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ABOUT THE COVER

The cover of our 2020 Annual Report, 

Lead Change: A Future for All, 

reflects the life that Alliance Global 

Group, Inc. (AGI), as an ecosystem of 

businesses, aims to create for all. The 

duotone treatment gives off a fresh 

and modern vibe that aims to inspire 

readers to look beyond the context of 

the world now and imagine a better 

tomorrow that is ahead of us. With 

AGI at the forefront of leading change, 

there is a better future for all.

ABOUT THE Report

Lead Change: A Future for All, the 2020 Annual 

Report of Alliance Global Group, Inc. (AGI), 

details the conglomerate’s financial, social, 

environmental, and governance performance for 

the reporting period of January 1 to December 

31, 2020. The report is anchored on AGI’s five-

point recovery strategy to showcase how it has 

been integrated across all subsidiaries, especially 

in the context of the COVID-19 pandemic. 

Environmental, social, and governance (ESG) 

data were collected by S&P Global, while editorial 

and design services were provided by Drink 

Sustainability Communications.
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What we 

stand for

OUR VISION AND MISSION

We are priming ourselves for international 

competitiveness in the new century by 

consistently delivering products and services 

that meet the quality standards of markets both 

here and abroad. Through continuing research 

and innovation, we will enhance the company’s 

ability to gain customer satisfaction and goodwill 

and build on our market franchise.

As a world-class Filipino conglomerate, we 

will be an active partner in national economic 

development through the pursuit of excellence 

in our core businesses and investment in 

industries that offer more room for profitability 

and growth. As a matter of policy, we will always 

adapt to the dynamics of the market. Through 

export development and competitive pricing, 

we will enhance our competitiveness in an ever-

expanding marketplace.

We will constantly strive to enhance shareholder 

value by making our products and services 

desirable, accessible, and affordable to the 

target consumers in the Philippines and abroad. 

Through a continuing reward program, our 

stockholders will be entitled to an immediate 

share in the company’s gains in the form of stock 

or cash dividends.
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Who we are

A WORLD-CLASS FILIPINO CONGLOMERATE

Alliance Global Group, Inc. (AGI) is one of the largest conglomerates in the 

Philippines. It continually pushes the boundaries of innovation in its diverse 

businesses to deliver top-notch products and services to customers here 

and around the world.

It was incorporated in the Philippines on October 12, 1993 and began its 

commercial operations as a glass container manufacturer in 1994. After its 

listing on the Philippine Stock Exchange (PSE) in 1999, it obtained approval 

from the Philippine Securities and Exchange Commission (SEC) to broaden 

its primary business and become a holding company. 

As such, in 1999, it began developing a diverse group of businesses, primarily 

in the real estate and consumer sectors. Today, through its different 

subsidiaries, AGI engages in property development, food and beverage 

manufacturing and distribution, quick-service restaurants, integrated 

tourism development, and infrastructure development.
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REAL ESTATE
Megaworld Corporation

The leading township developer in the Philippines, with a diverse portfolio of residential 

projects (both vertical and horizontal), office spaces, commercial leases, and hotels. Its 

township development provides its residents, office, and commercial tenants the “Live, 

Work, Play” concept expressing a most wonderful mix of lifestyle dynamics.

QUICK-SERVICE RESTAURANT
Golden Arches Development Corporation

A strategic partnership between Alliance Global Group, Inc. (AGI) and George Yang, which holds the master 

franchise to operate the ‘McDonald’s’ brand in the Philippines. It has successfully made the international brand one 

of the country’s top quick-service restaurants among Filipinos for four decades. It began its digital transformation 

journey in 2016 in its bid to elevate customers’ experience across all touchpoints, grounded on its fundamentals of 

quality, service, convenience and value.

INFRASTRUCTURE
Infracorp Development, Inc.

The Group’s foray into infrastructure development, with plans to provide transport solutions that will improve the 

connectivity of all our properties and enhance the value of our real estate and tourism developments.
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INTEGRATED TOURISM
Travellers International Hotel Group, Inc.

The developer and operator of Resorts World Manila, the first integrated tourism resort in 

the Philippines that combines gaming facilities with hotel, retail, dining, entertainment, 

MICE and other leisure amenities under a joint venture partnership between Alliance Global 

Group, Inc. (AGI) and Genting Hong Kong Limited (GHK).

SPIRITS
Emperador, Inc.

The Philippines’ biggest liquor company and the world’s largest brandy manufacturer. It 

has operations in the Philippines, Spain, Scotland, and Mexico. Its local and acquired global 

brands of distilled spirits and other alcoholic beverages are currently available in over 100 

countries throughout the world. 
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Where we are
LOCAL ROOTS, GLOBAL REACH

AGI’s primary operations are in the Philippines, 

headquartered in Eastwood City CyberPark,  

Quezon City. 

Through acquired global brands under Emperador, 

AGI has manufacturing and bottling operations in 

Scotland (United Kingdom), Spain, and Mexico, as 

well as a worldwide distribution network in over 100 

countries. The global marketing arm of Megaworld 

Corporation, Megaworld International, extends AGI’s 

presence to 60 countries.

Overseas

EMPERADOR INC. 

Megaworld Corp.

102 countries

60 countries
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Philippines

Megaworld Corp.

Emperador Inc.

Travellers 
InternationaL

Golden Arches

Infracorp 
Development
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LEADING 

CHANGE,

ENSURING 

A FUTURE 

FOR ALL

As a world-class Filipino conglomerate, 

Alliance Global Group, Inc. (AGI) has 

always been an active partner in national 

economic development, through our 

relentless pursuit of excellence in our core 

businesses, and through our significant 

investments in industries with potential 

for profitability and growth. 

Our strong performance in the previous 

years has helped prepare us for the 

unforeseen challenges of 2020, all the 

more exacerbated by the impacts of 

the COVID-19 pandemic. A healthy cash 

position, coupled with a comfortable 

gearing, gave us the financial muscle to 

weather the strict two-month lockdown 

in 2020, all while still taking care of 

our employees, partners, and other  

key stakeholders. 

CHAIRMAN’S MESSAGE

“Our strong 

performance in the 

previous years has 

helped prepare us 

for the unforeseen 

challenges of 

2020.”
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The diversification of our operations, 

products, and services also helped 

the Group in extenuating the effect 

of the pandemic on the bottom line. 

These diversified investments span 

geographical developments in Metro 

Manila and key provincial areas, as well 

as our pursuits in the international spirits 

market. Our multiple sources of income 

have allowed our Group to balance  

our portfolio. 

Together with our innovative offerings 

and digitalization strategy, AGI managed 

to mitigate the impact of the pandemic, 

bringing our consolidated revenue to 

PHP128.8 billion for 2020, with EBITDA of 

PHP32.6 billion, and an attributable profit 

of PHP8.8 billion. 

While we remain true to the core of our 

vision and mission as a company, we 

also continue to support the nation in 

its ongoing fight against the COVID-19 

pandemic. As a Group, AGI has already 

donated more than PHP4.1 billion to 

various efforts aimed at addressing this 

public health crisis. We continue to do 

this in the fervent hope that we will all rise 

together from this tribulation, stronger 

and better as a nation. 

As we all navigate this new reality, one that 

presents a uniquely challenging business 

environment, AGI will continue to be at 

the forefront of leading change to ensure 

a future for all. While the environment 

where our businesses operate might 

have changed, our vision, mission, and 

values have not, and we remain steadfast 

in our commitment to excellence, agility  

and innovation. 

Andrew L. Tan
Chairman

We will continue to fortify our core 

businesses by fostering the leadership 

potential of our employees, bolstering 

the impact of our ongoing digital 

transformation initiatives, and 

maximizing the capabilities of our diverse 

businesses. Through these combined 

efforts, we can harness the strength and 

stability that has allowed AGI and its 

subsidiaries to withstand any storm—

from regional financial crises to the global  

COVID-19 pandemic. 

I would also like to take this time to 

personally thank all our shareholders, 

employees, partners and customers for 

their continued trust and support over 

the past year. Indeed, it was a tough year 

for everyone, not just businesses. Yet, 

together, we were all able to face a new 

year brimming with hope and anticipation 

for what is ahead of us. 

Together, we can all rise above this crisis. 

Together, we can lead change to ensure a 

better future for all. 

“We will all rise 

together from this 

tribulation, stronger 

and better as  

a nation. “
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INNOVATING 

THROUGH 

ADVERSITY

As the world was hit with an extraordinary 

challenge in 2020, the business landscape 

changed quite rapidly. AGI, with its diverse 

portfolio of businesses – spanning real estate 

development and investment, integrated 

tourism operations, spirits manufacturing, 

quick-service restaurants, and infrastructure 

development—also had to adapt fast. A 

pioneer of innovation, leading with change is 

second-nature to AGI. 

Our early transition to digital operations 

was crucial in helping our Group effectively 

navigate the challenges of 2020. This allowed 

us to weather through the impacts of the 

pandemic as we ensured that our people 

were operating in a safe workspace, and 

MESSAGE FROM THE CEO 

that our customers were able to enjoy our 

products and services in a safe and secure 

environment. On the business side, AGI 

remained resilient and adaptable. 

Along with ensuring stable business 

operations, the Group launched the Five 

Point Recovery Strategy to cushion the 

impacts of the pandemic. 

This recovery strategy addresses five key 

areas, namely: (1) earnings diversity; (2) 

sustainability and well-being; (3) adaptability; 

(4) digitalization; and, (5) financial flexibility. 

Armed with these thrusts, we are ready to 

face the post-pandemic reality with renewed 

optimism, confident that these strategies 
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Sustainability 
and Well-Being

Earnings 
Diversity

Digitalization

Financial 
Flexibility

Adaptability

Five Point Recovery Strategy

“On the business 

side, AGI remained 

resilient and 

adaptable.”

will enable us to surpass current challenges 

and strengthen our position as a leading 

world-class Filipino conglomerate.

The COVID-19 pandemic pushed us to 

rediscover and reimagine our products and 

services in ways best suited to the lifestyle of 

today. Catering to a bigger pool of customer 

preferences and equipped with a wider range 

of offerings, our company rose through these 

exciting opportunities.

