas that is
intended for mixed-use development.

Mango Tree Residences is an exclusive two-tower high-rise community situated along M.
Paterno and J. Ledesma Streets in San Juan City. It will have an on-stilts concept where
the ground level will have vast landscaped gardens, grand drop-off area, hotel-type
amenities, and glass-walled lobbies. Natural mango trees will be preserved at the
perimeter of the 3,000-square meter property to give an authentic feel of nature. Currently,
the property has been converted to a luxurious European-inspired garden and events
venue to draw prospective buyers.

Covent Garden is two-tower development located along Santol Street Extension in Santa
Mesa, Manila. It will provide its future residents an urban sanctuary, complete with
refreshing amenities. Its proximity to LRT-2 V. Mapa station and other transportation hubs
make it an excellent choice for investors who prefer to lease out condominium units to
University Belt students and professors.

Aside from these projects, ELI's portfolio includes ready-for-occupancy (“RFQO”) units available
in its various high-rise development projects in Metro Manila.

SPI's projects provide affordable homes in well-planned and secured community
developments. Its communities feature commercial centers, clubhouses and other amenities,
schools and 24-hour security. These include the following:

1.

2.

Sta. Rosa Heights, Sta. Rosa Hills, Suntrust Sentosa, The Mandara, and Suntrust Verona
are horizontal residential developments in Eastern Cavite and Laguna.

Governor Hills, Gentri Heights, Suntrust Rivabella, Cybergreens, Sunrise Hills, and
Cyberville are horizontal community developments in Western Cavite.

Adriatico Gardens, Suntrust Parkview, UN Gardens, Suntrust Solana, Suntrust Treetop
Villas are condominium projects in Manila and Mandaluyong areas.

Suntrust Shanata, Suntrust Asmara, Suntrust Amadea, and Capitol Plaza are
condominium projects in Quezon City.

Suntrust Kirana is a condominium project in Pasig City.

Sienna Hills is a Mediterranean-inspired subdivision in Lipa City, Batangas.

Suntrust 88 Gibraltar is a condominum project in Baguio City. This Mediterranean-inspired
development is strategically located in front of Mines View Park.

Davao Park District is a township development in Davao City. (See under townships)
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9. Suntrust Ecotown is a township development in Tanza, Cavite. (See under townships)

GERI has a diversified portfolio of integrated tourism estates development; horizontal
residential subdivision lots and residential/commercial complexes; residential communities
integrated with golf, resort and other leisure related and commercial complexes; residential;
and business parks.

1. Boracay Newcoast is the first and only tourism estate development with world-class resort
offerings in the northeast side of Boracay. It sits on 150-hectare of land and will house a
private residential village, specialty boutique hotels, shop houses and a massive
commercial center called Newcoast Station and international hotel brands. Its Fairways &
Bluewater Newcoast, a premier luxury eco-friendly vacation hotel, has over 250 well-
appointed guestrooms, each with a spectacular view of an 18-hole par-72 golfcourse, the
only one in the island. Fairways &Bluewater features three private white sand beach
coves.

2. Twin Lakes is the first and only vineyard resort community in the Philippines, located in the
rolling terrains of Tagaytay overlooking the world-famous Taal Lake. The master-planned
integrated tourism estate that sits on a 1,182-hectare property will feature real vineyard
and chateaus, residential condominiums and villages, hotels, nature park as well as
commercial and retail hubs. The Vineyard, a 69-hectare mixed-used phase will host a
hotel and resort, sports club and spa, culinary school, residential condominiums and a
traditional wine chateau for aging the vintage produce — all with the views of the vineyard
and man-made twin lakes.

3. Forest Hills is a 500-hectare integrated development in Antipolo, Rizal which includes
residential and commercial lots, an aqua park, two 18-hole golf courses and a community
clubhouse.

4. Mountain Meadows is 260-hectare residential subdivision in Cagayan de Oro with a 4-
hectare commercial area at the entrance of the project.

5. Sherwood Hills is a 350-hectare integrated development in Trece Martires, Cavite that will
include residential lots, a 27-hole golf course and other facilities.

6. Newport Hills is a 127-hectare integrated residential and golf development in Lian,
Batangas.

7. Sta. Barbara Heights is a vast township rising on a 170-hectare property beside the Sta.
Barbara Golf Course, known as Asia’s oldest golf course, located in Sta. Barbara, lloilo. It
will be home to residential villages, condominiums, office towers, a mall, and commercial
and retail centers.

8. Southwoods City is a 561-hectare mixed-use development with golf course situated on the
boundaries of Bifian, Laguna and Carmona, Cavite. (See under townships)

9. Alabang West is a 62-hectare residential and commercial development in Las Pifias City.
(See under townships)

Travellers

Resorts World Manila (“RWM”), Travellers’ first integrated leisure and lifestyle complex,
combines hospitality, entertainment, leisure, shopping and gaming in one grand arena, a one-
stop non-stop destination. It is strategically located within Newport City, adjacent to the
Villamor golf course, and is across the Ninoy Aquino International Airport (“NAIA”) Terminal
3 (“NAIA-3”) in Pasay City, Metro Manila and approximately five kilometers away from each of
NAIA Terminal 1 (“NAIA-1") and NAIA Terminal 2 (“NAIA-2") and directly linked to highways
leading to Makati City. RWM is a 24-hour, one-stop, world-class leisure and entertainment
facility within Newport City. It features a themed shopping and entertainment center and
hotels.
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RWM features the upscale Newport Mall (90 retail stores and food-and-beverage outlets with
a mix of high-end boutiques and mass market option), the four-screen Newport Cinemas (24
hours on weekends), three-storey gaming facilities, the 1,500-seat Newport Performing Arts
Theater (a majestic venue for concerts, plays, musicals and exclusive productions), the
Genting Club (a members-only lifestyle club, with a private gaming area, dining options and
other fabulous lifestyle features), an office space (which features a training academy and a
400-seat capacity call center) and hotels. The gaming facilities and casino opened in August
2009, with an aggregate area of 13,167 square meters. As at the end of 2014, RWM has 127
VIP tables, 169 mass tables, 1,868 slot machines and 210 electronic game units.

