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AGI Group structure % ALLIANCE GLOBAL

v 4 ALLIANCE GLOBAL

67% 82% 44% 49% 100%
WS o
= TRAVELLERS INFRACORP
/\
MEGAWORLD EMPERADOR INC INTERNATIONAL GOLDEN ARCHES DEVELOPMENT CORPORATION AN ALLIANCE GLOBAL COMPANY
 MEE,
Number 1 in Number 1 in the First integrated Number 2 Foray into
townships liquor industry resortin the in quick-service infrastructure
Number 1 in Emperador Brandy country restaurants projects that would
BPO office is world leader in segment enhance the
terms of volume Group’s overall
value
2

Market cap as of 11 January 2018.
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Key economic drivers

Economy on a growth path since 2000

w4 ALLIANCE GLOBAL

Rising BPO revenues & OFW remittances

8.0% 60 In n
AR 49.8
6.0% 50 42.6 46.1
38.8
40 .
4.0% 31.1 346
30 o244 21.7
0 225
0.0% vV 10
& 0, -
2.0% N O d ® W N~ O o M W N O «H M O |~ 8 ) 3 3 = p S a S = S
33 &8 3 8 8 3 38 8 88 8 3 38 o < &« 8§ & &8 &8 &8 &8 &8 & R V%
——GDP growth == PCE growth m OFW remittances m BPO revenues
Source: Philippine Statistics Authority (PSA). Source: Bangko Sentral ng Pilipinas (BSP).
Improving affordability Sustained growth in tourism sector

4.5 Affordability Mortgage 36% 7.0 Arrivals (m) Receipts yS$by 6.0
4.0 ratio (X) rates 3204

28%

249

20%

16%
12%
8%
4%
0%

© N~ [e0] (o2} o — N (4] < Lo © N~
I - R R - = T T S S L s R Rt S 8 8 8 g8 2 g & g &g g ¢
23232323 2Z22RRIKIKJRILKRIR’R N &« &« & &8 § § «& & & & 3F
e |ncome/Amortisation(x) === Mortgage rates B Tourist Arrivals ® Visitor Receipts
Source: BSP, National Statistics Coordinating Board. Source: Philippine Statistics Authority 4
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Alliance Global Group Inc
9M2017 performancehighlights
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AGI By the Numbers % ALLIANCE GLOBAL

Y

EMPERADO! ENPERiZ0

THRU
e

P545bn P140bn

in total resources in total Parent net Hotel roonkeys
(end-Sep2017) revenues (2016) debt/equity (2016)
(end-Sep2017)
= 4




AGl's 9M2017 performance at aglance %4 ALLIANCEGLOBAL

AGroup revenuesl% to P100.3bn; net incom8% to P10.2bn.
A MEG: revenues +4% / profit +11%

A Driven bystrong revenue growth in rentals arbtels; residentiasegmentup due to
faster completion rate.

A Broadbased improvement in prsales.
A Overall margirenhancement givechanging income mix.

A EMP: revenues flat / profi8%

A Brandy sales steady helped by new product offerings; whisky sales grew 4%.
A Lower margins amid higher packaging costs, salaries and marketing expenses.

A RWM: revenues24% / profit-98%.

A Weighed down by June 2 incident; recovery underway
A Nongaming business up given higher hotel occupancy rate.

A GADC: revenues +13% / profit +19%.

A Boosted by new stores, healthy sassiore sales growth and economies of scale.

Alncreased borrowings to fund ongoing capex, but financial geari
remains comfortable.



9M2017 performance at a glance % ALLIANCEGLOBAL

P&L highlights (Pbn) 9M2017 9M2016 % chg Comments

Group revenues 100.3 101.6 -1%

Megaworld 36.5 35.2 4% Robust growth in rentals; higher project completion.

Emperador 27.5 27.6 0% Continued in growth in whisky sales; contribution
from new product offerings support brandy sales.

Travellers 15.8 20.8 -24% Weighed by June 2 incident, ramping up casino
business; hotel/MICE operations continued to do well.

GADC 18.7 16.5 13% 5.8% systemwide SSSG; active store expansion.

Others 2.0 1.5 32%

Group costs/expenses (80.6) (80.0) 1%

Megaworld (23.2) (23.2) 0% Cost of sales steady; modest growth in cash opex.

Emperador (22.2) (21.7) 2% Higher packaging costs, salaries, marketing spend.