At Megaworld, our township development 

projects all over the country provided us 

with a dynamic mix of products and services 

to offer our customers. We tapped on the 

popularity of our residential and tourism 

estate projects in key provincial cities to 
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augment our Metro Manila sales which 

have been affected by the hard lockdowns. 

Our office properties remained operational 

24/7, largely unaffected by the pandemic 

as they catered mainly to the more resilient 

business process outsourcing (BPO) sector. 

Meanwhile, our lifestyle malls served the 

immediate needs of our residents and 

locators within our township communities. 

In all, these dynamics have allowed our 

real estate business under Megaworld to  

remain profitable.

Travellers came up with more innovative and 

creative products and services to remain 

relevant for the rest of 2020. Our Metro 

Manila hotels served as quarantine facilities 

for expatriates and overseas Filipino workers 

(OFWs) traveling in and out of the country, or 

as temporary residences for BPO employees 

on “work-from-hotel”(WFH) arrangements. 

Travellers also set up its own delivery system, 

called Delishvery, to bring to its customers the 

various offerings from its hotel restaurants 

and signature premium restaurants at 

Resorts World Manila (RWM). Meanwhile, 

“The COVID-19 

pandemic pushed 

us to rediscover 

and reimagine 

our products and 

services in ways 

best suited to the 

lifestyle of today.”

the company took the gaming lull as a time 

to upgrade its Garden Wing casino which, 

together with the Grand Wing casino, make 

RWM the country’s largest gaming facility. 

With this more spacious venue, the Group 

aims to accommodate more clients even 

while enforcing social distancing under the 

New Normal. 

McDonald’s Philippines very quickly adjusted 

to the current situation by reinforcing its 

delivery services (both through its own 

delivery system or through third party 

providers), take out counters, and drive-thru 

facilities while dining in was limited. It also 

modified its product offerings, coming up 

with family packs as it targeted its customers 

dining at home with their families. These 

innovations allowed our Quick Service 

Restaurant (QRS) business to continue 

generating sales despite the lockdown. 

Through Emperador, the Group benefited 

from a geographic diversification strategy 

which started in 2014 with the purchase 

of Whyte and Mackay and continued on 

in 2016 with the acquisition of Bodegas 

Fundador. Emperador’s international forays 

not only added whisky to its spirits portfolio 

but also included a global dimension to its 

expansion strategy. Today, its whisky and 

brandy products have been making great 

strides in the markets in the United Kingdom 

and Europe, the Americas and Asia. In 2020, 

despite the global pandemic, it was the 

international business that helped lift the 

Group’s performance when the domestic 

market was weighed down by dry law that 

limited liquor consumption. 

Through our subsidiaries, AGI also took the 

lead in a digitalization strategy, undertaking 

online initiatives while implementing 

automation on the Group’s operations. One 

of our biggest projects is the AGILE Digital 

Ventures under Megaworld, designed to 

spearhead investments on digital innovations 
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and technology. Its first startup project, 

Pickaroo, is currently one of the best apps 

in the industry. Megaworld also has the iFAE 

(Integrated FOPM Automated Experience) 

website and mobile app for its residents, 

while its lifestyle malls implemented 

cashless and contactless transactions. We 

have E-Concierge mobile app for our hotels, 

McDelivery app for McDonald’s online 

delivery, RWM app for Resorts World Manila, 

and Boozy.ph for Emperador’s on-demand 

online liquor delivery platform.

AGI pledged commitment to sustainability 

even before the pandemic, kicked off by 

our SustainAGIlity Summit held early in 

2020. Cognizant of our role in doing good 

for the people, the country, and the planet, 

we have made it one of our priorities to 

achieve sustainable business operations. 

These sustainability efforts are driven by two 

major goals: 1) creating five million direct and 

indirect jobs; and, 2) achieving 100% carbon-

neutrality by 2035. 

With a 15-year window until our target, 

our current sustainability efforts for the 

environment include investments in 

renewable and green energy to operate our 

facilities, solar-powered panel installations on 

the roof of our lifestyle malls, as well as new 

developments equipped with hydroponic 

farming and rainwater harvesting. Our 

Group has also been increasing our recycling 

efforts and integrating these into sustainable 

materials for our new developments. An 

example would be the recycled plastic 

as one of the key components of cement 

used in construction. Early in 2020 before 

the pandemic hit, AGI reported up to 70% 

completion in our shift to renewable energy. 

As the economy re-opens and operations 

fully resume, our Group intends to fully 

operate on 100% green energy within the 

next five years. 

Moving forward, AGI envisions a future for all 

that is diversified, digital, and sustainable. To 

keep true to our Group’s promise of delivering 

excellent products and services, we will not 

shy away from changes, but rather lead 

with innovation together with a strategic  

cautious approach. 

AGI is enthusiastic in playing our part in 

bringing together Filipino businesses 

through economic connections and 

synergies, throughout the islands, along with 

a stronger established footprint globally. We 

will continue to transform our businesses to 

better respond to the ever-changing needs 

of our customers. Staying agile and resilient 

allows our Group to be better prepared for 

risks and crises, with the COVID-10 pandemic 

being just one of them. 

Indeed, we are all navigating this new 

normal together, and it takes great courage 

to face uncertainty and instability on this 

global scale. Despite the challenges of 2020, 

however, I believe we can triumph over this 

crisis together, all of us coming out better 

and stronger on the other end. 

“Through our 

subsidiaries,

AGI also took 

the lead in a 

digitalization 

strategy.“

Kevin L. Tan
Chief Executive Officer 
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2020 AWARDS  

AND RECOGNITION
Megaworld Corporation

STEVIE AWARDS

• Gold Stevie Awards, Company of the Year  

(Non-profit or government organizations) 

Megaworld Foundation

• Bronze Stevie Awards, Most Valuable  

Non-profit Response 

Mega Malasakit: Megaworld Foundation 

COVID-19 Response

ASIA-PACIFIC STEVIE AWARDS

• Gold Stevie Award, Award for Excellence  

in Innovation in Non-profit Organizations  

or NGOs 

One with the Aetas

• Silver Stevie Award, Annual Report Awards  

and Other Publications 

Megaworld Foundation @ 20 Coffee Table Book

• Silver Stevie Award, Innovation  

in the Use of Events 

ILOMOCA: Uplifting Arts and Culture in Iloilo

• Silver Stevie Award, Innovation  

in Public Service Communication 

Megaworld Lifestyle Malls Pet Pass Program

• Bronze Stevie Award, Innovation  

in the Use of Events 

Strengthening the Filipino-Chinese ties through 

Lucky Chinatown’s Chinese New Year celebrations

• Bronze Stevie Award, Innovation  

in the Use of Events 

McKinley Hill Grand Christmas Parade: 

Embracing Diversity, Coming Together  

for Christmas

GOLD QUILL AWARDS

• Award of Merit, Communication Skills Division, 

Publications 

Megaworld Foundation @ 20 Coffee Table Book

ANVIL AWARDS

• Silver Anvil Award, Public Relations Tools

• Bronze Anvil Award, Digital Publications 

Megaworld Foundation @ 20 Coffee Table Book

• Gold Anvil Award, Public Relations Programs  

on a Sustained Basis - Consumer Welfare 

Megaworld Lifestyle Malls Pet Pass Program
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• Gold Award, Video (Non-profit) 

Megaworld Foundation Supports the United 

Nations Sustainable Development Goals Official 

Video 2019

MARCOM AWARDS

• Platinum Award, Crisis Communication Plan  

or Response 

Mega Malasakit: Megaworld Foundation 

COVID-19 Response

• Gold Award, Digital Media - Social Media 

Mega Summer Ventures #RoamFromHome

• Gold Award, CSR Communications 

Megaworld Foundation Scholarship  

in the New Normal

• Honorable Mention, Non-profit Audio/Video 

Megaworld Foundation Supports the United 

Nations Sustainable Development Goals Official 

Video 2019

INTERNATIONAL CSR EXCELLENCE AWARDS

• Gold Award, Innovation 

Eskwela ng Bayan: A Mega Classroom on Wheels

• Silver Award, Communication 

Megaworld Foundation Supports the United 

Nations Sustainable Development Goals Official 

Video 2019

• Silver Award, Community Commitment 

One with the Aetas

• Gold Anvil Award, Public Relations Programs  

on a Sustained Basis - Arts & Culture, Heritage,  

or Tourism 

ILOMOCA Monthly Events and Exhibits

• Silver Anvil Award, Public Relations 

Programs Directed at Specific Stakeholders - 

Communities 

Lucky Chinatown Chinese New Year 2019

• Silver Anvil Award, Public Relations 

Programs Directed at Specific Stakeholders - 

Communities  

Southwoods Mall Binan Puto Latik Festival

• Silver Anvil Award, Exhibits and Special Events - 

Other Events 

Lucky Chinatown Chinese New Year 2019

• Silver Anvil Award, Exhibits and Special Events 

Eastwood City New Year Countdown to 2019 

• Silver Anvil Award, Exhibits and Special Events 

Eastwood City Enchanted Forest of Lights

• Silver Anvil Award, Multimedia/Digital - 

Websites, Blogs 

Eastwood NYCD 2019 Microsite

DOTCOMM AWARDS

• Platinum Award, Digital Marketing and 

Communication Campaigns - Other (Non-profit) 

Mega Malasakit: Megaworld Foundation 

COVID-19 Response
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• Silver Award, Initiatives 