The three hotels currently in operation at RWM are the five-star 342-room Marriott Hotel
Manila, the seven-star 172-all-suites luxury Maxims Hotel, and the mid-range 712-room
Remington Hotel which opened in October 2009, November 2010 and November 2011,
respectively. Construction works are now ongoing for expansion of existing hotels and
facilities and of two new hotels, the Hilton Manila and the Sheraton Hotel Manila.

GADC

McDonald’s is one of the best-known global brands. All McDonald’s restaurants in the
Philippines are operated either by GADC or by independent entrepreneurs under a sub-
franchise agreement or by affiliates under joint venture agreements with GADC. The
McDonald’s System in the USA is adopted and used in the domestic restaurant operations,
with prescribed standards of quality, service and cleanliness. Compliance with these
standards is intended to maintain the value and goodwill of the McDonald’s brand worldwide.

McDonald’s restaurants offer varied menu of uniform and quality products, emphasizing value,
prompt and courteous service and convenience. The menu includes the McDonald’s beef
burgers variants (Burger McDo, Big Mac, Quarter Pounder, Cheese and Double cheese),
chicken (Crispy Chicken Fillet sandwiches, McChicken, McNuggets), fish, (Filet-O-Fish),
French fries, milk shakes, sundaes, beverages, and breakfast offerings. Products that cater to
Philippine consumer preferences are also served, such as chicken with rice (Chicken McDo),
spaghetti (McSpaghetti), and a Philippine breakfast menu. McCafe beverage, from specialty
coffee to fruit smoothies, is another line that is expanding. The Philippine menu is designed to
appeal to a diverse target market across all ages. Demographically, the target markets are A,
B, and broad C.

Pik-Nik

Pik-Nik is an all-American fresh-fried potato snack line that includes Shoestring Potatoes,
Fabulous Fries, Ketchup Fries, Less Salt, Sea Salt and Vinegar, and other delicious potato
snacks manufactured and distributed internationally from USA by a wholly-owned subsidiary
of AGI. Pik-Nik is the market leader in shoestring potato snack in the USA and is made with
no preservatives or artificial ingredients. The products are packed in resealable, foil-lined
canisters so they stay fresh and crunchy right to the bottom of the can. These canisters, along
with the specialized ingredients and production process, give the products excellent shelf life.
Pik-Nik also has Cheese Curls, Cheese Balls, and French Fried Onions. Pik-Nik has been in
the market for 75 years since it was first introduced in the USA in the 1930s in San Jose,
California. Pik-Nik is being manufactured in the USA and sold both in the USA and abroad,
with Philippine distribution under EDI.
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b.2. Foreign Sales

EMP
A small volume of Emperador products is exported to the Middle East and Taiwan in response
to the demand of the Filipino communities living and working in the region.

Whyte and Mackay’s overriding objective is to operate as a global branded drinks company
which delivers sustainable rates of growth and returns that increase overall shareholder value.
The Group operates in the UK and increasingly in international markets, including the Travel
Retail sector. More than 80% of WMG sales come from UK and other European countries
and the balance represents export sales to India, Asia, Africa, USA and other countries.

MEG

Real estate products are also being marketed internationally (see b.3. below) in North
America, Europe, Asia and the Middle East through various brokers. Foreign sales
contributed approximately 18%, 17.5%, and 12.1% to Megaworld’s consolidated sales and
revenues in 2014, 2013, and 2012, respectively.

Travellers

Based on RWM rated members (those members with card swipe), the principal foreign market
consistently contributing for 2014 are from Korea, China, Singapore and Malaysia. Foreign
guests in Maxims Hotel come from Korea, China, Malaysia, and Singapore; for Remington,
United States, Korea, Japan and Malaysia; while for Marriott, majority are from the United
States followed by Singapore, Australia and Malaysia..

Pik-Nik

Pik-Nik products are being sold locally in USA and exported to other countries at a ratio of
approximately 53%-47%. The domestic volume in the USA expanded by 6% in 2014 because
of Sea Salt and Vinegar shoestrings and Cheese Balls which are gaining popularity. Midwest
is still the strongest market for sticks in the US, followed closely by Southeast and Texas.
International sales increased by 13% only as exports were affected by the port congestion in
Oakland, California.

b.3. Distribution Methods

EMP

The alcoholic beverage products are being marketed and distributed through 20 sales offices
nationwide that supply to hypermarkets, supermarkets, wholesalers, traders, grocery outlets,
convenient stores, and neighborhood stores. Products are not sold to restaurants or bars
directly but are coursed through industrial dealers. Direct sales units comprising cash vans
and saturation units are being used to cover sari-sari stores across the country. Cash vans
sell directly to these small retailers on a cash-only basis, where the average transaction is for
two cases.

The glass containers are delivered to the customers through the services of regular freight
handlers who supply trucks for the exclusive use of AWG.