Travellers (15.5) a7.7) -12% Drop in casino-related expenses but higher interest.

GADC (17.2) (15.3) 12% Increases in COGS, G&A expenses.

Others (2.5) (2.0) 24%

Net income to owners 10.2 11.0 -8%

Megaworld 6.7 6.0 11% Changing profit mix buoys overall margins.

Emperador 3.7 4.0 -8% Improved whisky margins pared the profit decline.

Travellers 0.0 1.3 -98% Includes P321m in losses from casualty.

GADC 0.5 0.4 19% Achieving economies of scale with store growth.

Others (0.6) (0.6) -1%

Net profit margin 10.1% 10.9% -73bps




Financial highlights % ALLIANCE GLOBAL

9M2017 Consolidated Revenues 9M2017 Attributable Net Income

P100.3bn w1 PL020n | [ %

mMEG mEMP mRWM 1 GADC mOthers m MEG m EMP = RWM I GADC




Investment commitments v ALLIANCE GLOBAL

AGI’s capex, by major subsidiary (Pbn)

75 78
31

sididi

2012 2013 2014 2015 2016 2017E IM17

mMEG " EMP = RWM  GADC

E - Estimated.

A AGI remains committed to a heavy capex to grow tpe“ busines
Acmrk>: 2F GKAA& @& SgetiaM20dT. LISE | €
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Group borrowings

Gross debts, by key subsidiary (Pbn)

177
144
118
97
64 70 j

2012 2013 2014 2015 2016 IM17

mMEG " EMP - RWM = GADC mParent & others

w4 ALLIANCE GLOBAL

Average cost of debt

12%

10%

4%

2% —

0%

2012 2013 2014 2015 2016 IM17
e M EG EMP RWM
GADC e Parent e GrOUp average

A EndSep2017 group borrowings stood at P177bn, mainly to fu
capex, taking advantage of lower average cost of debit.

11



Consolidated gearing %4 ALLIANCE GLOBAL

Gearing - consolidated level

Net debt (cash), Pbn Net debt/equity
130.0 e 038X 0.4x
100.0 0.3x
70.0 : 0.2x
40.0 0.1x
10.0 I 0.0x

. y = -0.16x .
-20.0 I -0.1x

-50.0 -0.2x
2012 2013 2014 2015 2016 9M17

mmm Net debt (cash) ——Net debt/equity

A Group net debt/equity irend-Sep2017stoodat 0.38x (vs
0.34x in ene2016).
A Parent net debt/equity remained low at 0.02x.

12
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MEGAWORLD

- *{Megaworld Corporation
' 19M2017performancehighlights



W

MEGAWORLD

Megaworld by the Numbers

N
851k W\

sgm office
GLA

BPO clients

sgm
commercial
GLA
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Megaworld’'s 9M2017 performance at a glance

A

o I

MEGAWORLD

Total revenues +5% YoY to P37.1bn.
A Residential revenues +1% to P25.7bn (or 69% of total).
A Total realized gross profit +8% to P10.0bn with higher project completion.
A Growing share of projects outside of Metro Manila.
A Rentals +19% P8.8bn (or 24% of total)
A Increasingshare of rentals to 24%om 22%a yearbefore.
A Rental income split: office 61%cdmmercial39%.
A Rental GLA splitffice 76%/ commercial24%.
A Hotel income 8% to P950m.

Overall margin directiofl* due to changing income mix.

A Residential gross profit marger  45.4% from 46.1%.
A Rental EBIT margﬁ 75.2% from 74.6%.
A Overall EBIT margf>  39.0% from 37.1%.

Net incomet+12% to P10.3bn.
Net debt/equity in endSep2017 at 0.38x (vs 0.31x In €200116).



Megaworld’s interim financial highlights

Revenues*, quarterly (Pbn)

E

10.8

?

Q116 Q216 Q316 Q416 Q117

m Development ® Rental

Q217

Hotels

Q317

W

Revenues*, 9M-period (Pbn)

6%

9IM17 9M16

m Development mRental Hotels

EBIT*, quarterly (Pbn)

LLEL

Ll

Q116 Q216 Q316 Q416 Q117

m Development m Rental

Q217

Hotels

Q317

EBIT*, 9M-period (Pbn)
14.3 ‘.‘+10%

12.5

IM17 9M16

m Development mRental Hotels

*Covers residential, rental and hotel operations only. Excludes financial and other income.