Mega Malasakit: Megaworld Foundation 

COVID-19 Response

• Silver Award, Volunteering 

Megaworld Volunteerism Program

PLATINUM PR AWARDS

• Honorable Mention, Top Campaigns of the Year 

- Community Relations 

One with the Aetas

• Honorable Mention, Publications -  

Internal Publication 

Megaworld Foundation @ 20 Coffee Table Book

PR DAILY’S NON-PROFIT PR AWARDS

• Winner, Video 

Megaworld Foundation Supports the United 

Nations Sustainable Development Goals Official 

Video 2019

• Winner, Digital Publication 

Megaworld Foundation @ 20 Coffee Table Book

• Honorable Mention, Print Publication 

Megaworld Foundation @ 20 Coffee Table Book

• Honorable Mention, Community  

Non-profit Partnership 

One with the Aetas

PR DAILY’S CORPORATE SOCIAL 

RESPONSIBILITY AWARDS

• Honorable Mention, Report 

Megaworld Foundation @ 20 Coffee Table Book

• Honorable Mention, Education  

or Scholarship Program 

Megaworld Foundation Scholarship Program

COMMUNITAS AWARDS

• Winner, Leadership in Community Service  

and CSR 

Megaworld Foundation Supports the United 

Nations Sustainable Development Goals Official 

Video 2019

• Winner, Excellence in Community Service 

Mega Malasakit: Megaworld Foundation 

COVID-19 Response

• Winner, Excellence in Community Service 

Mega Summer Ventures #RoamFromHome

• Winner, Excellence in Community Service 

Megaworld Foundation Scholarship  

in the New Normal

GLOBAL HR EXCELLENCE & AWARDS

• Winner, Poverty Alleviation 

Megaworld Foundation Scholarship Program

WORLD CSR DAY CONGRESS & AWARDS

• Winner, Outstanding Contribution to the Cause  

of Education 

Megaworld Foundation Scholarship Program

• Honorable Mention, Publications - Internal 

Publication 

Megaworld Foundation @ 20 Coffee Table Book

ANVIL AWARDS

• Silver Anvil Award, Specialized Public Relations 

Program - Corporate or Organizational Identity 

Program 

Thrillmakers Creed: Vision, Mission, and Values 

Like No Other

• Silver Anvil Award, Public Relations Tool: 

Milestones 

RWM: 10 Years of Thrills

ASIA-PACIFIC STEVIE AWARDS

• Silver Stevie Award, Award for Innovation in 

Business-to-Business Events 

Resorts World Manila’s 10 Years of Thrills

• Silver Stevie Award, Award for Innovation in 

Brand Development 

Thrillmakers Creed: Vision, Mission, and Values 

Like No Other

• Bronze Stevie Award, Award for Innovation  

in the Use of Celebrities or Public Figures 

Run With Me X: An Extra Thrilling and Extra 

Fulfilling Race to Win Hearts

Travellers  
International Hotel 
Group, Inc.
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2020 SAN FRANCISCO WORLD SPIRITS 

COMPETITION

• Fundador Supremo Aged 12 Years in Pedro 

Ximenez Sherry Casks, GOLD

• Fundador Supremo Aged 15 Years in Amontillado 

Sherry Casks, DOUBLE GOLD

• Fundador Supremo Aged 18 Years in Olorosso 

Sherry Casks, DOUBLE GOLD

• Fundador Triple Madera, SILVER

2020 THE INTERNATIONAL WINE AND SPIRIT 

COMPETITION LIMITED

• Fundador Supremo Aged In 15 YO Amontillado 

Sherry Casks, GOLD

• Fundador Supremo Aged In 12 YO PX Sherry 

Casks, SILVER

• Fundador Triple Madera, SILVER

• Fundador Supremo Aged In 18 YO Oloroso Sherry 

Casks, SILVER

• Harveys Pedro Ximénez V.O.R.S., SILVER

• Harveys Very Old Palo Cortado Blend Medium 

V.O.R.S., SILVER

• Harveys Signature 12 Year Old Cream, BRONZE

• Harveys Very Old Oloroso Blend Medium 

V.O.R.S.,BRONZE

• Harveys Very Old Amontillado V.O.R.S., BRONZE

• Bodegas Fundador - World´s Best Brandy 

Producer of the Year - 3RD-TIME NOMINEE, 2019 

WINNER

Emperador, Inc.
Brandy Category

• Bronze Stevie Award, Award for Innovation in 

the Use of Social Media 

Resorts World Manila’s Thrillmakers TV

SPORTS TOURISM AWARDS

• Charity Event of the Year 

Run With Me X 2019

ALIW AWARDS

• Best Venue for Theater 

Newport Performing Arts Theater

2020 INTERNATIONAL WINE CHALLENGE 

COMPETITION

• Harveys Very Old Amontillado V.O.R.S. - Best 

Amontillado in the World, GOLD

Whisky Category

INTERNATIONAL SPIRITS CHALLENGE 2020

• The Dalmore 35 Year Old, DOUBLE GOLD, 

SUPREME CHAMPION

• The Dalmore 40 Year Old, DOUBLE GOLD

• The Dalmore Vintage Quarter, DOUBLE GOLD

• The Dalmore 25 Year Old, GOLD

• The Dalmore Cigar Malt, GOLD

• The Dalmore KAIII, GOLD

• The Dalmore Portwood Reserve, GOLD

• The Dalmore Quintessence, GOLD

• The Dalmore 45 Year Old, GOLD

• The Dalmore Vintage Trio, GOLD

• The Dalmore Vintage Quintet, GOLD

INTERNATIONAL WINE AND SPIRITS 

COMPETITION 2020

• The Dalmore 12 Year Old, SILVER

• The Dalmore 15 Year Old, SILVER

• The Dalmore 18 Year Old, SILVER

INTERNATIONAL SPIRITS CHALLENGE 2020

• Fettercairn 46 Year Old (‘20 Release),  

DOUBLE GOLD

• Fettercairn 16 Year Old (‘20 Release), GOLD

• Fettercairn 28 Year Old (‘18 Release), GOLD

• Fettercairn 40 Year Old (‘18 Release), GOLD

• Fettercairn Small Batch, GOLD

INTERNATIONAL WINE AND SPIRITS 

COMPETITION 2020

• Fettercairn 16 Year Old (‘20 Release), SILVER

• Fettercairn 22 Year Old, SILVER

• Fettercairn 23 Year Old, SILVER

• Fettercairn 28 Year Old (‘18 Release), SILVER
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WORLD WHISKIES AWARDS 2020

• Jura 21 Year Old: Tide (Domestic), GOLD 21 YEARS 

& OVER

• Jura 21 Year Old: Time (GTR), CATEGORY WINNER 

21 YEARS & OVER

INTERNATIONAL SPIRITS CHALLENGE 2020

• Jura Vintage 1993, DOUBLE GOLD

• Jura Red Wine Cask Finish, GOLD

• Jura French Oak, GOLD

• Jura J12, GOLD

• Jura Seven Wood, GOLD

• Jura 18 Year Old, GOLD

• Jura The Paps 19 Year Old, GOLD

• Jura 21 Year Old: Tide (Domestic), GOLD

• Jura 21 Year Old: Time (GTR), GOLD

• Jura Vintage 1988 (2019 Bottling), GOLD

• Jura VRV 1975, Gold Jura 212, GOLD

INTERNATIONAL WINE AND SPIRITS 

COMPETITION 2020

• Jura Red Wine Cask Finish, BRONZE

• Jura French Oak, SILVER

• Jura Seven Wood, SILVER

• Jura 18 Year Old, SILVER

• Jura The Paps 19 Year Old, SILVER

• Jura 21 Year Old: Tide (Domestic), SILVER

INTERNATIONAL SPIRITS CHALLENGE 2020

• Tamnavulin Vintage 1970, DOUBLE GOLD

• Tamnavulin Double Cask, GOLD

• Tamnavulin Sherry Cask Edition, GOLD

• Tamnavulin Tempranillo Cask Edition, GOLD

• Tamnavulin French Cab Sav, GOLD

• Tamnavulin Spanish Grenache, GOLD

• Tamnavulin Vintage 1973, GOLD

• Tamnavulin Vintage 2000, GOLD

INTERNATIONAL WINE AND SPIRITS 

COMPETITION 2020

• Tamnavulin Vintage 1973, GOLD OUTSTANDING

• Tamnavulin Double Cask, SILVER

• Tamnavulin Sherry Cask Edition, SILVER

• Tamnavulin Tempranillo Cask Edition, SILVER

• Tamnavulin French Cab Sav, SILVER

• Tamnavulin Spanish Grenache, BRONZE

• Tamnavulin Vintage 1970, SILVER

• Tamnavulin Vintage 1979, SILVER

PANATA AWARDS 2020

• “Story of Us” 

Grand PANATA Award (Grand Prix/Best of Show)

• “Story of Us”  

World Federation of Advertisers Best in Brand 

Positioning Award

• “Story of Us”  

GOLD, Excellence in Brand Positioning

• “Story of Us” 

GOLD, Brand Bravery

• “McDeliverBack” 

GOLD, Excellence in Marketing Innovation

• “Story of Us” 

SILVER, Excellence in Customer Empowerment

• “Live Your Dreams” 

BRONZE, Endorser of the Year

• “McDeliverBack” 

BRONZE Excellence in Brand CSR

• “Valentine’s Lines” 

BRONZE Excellence in Brand Positioning

• “Valentine’s Lines” 

BRONZE, Excellence in Marketing Innovation

• “Na-Lockdown Tayo, Ma” 

BRONZE, Gawad Pandayon: Creative 

Effectiveness

• “A holistic and disruptive take on employer 

branding” 

SILVER, People’s Choice

MCDONALD’S GLOBAL FEEL-GOOD  

MARKETING AWARDS

• Grand Prix for “The Story of Us”

Golden Arches 
Development Corporation
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NEW YORK FEST AME (ADVERTISING AND 

MARKETING EFFECTIVENESS) AWARDS 2020

• “Lift” 

Shortlist, Film, Best Use of Social Media

• “McDo Moments” 

Shortlist, Artistry and Craft in Advertising, 

Digital/Mobile/Social, Animation

• “McDelivery Pin” 

Shortlist, Creative Marketing Strategy/

Effectiveness, Integrated Marketing

• “McDelivery Pin” 

Shortlist, Creative Marketing Strategy/

Effectiveness, Small Budget Big Idea 

APAC EFFIES AWARDS

2020

• “McDelivery Pin” 

BRONZE, Media Idea

MCDONALD’S WORLDWIDE FEEL GOOD 

MARKETING AWARDS

• “Story of Us” 