The WMG business has a strong, international Route to Market. In UK, a dedicated sales
team covers all trade channels and customers. It also has a dedicated Global Travel Retail
team which manages its brands in a channel that is critical for single malt whisky equity
building and sales. In other markets Whyte and Mackay has established a network of
distribution partners that represent the brands in each territory. The goal is to develop long
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term partnerships with the strongest local distributor in each market, with selection driven by
the strength and commitment to the channels representing the biggest opportunities in each
case.Property units are pre-sold prior to project completion, and often prior to start of
construction, at various payment schemes, with down payment plans ranging from 50% to
zero down payment. A typical payment scheme includes progressive payments over the
period in advance of property construction, including a balloon payment to coincide with
buyers’ expected cash flows. ELI offers interest-free schemes. Postdated checks are
collected to cover the entire purchase price based on an amortization schedule. Transfer of
title to the property occurs only once all payments have been received. Typically, construction
of a residential will not begin until at least 70% of the units have been pre-sold.

Each project has an in-house marketing and sales division which is staffed by a trained group
of property consultants who exclusively market the projects. All property consultants are
trained prior to selling and provided with skills enhancement programs intended to further
develop them into high-caliber marketing professionals. Property consultants are required to
meet the set criteria. There are also outside agents who compete directly with the in-house
personnel. Marketing services staff are also employed to provide auxiliary services for sales
and promotional activities; they are also responsible for monitoring the latest developments in
the economy and the real estate property markets as well as conducting market research
studies for the marketing division. An international marketing division based in Manila
oversees a global network of sales offices worldwide which market the projects to overseas
Filipino professionals and retirees throughout Asia, Europe, North America, the Middle East
and Australia. Brokers in the different overseas markets sell the projects overseas through
their respective marketing networks.

Commercial leases are generally for terms of three to five years, with annual rental escalation
of 5%-10% and review provisions, and typically require three months of security deposits and
three months of advance rental. Land and office leases, which require development of a
specific building structure, are generally for 10 to 15 years. Retail rentals are typically based
on a turnover component of 3% to 5% of the tenants’ revenues, net of taxes and service
charges, in addition to a minimum rent charge. Kiosk retailers are charged a flat rent fee.

ELI has satellite sales offices in key cities outside Metro Manila. It also has showrooms in
project sites and major malls.

Travellers

RWM engages in direct relationship-based marketing, which is targeted at specific market
segments. The marketing team focuses on market research, surveys, promotions and events
that can drive visitations and convert them to returning guests. The sales team is responsible
for sales revenues and channel performance. In addition, RWM advertises in many types of
media both domestically and overseas, including television, radio, newspapers, magazines
and billboards to promote general market awareness.

RWM uses a mix of different channels to reach the specific targets on gaming, lifestyle, and
entertainment, such as:

o Direct sales - that comprises of three levels to provide clients with full service: (i)
traditional sales, (ii) a business development team and (iii) in-house VIP host services.

o Indirect sales through junkets — from the well-established relationships of Genting
Group, to source high-end players in different regions.
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o Indirect sales through travel and tour operators — these accredited operators create
group travel packages with discounts, to bring in guests in RWM as part of their
itineraries, and in return, receive commissions.

o City shuttles - free, convenient, hassle-free shuttle transport for member-players and
member-consumers to RWM. The key locations within Metro Manila are Eastwood,
Makati, Quezon Avenue, Taguig, Parafiaque, Binondo, Malate, Muntinlupa and others.

RWM uses a comprehensive membership management and customer database system.
RWM uses Genting’s Dynamic Reporting System (DSR), a fully integrated real-time table
games and slots monitoring system.

GERI
Products are distributed to a wide range of clients through its in-house marketing company
which acts as the marketing arm of the group.

GADC

McDonald’s products are sold through McDonald’s restaurants nationwide. There are 457
restaurants nationwide as of end-2014, 54% of which are owned by GADC while 46% are
franchised. Fifty-three new restaurants opened in 2014. The highest concentration is in NCR,
followed by Southern Tagalog region. In selected areas, McDonald’s products could be
ordered and delivered round the clock through its “Dial8 McDo” telephone service. There are
306 restaurants that are open 24/7 (24 hours every day).

b.4. New Product Or Service

EMP

Scotch whisky products of Whyte and Mackay are now in Emperador product portfolio. Scotch
whisky is Scotland’s leading indigenous product and is now established as the leading
international spirit drink, making it one of Britain’s most important exports. It is a distilled spirit
made (distilled and matured) in Scotland only from cereals, water and yeast. Most whiskies
mature far longer than the legal minimum of three years, and the maturation period varies for
different whiskies. The age statement on a bottle reflects the amount of time the youngest
whisky in that bottle has spent maturing in a cask. WMG offers Single Malt and Blended
Scotch whiskies, liquers and vodkas.

Emperador intends to make use of and improve on the Whyte and Mackay’s channels to market
across the world.

MEG

Megaworld expands township portfolio across the country. Five townships were launched last
year and another five will be launched in 2015. The 5 new townships will have a total land
area of around 400 ha and will be located in Luzon, Visayas and Mindanao. The two
townships in Visayas have been announced to be in Bacolod, Negros Occidental with total
land area of 84 has. These are The Upper East and Northhill.

