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Alliance Global Group Inc.

1Q 2017 performance highlights
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P491bn
in total resources 

(2016)

P140bn
in total 

revenues (2016)

3,643
Hotel room keys 

(2016)

7%
Parent net 

debt/equity (1Q 
2017)



P&L highlights (Pbn) 1Q2017 1Q2016 % chg Comments

Group revenues 33.70 33.08 2%

Megaworld 11.80 11.45 3% Robust growth in rentals + hotel income; modest

improvement in residential revenues

Emperador 8.98 8.93 1% Increasing contribution from whisky sales offset

weaker brandy sales. 

Travellers 6.27 6.86 -9% Non-VIP and non-gaming revenues cushioned 

decline in VIP revenues

GADC 5.97 5.25 14% 5.3% systemwide SSSG; store expansion

Others 0.68 0.59 15%

Group costs/expenses (26.96) (26.58) 1%

Megaworld (7.97) (7.96) 0% Overall costs steady

Emperador (7.19) (7.27) -1% Benefitting from cost efficiencies

Travellers (5.56) (5.69) -2% Gaining operating leverage

GADC (5.56) (4.96) 12% Cost increases in step with topline growth

Others (0.68) (0.69) -2%

Net income to owners 3.57 3.34 7%

Megaworld 1.89 1.70 11%

Emperador 1.23 1.14 7%

Travellers 0.32 0.52 -39%

GADC 0.13 0.09 41%

Others (0.00) (0.12) --

Net profit margin 10.6% 10.1% 50bps
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P33.7bn 2%
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MEG, 
P11.5bn,

34%

EMP, 
P8.9bn,

27%

RWM, 
P6.9bn, 

21%

GADC, 
P5.2bn, 

16%

Others
2%

MEG EMP RWM GADC Others

P33.1bn

MEG, 
P11.8bn,

35%

EMP, 
P9.0bn, 

27%

RWM, 
P6.3bn,

18%

GADC, 
P6.0bn, 

18%

Others
2%

MEG EMP RWM GADC Others
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MEG, 
P1.7bn

51%
EMP, 

P1.1bn, 
34%

RWM, 
P0.5bn,

16%

GADC & 
others

-1%

MEG EMP RWM GADC & others

P3.3bn

MEG, 
P1.9bn,

53%EMP, 
P1.2bn,

34%

RWM, 
P0.3bn

9%

GADC & 
others

5%

MEG EMP RWM GADC & others

P3.6bn 7%
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Å Funding capex through internal cash flows and debts.
Å Further rise in debt levels across all segments; cost of debt 

stable.
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Å In end-March 2017, group net debt/equity stood at 0.35x.
Å Parent net debt/equity remained low at 0.07x.
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ÅMegaworld
V Targeting to increase rental GLA capacity this year by ~20%; 

raise contribution of rentals to P12bn.
V More project launches throughout the country.

ÅEmperador
V More product initiatives in the domestic market.
V Increasing share of revenues and profit from overseas 

operations.

ÅTravellers
V Phase 3 expansion (Maxims, Hilton, Sheraton) ongoing.

ÅGADC
V Pursuing more aggressive store expansion plans.

ÅAlliance Global
V Expanding presence in the hotel industry.
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MegaworldCorporation

1Q2017 performance highlights
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Commercial 

GLA

BPO Clients

Office GLA landbank

Townships
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Å Total revenues +5% YoY to P12.0bn.
ÅRentals (office and commercial) +25% to P3.0bn.

Å Increasing share of rentals to 25% of total revenues (from 21% a year before).

ÅReal estate revenues +2% to P8.3bn.

ÅReal estate sales (RES): 66% from MEG+SPI, 17% each from GERI and ELI. 

Å Increasing share of projects outside Metro Manila: 31% of RES from 22%.

ÅHotel income +23% to P335m.

Å Margin direction:      /
ÅResidential gross profit  margin         46%.

ÅRental EBIT margin       75% from 74%.

Å Attributable net income +12% to P2.8bn.

Å Comfortable net debt/equity at 0.33x (vs 0.23x in end-
Mar2016 and 0.31x in end-2016).
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*Rental margins were computed inclusive of intersegment sales.
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Total of 
22 Townships
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EmperadorInc.

1Q2017 performance highlights
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Distribution 
network

Consolidated 
Revenues(2016)

Sales offices 
nationwide

Total resources (2016)

1st Dalmoreflagship 
store in the 
Philippines



ÅRevenues flat to P9.0bn.
ÅBrandy revenues fell 3% to P6.5bn (73% of total).

ÅDomestic competitive landscape remains challenging: In Q117, EMP aggressively 
pushing for new products and its small brandy SKU.

Å Incremental contribution from Fundador.

ÅWhisky revenues up 9% to P2.4bn (27% of total).

Å Increasing sales of Dalmoreproducts in Asia, US and travel retail.

ÅMargin direction: 
ÅGP margin       to 34% from 31% 

ÅBrandy GP margin      to 35% from 32%

ÅWhisky GP margin      to 29% from 28%.

ÅEBITDA margin       to 24% from 22%.

ÅNet income +7% to P1.5bn.

ÅNet debt/equity (with ELS) stood at 0.36x (from 0.20x in end-
March 2016 and 0.37x in end-2016).
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750ml
USD1.65-1.90/

PHP83-95

350ml
USD0.84-0.96/

PHP42-48

1l
USD2.25-2.60/
PHP 113-130

1l
USD4.28-4.90/

PHP215-246

1l
USD6.17-7.05/

PHP310-354



ü has preserved the familiar taste of cola with 
ǘƘŜ  ŀŘŘƛǘƛƻƴ ƻŦ ǘƘŜ ά{²!.9έ ǿƘƛǎƪȅ 
component of The Andy Player Whisky

ü Perfect for meals, snacking around, or when 
you are just simply winding down.



The classic taste of EmperadorBrandy 
that everybody loves spiced up with 

super hot cinnamon to give it an edge 
we dare you to drink

62 proof
31% ABV

Target Generation Z  & young 
Millennials

a Fiery Delicious Blend; a first of its 
kind in the Philippines