Grand Prix Award

• “Story of Us” 

Best in Family Marketing

ARAW AWARDS 2020

• “Love Kita Ma” 

GOLD, Reverence for Family Unit/Marriage/

Responsible Parenthood, Digital/Interactive/

Mobile

• “Hope for Marawi”  

SILVER, Respect and Care for Life/Dignity/Rights 

for All, Digital/Interactive/Mobile

• “Tuloy Pa Rin”  

SILVER, Respect and Care for Life/Dignity/Rights 

for All, Digital/Interactive/Mobile

• “Good Morning, Teacher” 

SILVER, Respect and Care for Life/Dignity/Rights 

for All, Digital/Interactive/Mobile

• “Live Your Dreams”  

SILVER, Reverence for Family Unit/Marriage/

Responsible Parenthood, Digital/Interactive/

Mobile

• “Valentine’s Lines”  

BRONZE, Respect and Care for Life/Dignity/

Rights for All, Digital/Interactive/Mobile

• “Lift”  

BRONZE, Reverence for Family Unit/Marriage/

Responsible Parenthood, Digital/Interactive/

Mobile

• “Wait Lang Po”  

BRONZE, Reverence for Family Unit/Marriage/

Responsible Parenthood, Digital/Interactive/

Mobile

• “McDelivery Pin”  

BRONZE, Love of Country/Respect for National 

Customs, Activation

• “The Boy Who Loves to Study”  

BRONZE, SILVER, Respect and Care for Life/

Dignity/Rights for All, Digital/Interactive/Mobile

• “Story of Us”  

BRONZE, Respect and Care for Life/Dignity/

Rights for All, Digital/Interactive/Mobile

• “Tadhana”  

BRONZE, Respect and Care for Life/Dignity/

Rights for All, Digital/Interactive/Mobile
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Earnings
Diversity

Financial
Flexibility

Our Financial 

and Operational 

Highlights

STAYING IN THE GAME THROUGH EARNINGS 
DIVERSITY AND FINANCIAL FLEXIBILITY 

The constraints of the pandemic put 

the world to a halt before eventually re-

opening with a renewed way of living, 

working, and operating a business. While 

adapting to these challenges was not 

an easy feat for all, AGI has remained 

steadfast and resilient, backed by its 

decades of operating experience which 

gave it invaluable lessons in handling 

crisis scenarios.

For 2020, AGI posted PHP128.8 billion of 

revenue and reported PHP8.8 billion in 

attributable profit, generated across its 

diversified business lines.

Two key strategies helped the Group 

maintain resiliency and profitability in 

2020, namely, earnings diversity and 

financial flexibility. The first strategy 

allowed for a diversity in revenue mix 

to underpin future growth, without 

deviating from its core competencies 

in the real estate and consumer sectors. 

The second strategy provides financial 

discipline and prudence even amid 

continued expansion plans. 
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Earnings
Diversity

Financial
Flexibility

Earnings Diversity

With the vision to future-proof the 

business, the Group is designed to 

withstand unprecedented challenges, 

starting with its real-estate development 

arm, Megaworld. It currently contributes 

a 34% share of core AGI revenue and 

operates with a diversified portfolio of 

mixed residential and rental properties. 

To make the most of the cyclical nature of 

real estate activities, Megaworld cultivated 

a recurring income stream from its office 

buildings and lifestyle malls.

Rental income contributed 33% of 

Megaworld’s core revenue and 63% 

of earnings before interest, taxes, 

depreciation, and amortization (EBITDA) 

in 2020, a marked improvement 

compared to its share of 24% of revenues 

and 48% of EBITDA just five years ago. 

The higher margins on rental properties 

managed to cushion the impact of the 

pandemic on Megaworld’s operations 

during the year.

The Group’s diversification strategy is also 

geographical, which further boosted its 

performance in the interim. Megaworld’s 

real estate developments outside Metro 

Manila drive strong growth for the 

EMPERADOR INC. MEGAWORLD 
CORPORATION

TRAVELLERS 
INTERNATIONAL 
HOTEL GROUP, 
INC.

GOLDEN ARCHES 
DEVELOPMENT 
CORPORATION

41% 34% 16% 9%

company moving forward. Provincial 

projects, which now account for close 

to 30% of Megaworld’s real estate sales, 

served as the company’s primary source 

of reservation sales in 2020. About a 

quarter of real estate booked sales 

come from overseas clients through  

Megaworld International.

Business expansion and diversification 

is evidenced as well in the resounding 

success of Emperador which, aside 

from having product diversity, boasts 

of a diverse geographical footprint. 

Along with its operations in Spain 

and Scotland, Emperador covers 

over a hundred countries in its global  

distribution network. 

Whisky sales from Scotland-based wholly-

owned subsidiary, Whyte and Mackay, now 

account for about 30% of Emperador’s 

business. In 2020, Whyte and Mackay 

contributed strongly to Emperador’s 

performance as its whisky earnings grew 

14%. This allowed Emperador to post a 

18% year-on-year profit increase, even as 

the domestic market was weighed down 

by the liquor ban during the extended  

lockdown period.

AGI Revenue Share
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Financial Flexibility 

AGI’s earnings diversity contributes 

greatly to its financial flexibility, with 

broad revenue sources giving rise to 

new business opportunities during the 

pandemic. Coupled with a history of 

financial discipline, the Group continues 

to maintain a strong balance sheet to  

this day. 

In recent years, the conglomerate 

has been aggressive in its expansion 

plans while remaining focused on 

growing its businesses within their core 

competencies. The Group exercised 

financial prudence and kept its 

borrowings within comfortable levels. By 

2019, AGI reported a consolidated net debt/

equity of 49%, a favorable performance 

compared to its contemporaries in  

the industry. 

Operating within the economic 

downturn, AGI preserved its cash by 

cutting capital expenditures (CAPEX) 

down to almost half in 2020, to PHP42 

billion from its original budget of PHP78 

billion. The Group focused its resources 

on projects that were for completion in 

2020, opting to delay new projects when 

the overall situation improves. By the end 

of 2020, AGI delivered total revenue of 

PHP128.8 billion.

Cost discipline measures were 

continuously implemented across 

all business segments, allowing for 

operating leverage. Despite this, net 

profit was unavoidably weighed down by 

the impacts of the extended quarantine 

periods. Our CAPEX run-rate remains 

largely on-track and boasts the flexibility 

to add should there be an opportunity.

Gradual easing of the quarantine 

restrictions by the third quarter of the 

year greatly contributed to AGI’s overall 

favorable performance. As such, the 

Group remains optimistic about the 

sequential improvement in its earnings 

in line with the further reopening of  

the economy. 
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During the quarantine period, however, 

each business arm responded to the 

operational challenges of the pandemic 

in close alignment with the five-point 

strategy. These responses, even when 

viewed on their own, remain as evidence 

of the unified success that comes  

from AGI.

Real estate arm Megaworld was 

supported by its office segment, which 

remained resilient with steady office 

occupancy rates despite the pandemic. 

Continued growth in this area cushioned 

the weak spots of the residential, malls, 

and hotel segments of the business. 

The operations of these segments, along 

with construction, were mainly limited 

by quarantine restrictions. As regulations 

eased during the third quarter, mall 

operations slowly recovered and the 

residential segment remained stable. 

Hotel occupancy rates, however, still 

remain weak.  

AGI’s distilled beverages arm, Emperador, 

performed strongly with its steady whisky 

and brandy sales. China, the United 

Kingdom, and Russia drove the demand 

for whisky and increased sales of higher-

priced products. Brandy sales, on the 

other hand, recovered with the lifting of 

the government-imposed liquor ban. A 

change in the sales mix, tilting in favor of 

domestic Emperador products, improved 

brandy sales, led by increased demand for 

Emperador Light and Double Light.

McDonald’s Philippines continued to 

deliver on its promise to serve great 

tasting, quality meals to its customers 

amidst the different quarantine 

restrictions. It had to close a number 

of stores temporarily, especially 

during the enhanced community 

quarantine (ECQ). The year ended with 

McDonald’s having 95% of its 655 stores  

nationwide operational.

Lastly, the casino gaming operations 

under AGI’s integrated tourism business, 

Travellers, operated at limited capacity. To 

adapt to the times, it launched innovative 

services such as Delishvery, offering food 

delivery services from Resorts World’s 

signature restaurants, and the live on-

demand virtual entertainment.

The overall business landscape proved 

challenging, but for AGI, it became an 

opportunity to explore growth through 

recalibrated priorities while maintaining 

financial prudence.
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Our COVID-19 Response 

ADAPTABILITY 

TO THE NEW 

REALITY 

As a Group, AGI boasts of a history that reflects a legacy of adaptability—a 

muscle that it has flexed and trained over the years, further strengthened 

upon facing different crises. The drive to adapt empowered the Group to 

remain optimistic in overcoming current challenges and strengthening its 

leadership position in this new reality. This unified commitment aims to 

provide long-term value to the Group’s shareholders while taking care of 

the different communities that make up the fabric of the nation in times of 

difficulty.

The year 2020 started with the eruption of the Taal Volcano, followed by a 

series of strong typhoons and other natural calamities during the latter half. 

While natural disasters have been overcome by AGI throughout the years, 

these events were further aggravated by the pandemic. The confluence of 

these factors makes up the new reality businesses have to contend with.

AGI fully supported the efforts of the national and local governments to 

curb the spread of the virus, including the implementation of the strictest 

lockdown which inevitably affected various business segments, especially 

those operating in Metro Manila. The restrictions in movement and social 

gatherings due to widespread community quarantines lessened foot traffic, 

decreased retail and restaurant sales, and reduced hotel occupancies in 

affected areas. The Group employed stringent business continuity plans 

and contingency measures to ensure continued operations and delivery of 
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services without sacrificing the health 

and safety of its employees, suppliers, and 

customers.

Group-wide measures taken to align 

with government regulations and 

transmission risk mitigation include 

increasing COVID-19 awareness among 

stakeholders and adjusting work 

schedules and operating hours to comply 

with community quarantine restrictions. 