The Group is set to launch 22 residential projects in Metro Manila, Laguna, Batangas,
Boracay, lloilo and Bacolod. Also, 3 hotel towers in Boracay Newcoast, 10 office towers in
McKinley West, McKinley Hill, Eastwood City, Woodside City, Davao Park District and
Southwoods City, and 3 malls and commercial centers across its townships all over the
country.
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Travellers

Several new hotels and other gaming and non-gaming attractions are currently being
developed at RWM. Phase 2 of RWM is expected to include a grand ballroom and convention
center (the “Marriott Grand Ballroom”), as well as an annex to the current Marriott Manila
Hotel (the “Marriott West Wing”), while Phase 3 is expected to feature two new hotels, the
Hilton Manila and the Sheraton Hotel Manila, as well as an extension to Maxims Hotel. The
Marriott Grand Ballroom will formally open its doors to the public in July 2015 and Marriott
West Wing of Phase 2 is expected to be completed by early part of 2016. Phase 3 is projected
to be turned over by the end of 2017. The construction of the Hilton Manila and Sheraton
Hotel Manila and the expansion of Maxims Hotel will be accompanied by an increase in both
gaming and non-gaming facilities. More attractions will also be introduced and suited for the
family.

Construction works in BCRW commenced in October 2014.

GADC

New McDonald’s product variations and promotions are introduced every now and then which
normally last for limited time only, and this is part of the normal business promotions. Along
with its expansion in 2014, McDonald’s delighted its customers with new menu items and
improved favorites. The much-loved, specially seasoned, golden, crispy Twister Fries
returned for a limited time. Catering to Filipinos’ love for bacon, McDonald’s gave its signature
Cheeseburger some new crunch with the new Bacon Cheeseburger and Bacon Cheeseburger
Deluxe, perfect pairing with Twister Fries. The best-selling Chicken McDo is given an
improved taste which is mc-mc-mc-masarap. Cheesy mashed potato and Mac n Cheese
were also introduced. The BFF Burger Bundles and the BFF Chicken Bundles allowed a
group of 3 or 4 to customize bundle offers. With the new BFF Fries and Coca-Cola drinks,
these are big enough to share with the group. The BFF Fries and McFloat combo is also
made available.

The McDo PH App which was launched in 2014 made delivery even more accessible. It
allows customers to locate stores and stay updated on the latest offers from McDonald'’s.

Pik-Nik introduced the 4-0z shoestring potatoes in bags in November 2013 to target drug
stores, convenience stores and dollar stores — a growing channel for salty snacks. In 2014, it
has changed labels on its Original items highlighting “GMO Free”, which means no genetically
modified ingredients were used.

b.5. Competition

In general, the Company believes that the high quality of all the products it sells/offers can
effectively compete with other companies in their respective areas of competition.

EMP

The Philippine spirits industry is dominated by brandy, gin and rum. Popularity of these spirits
is strangely delineated geographically - gin in the northern provinces, rum in Viz-Min areas
and brandy in Metro Manila and urban centers nationwide. Brandy has recorded the highest
consistent sales growth among all the spirits in the industry. The growing brandy consumption
has encouraged the two traditional gin and rum giants to field their own brandy labels. There
are also imported labels in the domestic market, like Fundador, Alfonso and Carlos |, but they
are significantly more expensive than the locally-produced products. Emperador is recognized
as the largest-selling brand in the Philippines and No. 1 brandy in the world, and EDI as the
largest liquor company in the Philippines in terms of volume. EDI capitalizes primarily on the
premium image and reputable quality of its brands.
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The BaR flavored gin, vodka and tequila is the first fruity flavored clear spirit produced in the
country. The traditional rum and gin makers followed suit. Tanduay Distillers, Inc. introduced
Tanduay Cocktails while Ginebra San Miguel Inc. offered Flavors.

Emperador believes that its products are strongly positioned within their respective markets,
as measured by market share and brand recognition. Emperador had an aggregate 97%
share of the Philippine brandy market in terms of volume, according to Nielsen Retail Index. It
believes its ‘Emperador’ brand is a status brand in the country and is associated with a certain
level of success and sophistication that its potential customers aspire to.

WMG, on the other hand, faces competition from several international companies as well as
local and regional companies in the countries in which it operates. Competitors use brand
strength together with price and product range to compete. The major Scotch whisky brand
owners are Diageo, Pernod Ricard, William Grant and Bacardi who are all materially larger
than WMG. WMG can effectively compete as they have differentiated brands which
consumers choose over others. WMG management monitors market prices on an on-going
basis and takes steps to safeguard the overall competitive position.

Pik-Nik

Pik-Nik competes with other US-brands like Lays and Pringles in chips form, although the
latter is not from natural potato. French’s shoestring potatoes went back on grocery shelves
in 2013. Pik-Nik is the best-selling brand in the USA with the best-selling sku— the Original
shoestring potato in 9 oz cans. A local brand, Oishi, has fielded string potato snacks from
potato starch in the local market.

MEG

The real estate market in Metro Manila is principally split between the BPO office market and
the residential market. The group competes with other property investment, development,
leasing and property holding companies to attract buyers and tenants for its properties in
Metro Manila. The principal bases of competition in the real estate development business are
location, product, price, financing, execution, completion, quality of construction, brand and
service. The group believes it has several competitive advantages in each of these categories
due to the prime locations of its properties, innovative projects, a reputation for high quality
designs, affordable pre-sales financing, after-sales service and a consistent track record of
completion. MEG is the number one residential condominium developer in terms of number of
units completed as of 2013 and units to be completed up to 2018 based on all projects
launched as of third quarter 2013. This represents about 17% of the market. In terms of total
aggregate saleable area of those projects launched and to be completed in the same period, it
represents 14% of the market with a total saleable area of about 1.62 million square meters.
The group attributes its strong residential sales to two main factors — the popularity of its live-
work-play-learn communities in Metro Manila and its proven track record of delivering more
than 342 buildings to its customers over the last two decades.