16
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Megaworld’s interim financial highlights

Real estate sales vs Gross profit (Pbn)

RESGross profit Gross profit
(Pbn) margin

80 46% 450 47%  46% 46%  46% 4505  50%
6.0 40%
4.0 30%
2.0 H 20%

10%

Q116 Q216 Q316 Q416 Q117 Q217 Q317
= Real estate sales—_1Gross profit === Gross Profit Margin

Rentals vs EBIT (Pbn)

Rentals, EBIT EBIT

(Pbn) margin
35 | 74% 75% T75% 75% 75% 75% 75% [ 85.0%
2.8 B - 70.0%
2.1 - 55.0%
1.4 - 40.0%
0.7 - 25.0%
- 10.0%

Q116 Q216 Q316 Q416 Q117 Q217 Q317
Em Total rentals [ IRental EBIT e===EBIT margin

W

MEGAWORLD

4.0

3.0

2.0

1.0

0.0

Realized gross profit (Pbn)

3.8
3.5 35 35
3.1 2.9
2.6 g i a ! i

Q116 Q216 Q316 Q416 Q117 Q217 Q317

m Realised GP - current year  Realised GP - prior years

Rentals: office vs commercial (Pbn)

3.0
2.5
2.0
15
1.0
0.5

29 29 3.0
25 25 2.6 d @ i
2.3 d 4 [ |
d 1 1 il
0.

Q116 Q216 Q316

m Office

Q416 Q117
Commercial

Q217 Q317

17



Megaworld’s interim financial highlights

W

Hotel income vs EBIT (Pbn) Margin performance

—8 @BV ©—=®

_22% 21%

MEGAWORLD

Hotel revenue, EBIT
EBIT Pbn) margin
500 | 22% 519 22% 219 21% | 25%
450 18%
400 17% 20%
350
300 15%
250
200 10%
150
100 5%
50
aunl BN BT BT BN EEi i R
Q116 Q216 Q316 Q416 Q117 Q217 Q317
—1Hotel revenues mmmm Hotel EBIT = EBIT margin

Q116

Q216 Q316

==@==Devt GP margin

Hotel EBIT margin

Q416

Q117 Q217

==@==Rental EBIT margin
=@==Cverall EBIT margin

Q317

Attributable net income (Pbn)

4.0 3.6 35
35 3.3 3.2
3.0 25 28
”c 2.3
2.0
1.5
1.0
0.5
Q116 Q216 Q316 Q416 Q117 Q217 Q317

Net debt Net debt/
(cash), Pbn equity
60.0 0.5x
50.0 0.31x 0.4x
40.0 0.3x
30.0 0.2x
20.0 0.1x
10.0 0.0x
0.0 -0.1x
-10.0 -0.2x
2012 2013 2014 2015 2016 IM17
k== Net debt (cash) === Net debt/equity
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EMPERADOR INC.

EMPERADOR

Emperador Inc.
2017 performance



Pt

B
Emperador by the Numbers .. S
/
{
- = /
15t Dalmoreflagship
22 . store in the .121'00.0 /
Salesoffices e Distribution
nationwide il EERES network /
€ /
P41bn P989bn / /
Consolidated Total resources |
Revenues(2016) (end-Sep2017) ;

f




Daded,

Emperador’s 9M2017 performance ataglance guperavor v

A Consolidated revenued% to P27.6bn.
A Brandy revenues stood at P19.5bn (or 71% of total).
AWbSéQ LINE R dzOsakesin Q317F; keptRM2AD NIbrgndydsales steady.
A RTDs Hotshots, Smirnoff Mule and Andy Cola continued to gain market tract
A Whisky revenues reached P8.1bn (or 29% of total).

A Whisky sales +4% in 9M2017 driven by increased sa®alofore Juraand
Whyte & Mackay labels in UK, Travel Retail, US, Asia and Greater Europe.

AOverall margin directiof amidst higher packaging costs, salari
sellingand marketing expenses.
A GP margir(}- to 32.5% from 33.4%.

A Brandy GP margif >  to 33.5% from 35.9%; Whisky GP i rgin  to 27.59
27.2%.

A EBITDA margill  to 23.0% from 25.7%.
A Net profit marginlL to 16.1%om 17.7%.

ANet income-10% to P4.4bn helped lbgwer interest, income taxes.
ANet debt/equity in endSep2017 at 0.45x (vs 0.37x in e2(IL6).