Face-to-face meetings were also reduced 

and health and safety protocols for 

employees, suppliers, and customers 

were implemented. Additional initiatives 

for workplace safety consist of imposing 

body temperature screening, disinfecting 

facilities and other shared spaces, as well 

as promoting social distancing.

The Group continues to assess other 

material impacts the COVID-19 pandemic 

may have on financial performance.

Helping our Nation  
Bounce Back 

AGI started 2020 with a healthy cash 

position and a comfortable gearing, both 

of which gave the company financial 

muscle to bear the brunt of the strict 

two-month lockdown while still taking 

care of its employees, partners, and  

other stakeholders. 

Given the Group’s strong financial 

standing, AGI was able to give rent 

holidays to mall tenants, most of whom 

had to temporarily close their operations 

during the lockdown. This also allowed it 

to continuously contribute to economic 

recovery and help those in need during 

this trying time in the nation’s history.
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Beyond financial donations, the Group 

also mobilized the combined capabilities 

and manpower of our different business 

segments, a further testament to the 

strength of its adaptability. Its collective 

response to the pandemic, which came 

in both cash and in-kind, can be divided 

into four parts: (1) help for the frontliners; 

(2) food donations to the underprivileged; 

(3) support for COVID-19 testing initiatives; 

and (4) ongoing support for displaced 

overseas Filipino workers (OFWs). 

Through Resorts World Manila and its 

various partners, the Group was able 

to distribute PHP125 million worth of 

personal protective equipment (PPE) for 

medical frontliners and grocery bags for 

urban poor communities in Metro Manila. 

To help bolster the nation’s testing 

capacity, Megaworld donated PHP60 

million to the Philippine Red Cross (PRC) 

for the purchase of four COVID-19 testing 

laboratories, which can conduct 10,000 

tests daily. In addition, AGI donated to 

Project ARK to make antibody rapid test 

kits available to the workers of more than 

200 companies. AGI also supported Task 

Force T3 (Test, Trace, and Treat), which 

aims to expand RT-PCR testing capacity 

to 30,000 tests per day.

To support local programs related to 

COVID-19 response, AGI also donated 

PHP66 million to various local government 

units (LGUs) and non-governmental 

organizations (NGOs). The McDonald’s 

Philippines’ Kindness Kitchen was able 

to distribute more than 350,000 meals, 

whose value is equivalent to PHP17.5 

million at the end of 2020. The Kindness 

Kitchen began serving meals to medical 

frontliners, government workers like 

the Philippine National Police and the 

military, at the height of the lockdown 

when access to food was limited. It 

continued its operations and expanded 
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it to serve marginalized communities. 

McDonald’s also played an active role in 

supporting the government’s efforts by 

leading initiatives for Task Force T3 like 

the Ingat Angat campaign, which aims to 

help rebuild consumer confidence so the 

economy can begin to recover safely. 

AGI also leveraged its manufacturing 

capacities at Emperador to donate one 

million liters of disinfectant alcohol 

worth at least PHP250 million. The Group 

denatured 96% ethyl alcohol to convert 

them to medical-grade disinfectant 

alcohol, which were donated to hospitals, 

clinics, and government agencies to help 

curb the spread of COVID-19. 

The different businesses under AGI are 

continuously looking for ways to further 

extend the reach of its help and support. 

However, the Group also recognizes that 

a public health crisis of this scale and 

complexity requires cooperation and 

collaboration from all fronts. Indeed, 

there is strength in numbers, and more 

hands make light work. 

AGI looked into working with other 

organizations in the business community 

to amplify efforts related to the COVID-19 

pandemic, including Project Ugnayan, a 

consortium of business groups working 

with the Philippine Disaster Resilience 

Foundation. 

The project aims to raise funds to support 

ongoing initiatives to help low income 

families and other vulnerable groups that 

were economically displaced due to the 

pandemic. For 2020, AGI, together with 20 

leading businesses in the country, raised 

more than PHP1.5 billion to fund the 

distribution of grocery vouchers to urban 

poor communities in Metro Manila. 
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Beyond local communities, the Group 

remained supportive of the needs of 

its employees across the country. It 

provided them with financial and in-

kind support, as well as expanded health 

coverage, especially during the strictest 

period of the lockdown. Virtual training 

sessions were made available as well to 

introduce ways on how to cope with the 

challenges of living under the pandemic- 

wrought environment. 

As the country navigates an environment 

fraught with challenges posed by the 

COVID-19 pandemic, working together 

is a must to ensure that nobody gets 

left behind in the pursuit of recovery. 

As a Group, AGI will endeavor to make 

adaptability redound not just to its 

respective businesses, but its different 

stakeholders as well. 
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PHP4.1 billion

PHP3 billion
assistance to retail partners through rent 

condonation in Megaworld Lifestyle Malls

PHP100 million
donation to Project Ugnayan of the 

Philippine Disaster Resilience Foundation 

(PDRF)

PHP250 million 
worth of disinfectant alcohol manufactured 

and donated, totaling one million liters 

PHP60 million 
donation for the COVID-19 test labs of 

the Philippine Red Cross (PRC) through 

Megaworld

PHP66 million
donation to the COVID-19 response of 

local government units (LGUs) and other 

organizations

PHP500 million 
funding for the McDonald’s Kindness 

Kitchen and assistance to employees and 

communities

PHP125 million 
worth of PPE and food donations to urban 

poor communities through Resorts World and 

its partners 

PHP8 million
worth of donations to Task Force T3 and other 

LGUs through Megaworld

PHP5 million
total assistance for food distribution to 

frontliners and construction workers, 

COVID-19 facilities, and free transport for 

frontliners through Megaworld and its 

subsidiaries 

PHP3 million
worth of essentials, PPEs, and medical 

supplies provided to the Inter-Agency Task 

Force (IATF), LGUs, and hospitals through 

Megaworld Hotels

total donations and projects 
for COVID-19 response 

31

248

2 0 2 0  A N N U A L  A N D  S U S TA I N A B I L I T Y  R E P O R T



To keep in step with a rapidly changing 

world, Alliance Global has been 

aggressively expanding its digitization 

efforts, an initiative it started two years 

ago. In just a short span of time, the 

Group’s digitalization strategy has paid 

off as it expanded the use and application 

of digital platforms in various aspects of  

its operations. 

AGI further accelerated its digitalization 

strategy to better respond to the 

challenges and demands brought about 

by the public health crisis. Digitalization 

cannot be seen simply as an attractive 

add-on to the current roster of products 

and services offered, but a necessary 

innovation to stay relevant and agile in 

this new reality.  

In 2020, AGI utilized its digital platforms 

for its real estate sales in an effort to 

limit face-to-face engagements during 

the pandemic. First Oceanic Property 

Management (FOPM), the property 

management arm under Megaworld, 

launched the Integrated FOPM 

Automated Experience (iFAE), a digital 

platform that allows residents in First-

DRIVING 

DIGITALIZATION

Oceanic-managed properties to digitally 

manage their accounts, pay their bills, 

and check on their guests and deliveries.

For AGI’s hotel services, E-Concierge 

mobile app was launched, providing 

guests with contactless interaction with 

the staff as they avail hotel services. 

For Resorts World Manila (RWM), its 

recently-launched mobile app is a one-

stop online platform for the complete  

RWM experience. 

The Megaworld Lifestyle Malls App, on 

the other hand, makes it convenient and 

efficient for mall-goers to access parking 

facilities, navigate the malls, and view the 

latest mall activities, promos, and services. 

Cashless and contactless digital payment 

options such as PayMay and GCash 

are endorsed throughout the Group’s 

commercial establishments.

AGI seeks the continuous forging of 

partnerships with various companies to 

further expand its personal shopping and 

delivery services. 
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AGILE DIGITAL VENTURES LAUNCHES PICKAROO

Megaworld Corporation

As part of its move towards becoming 

a strong player in the digital space, 

Megaworld launched its wholly-owned 

subsidiary, AGILE Digital Ventures, Inc., 

to spearhead its investments in digital 

innovations and technology. 

With widespread encouragement to stay 

at home and discover new ways to live 

safely, there is a pressing need for more 

diverse options for delivery platforms. 

Backed by a start-up capital of US$5 

million, AGILE launched its first project, 

Pick.A.Roo, on August 18, 2020. This was 

an all-in-one premium lifestyle app where 

retail partners could sell and deliver their 

products online and on-demand.

Pick.A.Roo boasts of a unique and 

remarkable selection of stores, 

restaurants, and services from both 

local and international brands, including 

Megaworld’s retail partners. Its selection 

includes big-box supermarkets, high-end 

restaurants, premium hotels, health and 

wellness shops, and beauty and fashion 

boutiques, just to name a few. 

“We want to be the first Philippine unicorn 

startup to expand in the region by becoming 

the household name for all-in-one and on-

demand delivery service,” says Kevin Andrew L. 

Tan, CEO of Alliance Global and also the founder  

of Pick.A.Roo. 

In the near future, AGILE will be launching other 

digital innovations, either through strategic 

partnerships or through start-up investments.
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A PIONEER AND VANGUARD IN FOOD DELIVERY

McDonald’s Philippines

McDonald’s Philippines has always been a 

trailblazer in the food delivery business. It 

was in 2009 that the McDelivery website 

was launched, the first in the industry. It 

was also McDelivery who pioneered the 

delivery app in 2014; partnered with third 

party food aggregators and launched 

cashless in stores in 2018, once again 

being the first among the quick service 

restaurant players.  

The continuing COVID-19 pandemic has 

revealed the brand’s unrelenting capacity 

to deliver on its promise despite the 

challenges. In 2020, in response to the 

growing demand for home food delivery, 

McDonald’s not only made continuous 

enhancements to McDelivery.com.ph and 

the McDelivery PH App, but also scaled 

its digital footprint across other channels 

and eCommerce platforms. 

With its vision of being easily accessible to 

more Filipinos, McDonald’s strengthened 

its partnership with food aggregators, 

GrabFood and foodPanda, and 

aggressively activated more delivery hubs 

in a year’s time.  Additionally, it introduced 

a new McDelivery touchpoint with the 

launch of the McDelivery Chatbot via 

Facebook Messenger. 