The group considers Ayala Land, Inc. (“ALI”) to potentially be its only significant competitor in
community township developments because of its presence in Fort Bonifacio where the
group’s Forbestown Center, McKinley Hill, McKinley West and Uptown Bonifacio projects are
located. With respect to office and retail leasing business, the group has many competitors
such as Robinsons Land Corporation (“RLC”), ALI and SM Prime Holdings, Inc. With respect
to affordable housing and condomiums, the group competes with projects of RLC, Filinvest,
Vista Land, Landco, SM Development Corporation, and Sta. Lucia Realty, among others.
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Travellers

RWM, being the first integrated resort with world-class gaming in the Philippines, has set a
benchmark in a very high and unique manner. The group competes with both Philippine and
foreign owned hotels and resorts. With respect to the gaming business, competition comes
from casinos operated by government and other private companies.

In particular, there are facilities already built or under construction by three developers other
than the Company that have been granted provisional licenses by PAGCOR in Entertainment
City, two of which have already opened. These three other companies similarly partnered
with international resorts and gaming companies — Henry Sy’s SM-consortium has Melco
Crown Entertainment Ltd. of billionaires James Packer and Lawrence Ho (Macau); Tiger
Entertainment Resort of Kazuo Okada (Japanese); Enrique Razon’s Bloomberry Resorts
Corporation. In addition, Resorts World Bayshore will be developed in Entertainment City by
Travellers’ co-licensee, Resorts World Bayshore City, Inc. (RWBCI).

While it has the first-mover advantage, Travellers continues to develop other leisure and
entertainment attractions to complement its gaming business. RWM is expanding its hotel
service through additional hotel brands and rooms, and its attractions as a family destination.

In addition, PAGCOR operates 12 gaming facilities across the Philippines and 34 satellite
gaming facilities (which are smaller casinos and slots clubs). The Philippine gaming market
also includes many other private casino and gambling operations, including seven licensed
private casino operators in special economic zones (“Ecozones”). The Philippine gaming
market is also comprised of other gambling competitors specializing in horse racing, cock
fighting, jueteng, lotteries, sweepstakes, online gaming operators and other smaller-scale
gaming operators.

GADC

McDonald’s restaurants compete with a large and diverse group of restaurant chains and
individual restaurants that range from independent local operators to well-capitalized national
and international companies, delicatessens, cafes, pizza parlors, supermarkets and
convenience stores. GADC considers Jollibee Foods Corporation as its main competitor.
Jollibee, a home-grown brand with far greater number of restaurants nationwide than
McDonald'’s, offers Filipino-influenced dishes of chicken, burgers, spaghetti, and other Filipino
dishes. Another one is KFC, a global brand from USA whose most popular product is its
Original Recipe fried chicken served with side dishes. Other competitors include Wendy's,
Kenny Rogers, Shakey’s and Pizza Hut. Since 2005, GADC has opened more than 180 new
restaurants and initiated marketing campaigns such as new product launches, promotions,
emotive television commercials, and discount coupons. It has embarked on modernizing its
restaurants and re-imaging existing ones. GADC competes on the basis of taste, food quality
and price of products, convenience of location, and customer service.

b.6. Sources And Availability Of Raw Materials

EMP

The raw materials for producing brandy are generally sourced from foreign suppliers, except
for the distilled spirit or alcohol which is being manufactured at EDI’s own plant. The brandy
concentrate and flavoring extracts are purchased from several reliable and high quality
European suppliers. Metal closures, or caps, and labels are imported from Europe and China.
Brand new bottles are manufactured and supplied by AWG. When AWG is unable to
manufacture enough glass bottles to meet EDI's requirements, AWG sources glass bottles
from foreign manufacturers. Carton boxes are sourced locally from at least three different
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suppliers. EDI has not experienced and does not anticipate any significant difficulty in
obtaining adequate supplies of molasses, distilled neutral spirit, flavoring, bottles or packaging
materials at satisfactory prices under its supply arrangements and believes its relationships
with suppliers are good.

AWG is not dependent upon one or a limited number of suppliers for essential raw materials.
It generally orders raw materials to meet its projected supply requirements for one year. It
sources silica sand mainly from Malaysia and Vietnam; soda ash from China; and limestone,
feldspar and cullets from domestic suppliers. AWGI has not had, and does not expect to have,
difficulty sourcing glass bottles on behalf of EDI from third party suppliers, if required.

The Invergordon grain distillery uses maize largely sourced from France and occasionally
from Eastern Europe, and malted barley largely sourced from Scotland and occasionally from
England and mainland Europe. Water is supplied by Scottish Water from a natural loch in the
mountains behind the distillery. Yeast is supplied from England largely but there are several
sources available. There are no envisaged issues with on-going supply for any of its raw
materials.

The four malt distilleries are supplied with malt from various maltsters in Scotland and
occasionally England and mainland Europe. Yeast is supplied largely from Scotland but there
are several sources available as well. Supply can occasionally come from mainland England.
All four distilleries have long established water abstraction rights from close by rivers, streams
and springs. These can be occasionally affected short term by dry warm weather.