'

Emperador’s interim financial highlights evreerapor ivc

Revenues, quarterly (Pbn)

FITTITE

Q116 Q216 Q316 Q416 Q117 Q217 Q317
H Brandy Whisky

Revenues, 9M-period (Pbn)

G
27.9

27.6

IM17 9M16
= Brandy © Whisky

Net income, quarterly (Pbn)

allisd

Q116 Q216 Q316 Q416 Q117 Q217 Q317

m Brandy © Whisky

Net income, 9M-period (Pbn)

4.9 G -10%
4.4

IM17 9M16

m Brandy ' Whisky

22



Emperador’s interim financial highlights ryeera

ADOR INC.

Sales: Brandy vs Whisky (quarterly, Pbn)

inaliai

Q116 Q216 Q316 Q416 Q117 Q217 Q317

m Brandy © Whisky

'

Sales: Brandy vs Whisky (9M, Pbn)

27.0 27.2

IM17

IM16
m Brandy © Whisky

Ry

GP: Brandy vs Whisky (quarterly, Pbn)

siallisa

Q116 Q216 Q316 Q416 Q117 Q217 Q317

H Brandy ' Whisky

GP: Brandy vs Whisky (9M, Pbn)

8.8

9.1

9M17

IM16
mBrandy © Whisky

L4

1%

23



Emperador’s interim financial highlights gy:

PaleA

P =N

Brandy: Sale of goods vs GP margin Whisky: Sale of goods vs GP margin

Sales, GPPpn)

10.0
9.0
8.0
7.0
6.0
5.0
4.0
3.0
2.0
1.0
0.0

GP margin

Q116 Q216 Q316 Q416 Q117 Q217
I Brandy sales [—1Gross profit eGP margin

Q317

60%

50%

40%

30%

20%

10%

0%

Sales, GPRbn) GP margin

4.0 40%

3.0 30%
2.0 20%

1.0 10%

0%

Q116

Q216

Q316 Q416 Q117 Q217 Q317

C—1Whisky sales 1 Gross profit e====GP margin

439

Q116

=@==GP margin

Q216 Q316 Q416 Q117 Q217

==@-=EBIT margin

=== Net income margin

Q317

Net debt Net debt/
(cash),Pbn equity
30.0 0.7x
0.37x 045X
20.0 0.4x
10.0 0.1x
= - - 0.00 -0.2x
-0.00x
10.0 -0.5
(10.0) 0.13x X
(20.0) -0.8x
J 78X
(30.0) | 0-60x 1.1x
2011 2012 2013 2014 2015 2016 9M17
== Net debt (cash) e====Net debt/equity

24
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TRAVELLERS

INTERNATIONA

| Travellers International
. | Hotel Group Inc.

‘ 9M2017performance highlights




Travellers By The Numbers

78%

hotel
occupancy

216

gaming

tables

TRAVELLERS

INTERNATIONAI

4,000 88

Seating retail

Capacity

- outlets

(

P27.5bn

Gross Revenues
(2016)

P94.3bn

Total Resources (end
Sep2017)

J

P6.4bn

EBITDA
(2016)

26



TRAVELLERS
Travellers’ 9M2017 performance at a glance NTERNATIONA

ANet revenues24% to P14.4bn weighed by the June 2 incident.

A Gross gaming revenue29% to P12.8bn due to lower gaming capacity while
RWM ramps up casino operations in Q317.

A Nongaming revenues +5% to P2.9bn, boodtgdhealthy hotel and MICE
operations; average hotel room occupancy rates at 78%.

A Visitation has recovered: Q317 averatgly visitors reached 23k; 25k in 9M17.
AEBITDA stood &2.6bn in 9M17 (from P4.9bn in 9M16).

AMargin directior® due mainly to decline in gaming capacity.
A GP margind 48.3% from 53.2%
A EBITDAnargins® 16.5% from 23.4%
A EBIT margind 7.4%from 17.5%

ANet loss of P37m, inclusive of P321m in losses from casualty.
ANet debt/equity in endSep2017 at 0.35x (vs 0.19x in e2(lL6).