McDonald’s also scaled its contactless 

payment solution and launched online 

payment in McDelivery, providing 

customers with a convenient and safe 

buying experience.

These delivery innovations have allowed 

McDonald’s to continue operations, 

especially during the height of the 

enhanced community quarantine 

(ECQ). As such, 2020 ended with delivery 

accounting for 23% of system sales from 

March to December, a marked increase 

compared with only 9% in January and 

February, before the health crisis struck.

McDonald’s also launched its flagship 

stores on primary Philippine e-commerce 

apps like Lazada and Shopee, allowing 

customers to purchase vouchers for bulk 

orders, party packages, and exclusive 

McDonald’s merchandise with ease.

In-store, customers could redeem deals 

and discounts with the McDonald’s App, 

the brand’s new digital couponing app 

launched at the start of the year. Deals 

can be redeemed at the Front Counter, 

and via Take-Out and Drive-Thru. To 

date, the McDonald’s App has over 2  

million downloads.
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RELIVING THE THRILL AT HOME

Resorts World Manila

Efforts to curb the spread of the COVID-19 

pandemic have restricted the movements 

of people around the world. However, 

this does not mean that one cannot 

enjoy world-class fine dining and live 

entertainment in the comfort of home. 

Travellers lets you relive the thrilling 

Resorts World Manila (RWM) experience 

through Delishvery and the LOVE Project. 

Delishvery, a new food delivery service 

powered by RWM employees, lets you 

order your favorite dishes from RWM’s 

signature fine dining establishments and 

delivered to your doorstep. RWM takes 

care of the food handling and delivery, 

thereby securing livelihood for both our 

vendors and employees. Since its launch 

in the second half of 2020, the service has 

delivered over 11,000 meals across Metro 

Manila and as far as Laguna and Rizal.

The LOVE Project, or Live On-request 

Virtual Entertainment, is a new way to 

experience and share live entertainment 

at home. An initiative of world-class 

Filipino entertainers from the theater, 

concert, and bar and lounge circuit, the 

LOVE Project allows fans to experience 

live performances under the new normal, 

all while giving performers a new platform 

to showcase their talents.

Through the LOVE Project, you can 

perform and pay for live performances 

online, whether it is a mini-concert, 

dance performance, magic show, comedy 

routine, or just a simple interaction with 

your favorite artists. It is by-request and on-

demand as you get to choose the date and 

time of the live performance. The shows 

may be virtual, but the entertainment is 

real, unique, and personalized.
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DELIVERING HIGH SPIRITS

Boozy.ph

With the extended community quarantines, 

Emperador efficiently utilized its 

e-commerce platform with Boozy.ph, its on-

demand online liquor delivery service. 

Boozy is currently the country’s leading 

online platform for liquor delivery, including 

beer, wine, spirits, and other related products. 

It offers 90- to 120-minute delivery within 

Metro Manila, as well as nationwide shipping 

through partner couriers. Boozy boasts of 

affordable prices for a wide range of liquor, 

as well as easy payment options.  

To meet the growing demand for liquor 

delivery, Boozy invested in a rider fulfillment 

software to deploy their manpower more 

efficiently, thereby reducing carbon footprint 

and improving cost efficiency. It joined other 

e-commerce platforms—such as Lazada, 

Shopee, and Grab—to expand customer 

reach and sales.
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SUSTAINABILITY AT AGI

Sustainability is the core of everything AGI 

does as a conglomerate. It is embedded 

in all aspects of the Group’s operations, 

and continues to guide its actions in 

navigating an ever-changing business 

environment in line with the United 

Nations Sustainable Development Goals 

(UN SDGs). As AGI maintains its five-

point recovery strategy to cope with 

the COVID-19 pandemic, it hopes that 

its efforts will serve as testament to its 

greater commitment to sustainability.

“We must start to become more 

conscious and responsible for the long-

term social, economic, and environmental 

impact of our businesses. As a responsible 

corporate citizen, our decisions should no 

longer just be driven by what is good and 

profitable, but by what is right,” says Kevin 

L. Tan, Chief Executive Officer of AGI. “Our 

collective strength as a conglomerate 

certainly gives us the ability to make 

these positive changes happen.”

The UN SDGs are a call to action for 

governments, society, and the private 

sector to work together towards 

achieving a sustainable future. It serves 

as a blueprint for achieving peace and 

prosperity. Since its launch in 2015, 

the UN SDGs have gained widespread 

support, with the public and private 

sector adopting strategies and resource 

allocations to achieve the Goals. 

As part of the Group’s long-term 

contribution to the UN SDGs, AGI, together 

with all its subsidiaries, has committed to 

becoming carbon neutral and generate at 

least five million direct and indirect jobs 

by 2035.
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OUR SUSTAINABILITY COMMITMENT

Carbon Neutrality

AGI aims to achieve carbon neutrality 

through the development of green real 

estate, as well as through manufacturing 

practices and environmental initiatives 

that offset or sequester carbon emissions.

The Group’s real estate development 

arm leads the way through its 

townships and communities that utilize 

renewable energy and promote “plastic 

neutrality” through recycling and waste 

management efforts. As evidenced with 

the COVID-19 pandemic, Megaworld’s 

township model, where one’s live-work-

play needs can be found within the 

community, is suitable not just for public 

health and safety, but also for overall 

sustainable development.

Megaworld’s office buildings, all of which 

are Grade A, have also been branded as 

“healthy buildings”. Most of these office 

buildings have been certified by LEED 

(Leadership in Energy and Environmental 

Design), an internationally recognized 

green building certification system, 

which allows AGI to command premium 

rent in the market. Lifestyle malls and 

retail areas have also been designed with 

sustainability in mind, with architecture 

that makes the most out of natural 

lighting and greenery

For Emperador’s operations in the 

Philippines, steps towards the conscious 

reduction of carbon footprint include 

taking advantage of sugar cane bagasse 

as coal substitute, utilizing biogas from 

the biomethanation process, switching to 

LED light in its facilities, and implementing 

energy efficiency and optimization of 

equipment with variable speed drives. 

Recycling is also being implemented 

in Emperador’s local operations from 

reducing single-use plastic in packaging 

and using recycled and green bottles, 

as well as optimizing water use in the 

distillation and fermentation processes. 

Overseas, the carbon neutrality initiatives 

of Emperador’s international subsidiaries 

in the United Kingdom/Scotland, Spain, 

and Mexico include shifting to green 

energy with electricity from biomass, 

hydro, and wind, as well as shifting 

to electric cars, and eliminating non-

recyclable components and plastics 

in its operations. Studies on energy 

consumption in the facilities and Carbon 

Footprint mapping were conducted as 

well. Investments on a photovoltaic solar 

plant in the bottling center and green 

hydrogen-powered energy are also  

being considered..

To become 
carbon neutral 
by 2035
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Decent Work and 
Employee Well-being

Through the scale and reach of the 

Group’s diverse businesses across 

segments and geographies, AGI has the 

capacity to generate jobs for millions of 

people locally and internationally. To date, 

it currently employs over 85,000 people in 

its various businesses. 

For Golden Arches, it has more than 

24,000 employees throughout the 655 

branches of McDonald’s Philippines 

nationwide. Travellers International Hotel 

Group Inc., on the other hand, has close to 

6,000 employees in its integrated resorts 

property at Resorts World Manila (RWM). 

Megaworld has over 5,000 employees 

and has committed to creating around 3 

million direct and indirect jobs in its various 

developments within 10 years. Emperador, 

on the other hand, currently employs over 

3,000 individuals. 

Despite the challenges of the COVID-19 

pandemic, AGI ensured its commitment to 

its employees, reporting no lay-offs across 

the conglomerate. The Group continues to 

take care of its employees through health 

and wellness programs, a supply of vitamins 

and personal protective equipment (PPE), 

and the strengthening of employee health 

insurance coverage and benefits.

To generate at least 
5 million direct and 
indirect jobs by 2035
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Mapping our Contributions to Sustainable Development 

AGI consolidates the work of its subsidiaries in a Group-wide move to achieve the United Nations’ vision of a 

fairer future for humanity. Across its subsidiaries, more than 100 relevant programs and initiatives address and 

contribute to the attainment of sustainable development.  

OUR CONTRIBUTIONS TO 
SUSTAINABLE DEVELOPMENT

Megaworld Corporation*

Emperador, Inc.

Golden Arches Development Corporation

Travellers International Hotel Group

No Poverty 

Zero Hunger 

Good Health  

and Well-being 

Quality Education 

Gender Equality 

Clean Water and 

Sanitation 

Affordable and Clean 

Energy 

Decent Work and 

Economic Growth 

Industry, Innovation, and 

Infrastructure

Reduced Inequalities  

Sustainable Cities and 

Communities 

Responsible 

Consumption and 

Production 

Climate Action 

Life Below Water  

Life on Land

Peace, Justice, and 

Strong Institutions 

Partnerships for the 

Goals  

1 
2 
3 

4 
5
6

 
7

8

9

10
11

12 

13 
14 
15
16 

17  

SDGS

*Megaworld includes its subsidiaries Empire East Land Holdings, Inc.; Global 
Estates Resorts, Inc.; and Suntrust Properties, Inc.