WMG sources its bottles from three European suppliers who have sufficient capacity to meet
growth expectations. Secondary packaging is sourced from suppliers in Europe and China
that are carefully selected to meet the quality and demand needs of the business.

Whyte and Mackay have long term sound relationships with its packaging suppliers to meet
the current business requirements. Pricing agreements are in place with all suppliers.

MEG

The Group has a broad base of suppliers from where it sources its construction materials and
is not, and does not plan to be, dependent on any one or a limited number of suppliers.
Principal construction materials are steel and cement which are commodities that are readily
available in the market from a number of sources.

Travellers

Travellers has a large base of contractors and suppliers that provide construction, engineering
and consulting services, and is not dependent on any one contractor or supplier. In 2014, the
five largest suppliers — Systech Lighting & Controls, Inc., RGB Ltd., Joint Venture Audio Visual
Lighting,Inc., Global Matrix Concept Group, and Total Data Central Solution, Inc. - accounted
for 30.8% of total purchases for the year.

GADC

Suppliers for the McDonald's products are sourced using the McDonald's global supply chain,
which allows the purchase of food, beverages and restaurant supplies at competitive prices
and quality consistent with McDonald's products worldwide. McDonald's has quality
assurance laboratories around the world to ensure that its standards are consistently met. In
addition, McDonald's works closely with suppliers to encourage innovation, assure best
practices and drive continuous improvement. GADC also contracts the services of third
parties for its food supplies. GADC procures the services of a supply distribution center
operated by Havi Food Services Philippines, Inc. that provides purchasing, warehousing,
delivery, food preparation and other logistical support for the requirements of all of the
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McDonald's restaurants in the Philippines. GADC develops product specifications and
continually monitors supplies to ensure compliance with McDonald's standards.

Pik-Nik

Pik-Nik uses only fresh potatoes from California and Oregon, pure vegetable oil, the finest
seasonings and never any preservatives. The suppliers of potatoes for Pik-Nik have one-year
contracts.

b.7. Customer Dependence

The Group’s businesses are not dependent upon a single or a few customers or tenants, the
loss of which would not have a material adverse effect on the Company and its subsidiaries
taken as a whole. There is also no customer that accounts for, or based upon existing orders
will account for, 20% or more of sales.

b.8. Transactions With And/Or Dependence On Related Parties

The Company and its subsidiaries, in the ordinary course of business, engage in transactions
with affiliates. The Company’s policy with respect to related party transactions is to ensure
that these are entered on terms comparable to those available from unrelated third parties.
Inter-company transactions between and among the Company and its subsidiaries are
eliminated in consolidation and thus are no longer reflected in the consolidated financial
statements. These primarily consisted of the following:

e Cash advances for financial requirements. Entities within the Group obtain advances
from the parent and/or other entities and associates for working capital or investment
purposes. There are also certain expenses that are paid in behalf of other entities.

e |Lease of manufacturing facilities. AGI leases the glass manufacturing plant property to
AWGI, and TEI leases the brandy manufacturing plant property to EDI.

Lease of parcels of land. GARC leases out these lots to GADC.
Lease of office spaces. MEG leases out office and parking spaces to AGI,
subsidiaries, and affiliates.

o Purchase and sale of real estate, services and rentals. Real estate properties are
bought or sold based on price lists in force with non-related parties. Services are
usually on a cost-plus basis allowing a margin ranging 20%-30%. Commissions for
marketing services are based on prevailing market rates.

Supply of glass bottles. AWGI supplies the new bottle requirements of EDI.

¢ Receivables from subsidiaries/franchisees.GADC supplies restaurant equipment,
food, paper and promotional items to all franchisees, including affiliated restaurants, at
normal market prices through a third party service provider.

Major related party transactions have been disclosed in Note 29 to the consolidated financial
statements appearing elsewhere in this report.

b.9. Licenses, Trademarks, Franchises

In the Philippines, certificates of registration of trademarks issued by the Philippine Intellectual
Property Office prior to the effective date of the Philippine Intellectual Property Code in 1998
are generally effective for a period of 20 years from the date of the certificate, while those filed
after the Philippine Intellectual Property Code became effective are generally effective for a
shorter period of 10 years, unless terminated earlier.
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EMP

EDI owns registered trademarks which are of material importance to the success of its
business since they have the effect of developing brand identification and maintaining
consumer loyalty. EDI's principal trademark is Emperador Brandy, which it purchased from
Condis in 2007, in addition to associated patents, copyrights and goodwill and bottle designs
for its brandy products. EDI's trademark for Emperador Brandy is for 10 years expiring in 2015
and renewable thereafter for a period of 10 years. Generoso Brandy is registered for 10 years
up to December 2017. The trademark The BaR was acquired from The Bar Bottlers
Corporation in 2008 and registered for 10 years up to December 2017. Emperador Deluxe is
registered for 10 years.

EDI trademarks are also registered in more than 30 countries, among which, the European
Union, USA, Canada, Australia, Japan, Vietnam, Taiwan, Hong Kong, Indonesia, Laos,
Cambodia, and Myanmar.

Whyte and Mackay owns approximately 700 trademarks worldwide, which includes
trademarks for its products: The Dalmore, Isle of Jura, and Whyte & Mackay. It also has
trademark licenses for Vladivar, Glayva, Claymore, John Barr and Cluny brands . Trademark
are typically renewed on a 10 to 20 year cycle.

The existing trademarks for Pik-Nik products are licensed and registered to EDI for 10- to 20-
year periods and renewable thereafter.