27



Travellers’ interim financial highlights

TRAVELLERS

J\TIR\U\TI()NAI

Gross revenues, quarterly (Pbn) Gross revenues, 9M-period (Pbn)

7.2

6.3

11
4.9 45
0.9
0.9
5.3
4.0

Q116

Q216

Q316 Q416 Q117
m Gross gaming  Non-gaming

Q217 Q317

20.8

. -24%

2.8

IM17 9M16

m Gross gaming  Non-gaming

GGR: Mass vs VIP (quarterly, Pbn)

6.2 6.2 s
5.6 . 53
1.9 5 2.7 1.9 1.2 4.0
3.6
1.4 10
3.8 3.5 3.7 4.0
2.6
Q116 Q216 Q316 Q416 Q117 Q217 Q317
m Mass VIP

GGR: Mass vs VIP (9M-period, Pbn)
18.0 . 12910

12.8

IM17 9M16

m Mass © VIP
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. o bkl TRAVELLERS
Travellers’ interim financial highlights TNTERNATIONAT

Gross profit vs GP margin EBITDA vs EBITDA margin
GP Pbn) GP margin EBITDARDbN) EBITDA margin
45 60%
3'5 52% £506
. 24%
3.0 .
2.5 50% 18%
2.0
15 5% 12%
1.0 40% 6%
0.5
- 35% 0%
Q116 Q216 Q316 Q416 Q117 Q217 Q317 Q116 Q216 Q316 Q416 Q117 Q217 Q317
B Gross profit  ess=Gross profit margin mm EBITDA (Pbn) esss=EBITDA margin
Net debt Net debt/
(cash),Pbn equity

30.0

27 28 5 29 29
6 24 15.0 0.50x
25.0 23
10.0 : 0.30x
20.0 0.10x 0.11x
5.0 : 0.10x
15.0 -0.24x -0.11x
- -0.10x
10.0
(5.0) -0.30x
5.0
(10.0) -0.50x
2011 2012 2013 2014 2015 2016 9M17

Q116 Q216 Q316 Q416 Q117 Q217 Q317

mm Net debt (cash) == Net debt/equity
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GOLDEN ARCHES DEVELOPMENT CORPORATION



GADC By The Numbers

GOLDEN ARCHES DEVELOPMENT CORPORATION

% P23bn
In sales revenues (2016)

547

Stores
nationwide
(end-Sep2017)

o Systemwidesame
store sales growth (9M 2017)

o
A dessert centers (2016
F McDeliveryhubs (2016)

31



GADC's 9M2017 performance at a glance

GOLDEN ARCHES DEVELOPMENT CORPORATION

A Sales revenues grew at a healthy clip of +13% to P18.5bn.
I Sales by comparywned stores (90% of total): +12% to P16.7bn.
I Rent, royalty & others (10% of total): +17% to P1.8bn.
I Systemwidesamestore sales growtit5.8% YoY (6.8% in 3Q17).
I Number of storedy end-Sep2017547 vs 500 a year before.
I Average sales per store +5% YoY.

A Margindirection® given economies of scale.
i GP margif® 22.9% from 22.5%.

EBITDA margif®  13.0% from 12.8%.

EBITmargin‘.‘ 8.6% from 7.8%.

Net profit margin‘.‘ 5.3% from 5.0%.

A Net income +19% to P966m.
A Net cash position further improved.



GADC'’s interim financial highlights

Total revenues, quarterly (Pbn)

[T

Q116 Q216 Q316 Q416 Q117 Q217 Q317
H Sales by company operated restaurants Rent, royalty & others

Y\

Total revenues, 9M-period (Pbn)
f +13%0

18.5
16.4

IM17 9M16

B Sales by company operated restaurants: Rent, royalty & others

Revenues, GP & GP margin, quarterly

Revenues, GP Gross profit
(Pbn) margin
7.0 0 0 24% | 35%
60 | 21% 23% 23% 280 2% 2% 30%
5.0 25%
4.0 20%
3.0 15%
2.0 10%
1.0 5%
- 0%
Q116 Q216 Q316 Q416 Q117 Q217 Q317
EN Sales revenues 1 Gross profit == Gross profit margin

Revenues, GP & GP margin, 9M-period

Revenues, GP Gross profit
(Pbn) margin

20.0 23% 2204 25%
18.0
16.0
14.0
12.0
10.0
8.0
6.0
4.0
2.0

20%

15%

10%

5%

oM17 9M16
I Sales revenues C——1Gross profit == Gross profit margin
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G A D c ’s i nteri m ﬁ na nCiaI h ig h I ig hts GOLDEN ARCHES DENT CORPORATION