Likewise, issues material to the AGI operations, particularly those 
relevant to its different business segments, geographies, and financial 
performance, have  corresponding contributions and implications 
towards the attainment of specific UN SDGs.
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OUR MATERIAL TOPICS

SDG Material Issues

SDG 3
Good Health and Well-being

1.    Employee health and safety

2.   Safety management

SDG 7
Affordable and
Clean Energy

1.    Electricity consumption 

2.   Use of renewable and clean sources of energy  

       for assets and operations 

SDG 8
Decent Work and
Economic Growth

1.    Labor practices

2.   Equal employment 

3.   Employee training and development 

4.   Talent attraction and retention

SDG 12
Responsible Consumption 
and Production

1.    Wastewater management

2.   Water scarcity

3.   Production efficiency 

4.   Waste management

5.   Water withdrawn

6.   Product design and packaging 

7.   Materials sourcing and efficiency 

8.   Supply chain management 

9.   Product quality and safety

10.  Customer privacy

11.   Data security 

12.  Customer welfare

13.  Selling practices and product labeling 

14.  Responsible gaming 

15.  Business model and product innovation 

SDG 13
Climate Action

1.    GHG emissions

2.   Employee commuting and other  

       business travel 

SDG 16
Peace, Justice,
and Strong Institutions 

1.    Community relations

2.   Business ethics 

       Government policy compliance 
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Sustainability and 
Well-Being
PROMOTING SUSTAINABILITY AND WELL-BEING
AGI’s sustainability strategy hinges on two vital sustainability commitments, namely: (1) to be 

carbon neutral, and (2) to generate at least five million direct and indirect jobs by 2035. Through 

the collective efforts of our diverse subsidiaries, we can forward these sustainability ambitions 

in a mindful and strategic manner and amplify the positive impact of our operations.  

GREENING AGI’S ASSET PORTFOLIO 
AGI continues to embed sustainability into its operations to green its asset portfolio. The 

combined sustainability initiatives of Megaworld, Travellers, and Golden Arches contribute to 

the Group’s overall ambition of carbon neutrality and build resilience for the new reality. 

Megaworld Corporation

Through its subsidiaries, Empire East 

Land Holdings, Inc., Global-Estate 

Resorts, Inc., and Suntrust Properties, Inc., 

Megaworld continues to pave the way 

towards creating sustainable townships 

and communities. To date, the township 

model remains to be the best example 

of sustainable real estate, with its well-

contained residential communities.

The safety and ability of Megaworld’s 

townships to make the most out of urban 

living were brought to the fore during the 

COVID-19 pandemic. The residential arm’s 

live-work-play concept allowed clients to 

have easy access to essentials without 

venturing too far and compromising their 

health.

These residential communities are 

already utilizing renewable energy and 

promoting plastic neutrality. Moving 

forward, AGI continuously explores 

innovations in designing townships that 

are more sustainable, with the inclusion 

of urban farming within its major 

developments nationwide. 

In the development of work spaces, 

Megaworld sets the standard with all 

office buildings acquiring a Grade-A 

rating, highlighting it as a premium, 

professionally-managed facility that was 

sustainably built and boasts all of the 

requisite infrastructure. Along with this, 

11 of Megaworld’s office buildings are 

LEED-certified. LEED, which stands for 

Leadership in Energy and Environmental 

Design, is the gold standard in green 

building rating systems and certifications 

globally. 

On the retail front, future plans for 

AGI’s well-themed malls and retail 

developments include  incorporating 

solar panel roofings, maximizing 

the use of natural light, and utilizing 

escalators with slow-start features. The 

developments will also be equipped with 

rainwater harvesting and hydroponic 

farming systems. 
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Travellers International

Travellers utilizes renewable energy, 

such as solar energy, for its casino and 

hotel operations. The integrated tourism 

operator also implements various energy 

and water conservation programs, 

and promotes plastic neutrality in its 

operations.

Its hotel operations, for one, boast of 

numerous energy conservation measures. 

With the installation of solar panel roofings 

in integrated entertainment complex, it is 

expected to generate 2,400 megawatt-

hours (MWh) of electricity per year, which 

is enough to power 1,008 homes. This is 

also projected to save PHP16.3 million in 

electricity costs per year.  

The district cooling system, which uses 

excess chiller capacity to cool its hotels, 

saves 5,700 MWh per year, amounting to 

PHP49 million in actual savings per year. 

The descaling system, on the other hand, 

which maintains the high efficiency of 

chilled water plants, saves 3,000 MWh 

per year, bringing PHP21 million in actual 

annual savings on both electricity costs 

and chemicals expenses. 

For the hotel rooms, occupancy sensors 

are installed, which automatically turns off 

lights and cooling in unoccupied rooms; 

this saves 1,727 MWh per year, bringing 

in PHP8.8 million in actual savings per 

year. The hotel room faucets and shower 

heads, on the other hand, have aerators 

or restrictors, which reduces water flow 

rate from 2.6 gallons per minute (GPM) to 

1.6 GPM, saving 331,000 gallons of water 

per year, and bringing PHP1.4 million in 

savings. Additionally, the boiler system, 

which uses steam instead of conventional 

electric heating for our pools and hot 

water systems, saves 3,400 MWh per 

year, bringing in PHP29 million in actual 

annual savings.  

Travellers also promotes plastic neutrality 

and waste reduction through its hotel 

and food service operations. Through the 

continued use of reusable glass bottles, 

it eliminates the use of 2.7 million plastic 

water bottles per year. Through the use of 

biodegradable alternatives such as paper 

and cornstarch straws, it also eliminates 

the use of 480,000 plastic straws in its 

hotels and food establishments.  

In addition, Travellers also continues  to 

practice sustainable food sourcing as well. 

For hotel and food service operations, 

around 52% of its seafood is sustainably 

sourced, such as mangrove shrimps and 

other products of single-line fishing. 

Moreover, around 70% of produce used 

is also sustainably sourced locally, most 

of which are products of organic farming, 

rooftop farming, and adopted farms.
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Initiatives Annual Energy/

Resource 

Savings

Actual Annual 

Savings

Installation of solar panel roofings in 
integrated entertainment complex

2,400MWh generated PHP16.3 million

District cooling system 5,700MWh PHP49 million

Descaling system 3,000MWh PHP21 million

Steam boiler system 3,400MWh PHP29 million

Hotel room occupancy sensors 1,727MWh PHP8.8 million

Aerated/restricted hotel faucets and 
showerheads

331,000 gallons of water PHP1.4 million

Plastic neutrality and waste reduction 331,000 gallons of water PHP1.4 million

Golden Arches

waste segregation systems, across all our 

branches nationwide.

McDonald’s restaurants have also begun 

the use of reusable cutlery and have 

minimized the use of plastics through 

paper bags and straws, as well as recyclable 

food packaging materials. Moving forward, 

GADC will continue to find and implement 

environment-friendly solutions for our 

restaurants and operations.

Finally, in response to the growing social 

issue of hunger, McDonald’s through its 

Kindness Kitchen initiative, partnered 

with the government’s Task Force Zero 

Hunger for its program, Pilipinas Kontra 

Gutom or PKG. PKG is a multi-sectoral 

drive to beat hunger through strategic 

plans and projects on food availability, 

accessibility, adequacy, and assistance. 

The Kindness Kitchen exceeded its initial 

support to provide 100,000 meals in 2020 

to marginalized communities

McDonald’s Philippines remains 

committed to uphold responsible 

production and consumption to deliver 

only the gold standard in food. This 

is done through responsible product 

sourcing and compliance to stringent 

food safety standards in all restaurants, 

while ensuring the affordability of its menu 

offers. McDonald’s has also demonstrated 

its commitment to food permissibility and 

quality by removing artificial ingredients 

and flavors in its food products, and 

supporting consumer transparency by 

making the nutritional information of its 

products available.

McDonald works towards achieving 

carbon neutrality through the mindful 

construction of its restaurants, as well as 

the conscientious innovations in its food-

service operations. The company has 

begun the study of incorporating the use 

of solar panels on restaurant rooftops and 

eco-bricks for pavers, as well as updating 
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GREENING OUR MANUFACTURING OPERATIONS 

Alliance Global also continues to green 

its operations through the sustainable 

procurement and manufacturing practices 

of Emperador. With its vast vineyard 

properties across Spain, and its state-of-

the-art distilleries in Scotland, it utilizes 

technologies toward water conservation 

and reduced carbon emissions in the 

various countries it operates in.

Efficient energy use. Emperador’s energy 

efficiency programs are anchored on the 

use of natural lighting, natural ventilation, 

renewable energy, as well as the use of 

light-emitting diode (LED) bulbs. This is 

an on-going process as it incorporates 

these in the design of the existing and 

upcoming facilities globally, all of which 

reduce carbon emissions and lower  

energy consumption.

In the distilleries in Nasugbu and Balayan, 

Batangas, Emperador has invested in an 

Anaerobic Digester. This process reduces 

wastewater while generating a useful by-

product, biogas. The biogas produced 

through this process is used by the 

plant as a source of renewable energy. 

Waste which is not otherwise turned into 

biogas is converted into liquid fertilizer, 

while residual sugar cane fibers are also 

converted into solid fertilizers. These 

enable the distilleries to be self-sufficient 

and self-sustaining.

Biomass and solar energy powers the vineyards 

and distilleries. In the waste treatment facility 

for the distillation process, Bodegas Fundador 

in Spain has increased its biogas consumption 

by 15%. The facility currently holds an ISO 

14000 certification, the gold standard in 

environmental management systems. In 

Mexico, Emperador plans on shifting to solar 

energy for the winery operations that will 

reduce 63 tons of carbon dioxide equivalent 

(tCO2e) and lower electricity consumption  

by 30%.

Water conservation. Clean and clear water is a 

primary ingredient for all of our liquor products; 

as such, it endeavors to use water efficiently 

in all its processes. Its water conservation 

programs are anchored on controlled deficit 

irrigation and rainwater recovery systems.

Deficit irrigation is used for vineyards in Spain, 

while rainwater recovery systems in Mexico 

help bring about a 19% reduction in water 

consumption during the harvest season, 

totalling 38% savings for the rest of the year. 

Other facilities undergo wastewater treatment 

and recycling.

Recycling. AGI’s recycling programs are 

focused on responsible plastic use and the 

strategic recycling of materials. The Group 

predominantly uses recyclable and reusable 

materials for its products, such as glass bottles, 

fiber boxes, and paper labels.
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Scope Absolute

Emissions  

(in tCO2e)

Carbon Intensity
tCO2e per 

m2  of floor 
area

tCO2e per 
employee

tCO2e per 
PHP millions 

in revenue

Scope 1 148,825 0.02 3.77 1.16

Scope 2 295,399 0.04 7.49 2.29

Scope 3 21,291 0.003 0.54 0.17

TOTAL 465,515 0.063 11.8 3.62

ENVIRONMENTAL 

PERFORMANCE 

Direct (Scope 1) GHG 
Emissions 
Direct emissions are GHG emissions from 

organizational operations are direct (or 

scope 1) emissions derived from propane, 

diesel, natural gas consumption for boiler, 

gas turbine, diesel generators, owned 

transportation and refrigeration processes. 