MEG

Megaworld owns the registered trademark over its name and logo which will expire in 2015
and is renewable for 10-year periods thereafter. GERI has also applied to register and protect
the trademarks “Global-Estate Resorts, Inc.”, “Boracay Newcoast’, “Twin Lakes”,
“Harbortown” and their respective logos and devices. Although the brand is important,
Megaworld and GERI do not believe that its operations or its subsidiaries' operations depend
on its trademarks or any patent, license franchise, concession or royalty agreement.

Travellers

Travellers holds a PAGCOR license to operate casinos and engage in gaming activities in two
sites — in Newport City (Site B) where RWM is situated, and in Entertainment City (Site A)
where BCRW is set to rise. The term of the license is co-terminus with PAGCOR'’s franchise
which will expire on July 11, 2033 and shall be renewed subject to the terms of the PAGCOR
charter.

On March 18, 2013, Travellers and Resorts World Bayshore City, Inc. (RWBCI), incorporated
in 2013 under common ownership, entered into a deed of accession (the Deed of Accession),
which was accepted, agreed and consented to by PAGCOR. Pursuant to the Deed of
Accession, RWBCI acceded to the rights, title, interests and obligations of Travellers under
the license and the joint venture agreement with PAGCOR. Accordingly, PAGCOR
recognized and included RWBCI as a co-licensee and co-holder of the license and the joint
venture agreement.

Further, on June 10, 2013, Travellers and RWBCI entered into a cooperation agreement (the
Cooperation Agreement) which designates the parties’ respective rights, interests and
obligations under the Provisional License and the Joint Venture Agreement. Specifically, the
parties agreed that RWBCI would have all the rights and obligations under the license with
respect to Site A and that Travellers would have all the rights and obligations with respect to
Site B. Accordingly, on June 28, 2013, PAGCOR issued an Amended Certificate of Affiliation
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and Provisional License certifying Travellers and RWBCI as co-licensees and co-holders of
the Provisional License and the Joint Venture Agreement.

On 23 September 2014, Travellers subscribed to common and preferred shares in RWBCI
making it the effective owner of ninety five percent (95%) of RWBCI.

Travellers also has a non-exclusive non-transferable right and license within Metro Manila to
the use of Marriott trademarks for hotel services and other related goods and services offered
in connection with the hotel.

It has registered trademarks over “Passion,” “Gamezoo,” “Remington Hotel Newport City,”
“Remington Hotel Manila,” “Newport Performing Arts Theater,” “Grand Opera House”, “Grand
Opera House Manila,” “Fun Fiesta Jackpot,” “Manila Millions Poker,” “Mabuhay Millions
Poker,” “Noodle Works,” “iGrab everything | want,” “iGrab,” “Impressions,” “Café Maxims,”
“Mercado,” “Kimchi and Mojou,” “Remington Bar Lounge,” “Bar 360,” “Ginzadon,” “Grabit,”
“Thrill Like No Other,” “Newport Performing Arts Theater Bar,” “The Terrace,” “Lucky Noon”,
“Laff Laugh Fun”, “Kamin Naman ang Taya”, “Musikat Records,” “Oak Tree Inn,” “Regal Inn,”
“Hotel Gran Palacio,” “El Castillo de Manila”, “Castillo Manila”, “The Grand Theatre of Manila”,
“Chill” and their related devices which will expire on various dates in 2018-2024, and are
renewable thereafter.

GADC

GADC has nonexclusive rights as a franchisee to use and adopt the McDonald's intellectual
property in the Philippines, including trademarks, service marks, patents, copyrights, trade
secrets and other proprietary information, some of which, including the trademarks for
"McDonald's," the golden arches logo, Ronald McDonald and "Big Mac." The license
agreement contains provisions regulating GADC’s use of such trademarks in accordance with
McDonald’s Corporation’s franchise system. GADC's license agreement with McDonald's was
renewed in March 2005 for a period of 20 years. It provides for a royalty fee based on a
certain percentage of net sales from the operations of all Company’s restaurants, including
those operated by the franchisees. Individual sublicense arrangements granted to franchisees
generally include a lease and a license to use the McDonald’s System for a period of 3 to 20
years, with a co-terminus provision with the master franchise.

b.10. Government Approval Of Principal Products Or Services

EMP

The production, sale, distribution and advertisement of food products, locally manufactured
and imported, are regulated by the Bureau of Food and Drugs (“BFAD”) to ensure the pure
and safe supply and good quality of food available in the country and to protect the health of
the citizens. Republic Act (“RA”) 3720 covers both locally manufactured and imported
products and establishes standards as well as quality measures for food. A comprehensive
enforcement framework was set up, which is deemed as necessary to ensure a pure and safe
supply of food in the country.

The group has duly complied with the statutes and regulations implemented by the BFAD and
has not received any notice of violation of these regulations from the BFAD. In connection
with its obligations under these rules and regulations, the group has instituted rigorous quality
control procedures to ensure that its products meet or exceed the prescribed standards and
measures.

Whyte & Mackay’s five distilleries and associated warehouses are extensively regulated under
Customs and Excise licenses and regulations, Environmental Agency regulations on water
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abstractions, effluent discharges, air emissions and potential major accident impacts on the
environment.

Whyte & Mackay is in compliance, and not aware of any material deviation, with all applicable
regulatory, environmental, health and safety regulations and all distilleries demonstrate a good
to excellent level of compliance.