EBIT, net income & margin, quarterly EBIT, net income & margin, 9M-period

EBIT, Net Margins EBIT, Net Margins
income Pbn) income @bn)
0,
0.8 9% 10% 100 2.5 9% r 10.0%
8%
2.0 - 8.0%
0.6 8%
15 % 5% - 6.0%
0.4 6%
1.0 - 4.0%
0.2 4%
0.5 - 2.0%
- el 0.0 L 0.0%
Q116 Q216 Q316 Q416 Q117 Q217 Q317 9M17 9M16
mmm EBIT mmmm Net income ess=eEBI|T margin essssNet profit margin e EBIT mmmm Net income == EBIT margin == Net profit margin
Net debt Net debt/
10 (cash) Pbr) el 0.20x
0.00x
(1.0 -0.20x
(2.0) -0.40x
(3.0 -0.60x
(4.0) -0.80x
(5.0) : -1.00x
Q116 Q216 Q316 Q416 Q117 Q217 Q317 2011 2012 2013 2014 2015 2016 9M17
«=@=(Gr0SsS profit  ==@=EBITDA e=@=EBIT ==@=Net profit mm Net debt (cash) es===Net debt/equity
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GADC’s interim financial highlights
| Systemuide same-store sales growth

Systemwide same-store sales growth

14%

12%

10%

8%

6%

4%

2%

12.6%

53% 5.2%

0%

Q116 Q216 Q316 Q416 Q117 Q217 Q317

e SSSG quarterly e SSSG end-of-period

12.0
10.0
8.0
6.0
4.0
2.0

Y\

GOLDEN ARCHES DEVELOPMENT CORPORATION

Average sales per store (Pm)

Systemwide Sales per store
sales(Pbn) (Pm)
20
19
1
1
9 9 9 10 10 10 11
Q116 Q216 Q316 Q416 Q117 Q217 Q317

[ Systemwide sales (Pbn)

Sales per store (Pm)

21.0
20.0
19.0
18.0
17.0
16.0
15.0

Number of stores

Q317
Q217
Q117
Q416
Q316
Q216
Q116

440

547

560

540

460 480 500 520

600

500

400

300

200

100

Store geographic distribution

520 547
457 il 40 gi
408 35 48
: 45

180 202 212
15
197 22 230 23
2013 2014 2015 2016 IM17

mNCR mLuzon m Visayas m Mindanao
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Initiatives



Growing the rental segment

Office GLA expansion (‘000 sqm)

w4 ALLIANCE GLOBAL

Commercial GLA expansion (‘000 sgm)
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Diversifying geographically % ALLIANCE GLOBAL

The Ellis

Residential project launches... ...throughout the country

35 , Project value (Pbn) /
30.0
30
25
(. 20 18.7 _
- m i+ ) 15 L —~ -
nE als §
W om e 10
s | ; Gl 5
|
!;.T‘ mﬂﬂl
CIEN R 2016 2017
LALNY
I s : \
AR e Real estate sales, by location o AW
o W - R TN
18 8 :::: o @ Gy g I:"/_
o "’ !‘"l &?J\ ’J J "W 4 1 § . \\
LRI @ (Y,
L ! q !,_Ilﬂ J:\ -'.F- J IJ‘ g ‘ i‘.‘
ALTACT Q&
/" ANCR A Bacolod ()
A Pampang# Cebu =
A Cavite A Aklan/ / 4/°¢
p = L A-Laguna A Davad /
i l‘—“ A Batangas %
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Expanding hotel portfolio

Al DL Aa GKS 0O2dzyiNE Q3

International brands.

w4 ALLIANCE GLOBAL

NBSAaid K ziodd

U Existing capacity 4,231 rooms +@oing construction 4,102 rooms.

U Target : to bring total hotel room count to 12,000 in the next five years.

EASTWOOD
RICHMONDE HOTEL

|
|
|

i )

! 1

: {

i |

1 L i

QD} | R T

i L ol

|

{ i

& Hilton
Sheraton

IIOTELS & RESORTS

oMAXIMS MARRIOTT
BELMONT SA\/OY

HOTEL

SSSSSSSSSSSSSS

RICHMONDEHOTEL | |
ORTIGAS ! i ;
7 Lucky L %@
= Chmatown Ly .
S ﬁ Hotel ] @ R _"'-~'i:“~"
@ - _ i\ _.::.
TWIN LAKES LI
Hotel '
SAVOY
sotass sevetin FAH?Wz?YS & BI,(“IEWATER

BORACAY
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Launching Phase 3 of RWM by 2018 % ALLIANCEGLOBAL
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