MEG

A barangay clearance and development permit from the local government unit (“LGU”) must
be secured before commencing land development works. Before the start of structural
construction activities, a building permit must be secured from the LGU. A certificate of
registration and a license to sell, both from the Housing and Land Use Regulatory Board
(“HLURB”), must be secured before launching any selling activities. All subdivision and
condominium plans for residential, commercial, industrial and other development projects are
required to be filed with and approved by the HLURB and the relevant LGU of the area where
the project is situated. Approval of such plans is conditional on, among other things, the
developer’s financial, technical and administrative capabilities. Alterations of approved plans,
which affect significant areas of the project, such as infrastructure and public facilities, also
require the prior approval of the relevant government body or agency.

Subdivision or condominium units may be sold or offered for sale only after a license to sell
has been issued by the HLURB. As a requisite for the issuance of a license to sell by the
HLURB, developers are required to file with the HLURB surety bond, real estate mortgage or
cash bond to guarantee the construction and maintenance of the roads, gutters, drainage,
sewerage, water system, lighting systems, and full development of the subdivision or
condominium project and compliance with the applicable laws, rules and regulations. Real
estate dealers, brokers and salesmen are also required to register with the HLURB before
they can sell lots or units in a registered subdivision or condominium project. Real estate
brokers are required by HLURB to take licensure examinations and attend continuing
professional education programs.

Project permits and licenses to sell may be suspended, cancelled or revoked by the HLURB,
by itself or upon a verified complaint from an interested party, for reasons such as non-
delivery of title to fully-paid buyers or involvement in fraudulent transactions. A license or
permit to sell may only be suspended, cancelled or revoked after a notice to the developer has
been served and all parties have been given an opportunity to be heard in compliance with the
HLURB’s rules of procedure and other applicable laws.

The group routinely applies for regulatory approvals for its projects and some approvals

are pending. No existing legislation or governmental regulation, and the group is not aware of
any pending legislation or governmental regulation, that is expected to materially affect its
business.

The group complies with all regulations applicable to the development and sale of its projects.

Travellers

Travellers operates its gaming activities through the license granted by PAGCOR, a
government-owned and controlled corporation, which was granted the franchise to operate
and license gaming casinos, gaming clubs and other similar recreation or amusement places,
gaming pools, whether on land or sea, within the Philippines. The franchise of PAGCOR is
extended for another 25 years after July 11, 2008, its original term.

The activities and operations of RWM are closely monitored by PAGCOR who maintains an
office inside RWM where officials are stationed 24 hours a day. Travellers is in continuous
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close contact with PAGCOR regarding compliance with its gaming concession and all
applicable Philippine laws. Travellers is also required to provide periodic reports to PAGCOR.

Shopping malls are regulated by the local government unit of the city or municipality where the
shopping mall is located. Retail stores in shopping malls must secure a mayor’s permit or
municipal license before operating and must comply with the fire safety provisions and other
applicable local ordinances. Operators of restaurants and other food establishments as
tenants must obtain a sanitary permit from the same local government unit where the
shopping mall is located.

GADC
There are no special government approvals necessary for new food products apart from the
standard Department of Trade and Industry permits.

b.11. Effect Of Existing Or Probable Government Regulations

Value Added Tax is a business tax imposed and collected from the seller in the course of
trade or business on every sale of properties (real or personal), lease of goods or properties
(real or personal) or rendering of services. It is an indirect tax, thus, it can be passed on to the
buyer. Current rate is 12% of net retail/sale price or service revenue.

Effective November 1, 2005, sales of residential lots with a gross selling price of 1.5 million
or less, and residential house and lots with a gross selling price of 2.5 million or less, are not
subject to VAT. Effective January 1, 2012, the thresholds for exemption are increased to -

P 1,919,500 or less for residential lots and P3,199,200 for residential house and lots.

EMP

In addition to VAT, the alcohol products which are manufactured in the Philippines for
domestic sales or consumption, including imported items, are subject to specific taxes. The
brandy products which are produced from locally processed distilled spirits from the juice,
syrup or sugar of the cane were levied an excise tax of R14.68 per proof liter. [A proof liter is
a liter of proof spirits, which are liquors containing one-half of their volume of alcohol with a
specific gravity of 0.7939 at 15°C]. The excise tax rate had increased by 8% annually from
P11.65 in January 2007 to January 1, 2011 after which a new excise tax law was enacted in
December 2012 and took effect on January 1, 2013.

RA 10351, known as the Sin Tax Reform Act of 2012, imposes on distilled spirits a 15% ad
valorem tax based on net retail price per proof plus 220.00 per proof liter for the years 2013-
2014, with the ad valorem tax rate increasing to 20% thereafter and the specific tax by 4%
every year thereafter.

EDl increased its prices at the start of 2013 and in second quarter of 2014 and i t was not
affected significantly by this new taxation.

In UK, the Scofch Whisky Regulations 2009 (“SWR”) came into force on November 23, 2009,
replacing the Scotch Whisky Act 1988 and the Scotch Whisky Order 1990. Whereas the
previous legislation had only governed the way in which Scotch Whisky must be produced, the
SWR also set out rules on how Scotch Whiskies must be labelled, packaged and advertised,
as well as requiring Single Malt Scotch Whisky to be bottled in Scotland, labelled for retail
sale, from November 23, 2012. The SWR make clear that Scotch Whisky must be wholly
matured in Scotland. They also require that all maturation must take place in an excise
warehouse or in another permitted place regulated by Her Majesty’s Revenue and
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Customs (“HMRC”). Regulation 3(2) defines five categories of Scotch Whisky which must
appear clearly and prominently on ev<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>