In 2020, AGI’s Scope 1 emissions was 148,825 

tCO2e, and the intensities of GHG emissions 

normalized by square meter of floor area, 

employees and revenue were 0.02 tCO2e/m2, 

3.77 tCO2e/employee and 1.16 tCO2e/PHP 

million, respectively.

Indirect (Scope 2) GHG 
Emissions
A second component of GHG emissions 

related to organizational operations are 

indirect (or scope 2) emissions primarily 

from the consumption of purchased 

electricity. 100% of electricity was purchased 

from an electric grid. In 2020, AGI’s Scope 2 

emissions were 295,399 tCO2e. 100% of the 

electricity was purchased from an electric 

grid. The intensities of GHG emissions 

normalized by square meter floor area, 

employees and revenue were 0.04 tCO2e/m2, 

7.49 tCO2e/employee and 2.29 tCO2e/PHP 

million, respectively.

Subsidiary GHG Emission 

 (in tCO2e)
2019 2020

Megaworld 286,006 101,981

Travellers 123,172 99,217

Emperador 104,753 146,928

Golden Arches 71,281 117,388

TOTAL 585,212 465,514

Absolute GHG emissionS,  
BY SUBSIDIARY OPERATIONAL GHG EMISSIONS
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Indirect (Scope 3) GHG 
Emissions 
A final component of GHG emissions related 

to organizational operations are indirect 

(or scope 3). Calculated based on waste 

generated in operations, and business 

travel. In 2020, AGI’s Scope 3 emissions 

totaled 21,291 tCO2e. The intensities of GHG 

emissions normalized by square meter floor 

area, employees and revenue were 0.003 

tCO2e/m2, 0.54 tCO2e/employee and 0.17 

tCO2e/PHP million.

Absolute GHG emissionS,  
BY SUBSIDIARY 
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Subsidiary Total Water 

Volume (in m3)
2019 2020

Megaworld 3,935,238 2,667,859

Travellers 1,785,727 920,287

Emperador 5,472,306 4,849,803

Golden Arches 1,200,850 1,506,720

TOTAL 12,394,121 9,944,668

WATER USE, BY SUBSIDIARY 
WATER USE 

AGI has received permits for water 

extraction, or has permit applications in 

progress for all sites. In 2020, AGI’s absolute 

water use totaled 9,944,669 cubic meters 

(m3) with 5,340,874 m3 from supplied water 

from local utilities, 4,603,794 cubic meters 

of water abstracted directly, with 2.94%% (or 

292,836 m3) of total water reused. AGI has 

received permits for water extraction, or has 

permit applications in progress for all sites. 

Water use intensity normalized by square 

meter of floor area, employee and revenue 

were 1.21m3/m2, 252.17 m3/employee and 

77.22 m3/PHP million respectively.
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Subsidiary Total Waste  

(in tonnes)
2019 2020

Megaworld 14,085 11,583

Travellers 975 1,255

Emperador 22,588 22,822

Golden Arches 46,192 22,575

TOTAL 83,840 58,233

WASTE GENERATED, 
BY SUBSIDIARY WASTE GENERATION 

AND RECYCLING

Major types of waste that contributed to the 

total mass were solid waste, metal, plastic 

and paper. In 2020, absolute non-hazardous 

waste and hazardous waste generated was 

58,233, with 53,184 tonnes of non- hazardous 

waste and 5,050 tonnes of hazardous waste, 

with 37% of all waste (or 21,826 tonnes) 

being recycled. Major types of waste that 

contributed to the total mass were solid 

waste, metal, plastic and paper. The intensity 

of total waste generated normalized by 

square meter of floor area, employee and 

revenue were 0.01 tonnes/m2, 1.48 tonnes/

employee and 0.45 tonnes/PHP million.
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Well-Being

ENSURING THE WELL-BEING  
OF OUR EMPLOYEES

WORKFORCE DIVERSITY

Through its diverse subsidiaries, AGI 

operates with an integrated ecosystem 

of businesses that can accelerate its 

nationwide job creation by 2035. The 

Group follows through with responsible 

employment practices by implementing 

programs for the physical and mental 

well-being of employees.

Megaworld commits to creating around 

3 million direct and indirect jobs in its 

various developments across the country 

within 15 years. Emperador’s global 

businesses employ both white-collar and 

blue-collar workers in the Philippines, 

Europe, and South America, as well as 

support local farmers. Travellers, on the 

other hand, prioritizes local hires in its 

casino and hotel operations.

Golden Arches Development 

Corporation, which operates McDonald’s 

Philippines sees an average of 80 to 100 

additional workers employed for every 

branch opened. This also includes job 

opportunities offered to students and 

out-of-school youth through their special 

employment program.

AGI worked towards safeguarding the 

health of all its employees during the 

pandemic. Ensuring the well-being of 

the Group’s employees proved crucial 

as it also ensured continued business 

operations despite the challenges posed 

by the pandemic.

To address this, AGI implemented work-

from-home arrangements, as well as 

developed stringent health and safety 

protocols and provisions for on-site 

employees and other frontline workers. 

Additionally, health and medical 

support for all employees throughout 

the pandemic were provided. Through 

mobile apps and other internal online 

communication plans, AGI improved 

employee productivity, engagement,  

and morale.

47%

53%

Male

Female
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39,437  
Direct Employees

100%  
of employees receive 
regular performance 
and career 
development reviews

*Estimated based on training hours per employee and number of attendees.

Subsidiary Male Female TOTAL

Megaworld 2,510 2,924 5,434

Travellers 3,341 2,554 5,895

Emperador 2,679 820 3,499

Golden Arches 12,208 12,401 24,609

TOTAL 20,738 18,699 39,437

GROUP DIVERSITY AND EMPLOYEE REPRESENTATION

TRAINING AND DEVELOPMENT

AGI recognizes that training and education 

form an important part in the development 

of employee skills and supporting career 

development. In 2020, AGI dedicated 

3,494,444 hours on training employees, 

which entailed a total expenditure of 

PHP37,745,859.

Additionally, performance reviews are 

scheduled bi-annually to support in 

career development, promotion and merit 

enhancement. AGI also provides several 

government mandated and voluntary 

benefits to its employees such as leaves, 

salary loans, saving benefits, several loans 

options, medical benefits, flexible working 

hours, among other benefits.
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Despite difficulties that surfaced in 

2020, AGI was able to provide COVID-19 

response and relief operations to local 

communities and continue the Group’s 

flagship corporate social responsibility 

(CSR) projects.

Megaworld Foundation’s main 

programs are divided into Charitable 

Causes, Environmental Care, Academic 

Scholarships, and Local Cultural 

Promotions. For 2020, Megaworld 

Foundation supported the Department 

of Education’s Distance Learning System: 

“Adapting to the New Normal” program 

by donating printers and other necessary 

materials for educational modules. These 

were used in public schools in several 

provinces and charitable institutions 

that care for street girls recovering from 

trauma and abuse through education and 

empowerment.

To improve the basic knowledge in 

English and Mathematics of orphaned 

children aged 5 to 11, tutorials and weekly 

monitoring during the summer break 

TAKING CARE OF OUR LOCAL COMMUNITIES

took place through the Eskwela ng 

Bayan program with a partner institution. 

Learning materials were distributed, while 

pre and post-tests were conducted to 

measure the progress of the learners. The 

Megaworld Foundation further sponsored 

one e-learning facility for orphaned 

children in Alabang.

Almost 1,000 education scholarships were 

awarded to deserving youth, with 65% 

being girls and underprivileged children. 

For 2021, Megaworld intends to increase 

the number of scholarships by 10%.

Various programs for the youth in the new 

normal were launched, including the Mega 

Summer Venture #RoamFromHome—a 

social-media based group organized by 

Megaworld Foundation’s highschool and 

college scholars. The project allowed the 

scholars to encourage each other and 

provide support to the frontliners.

In Sulu and Bulacan, the Taking the Extra 

Mile for the Last Mile support on access to 

education program supplied motorized 

Subsidiary Total number of 

training hours for all 

employees

Investment 

(in PHP)

Megaworld 886,934 9,734,048

Travellers 1,927,518 9,391,409

Emperador 657,812 13,619,013

Golden Arches 22,480 5,001,389
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school boats to communities, sparing 

students from swimming back and forth 

to attend school.

Empire East’s The Gift of SMILE brought 

joy to the students of New Little Baguio 

Elementary School through the goodie 

bags filled with toys and food. The 

students also received special piggy 

banks with a year’s worth of savings from 

the employees. The DMG group of HRAD 

Department donated school supplies, 

including a printer and other materials, for 

the students of Balye Mangyan Elementary 

School in Oriental Mindoro.

Okura at Home also gave back to the 

community by allocating a donation of 

PHP200 for every minimum order of 

PHP2,000. The proceeds went directly to 

Virlanie Foundation’s Parola Community 

Program in Tondo, Manila, and gave 

hygiene kits and education materials to 

children learning at home.

To complement these initiatives, Resorts 

World Manila’s League of Volunteer 

Employees of LOVE Plus, launched the 

LOVE Ukay Ukay Bazaar. The clothes 

donation for charity meets both the 

environmental and social thrusts of  

the Group.

Donated second hand clothes from the 

Thrillmakers and Lost and Found items 

cleared for disposal were sold at a charity 

bazaar with proceeds used for subsequent 

relief drives and unsold items donated to 

Caritas Manila’s Segunda Mana initiative. 

Travellers’ Hilton Hotel also re-purposed 

condemned linens and bath towels, 

donating these to the Social Development Center of 

Pasay City for recycling.

For Golden Arches’s CSR programs, the Ronald 

McDonald House Charities (RMHC) and the Ronald 

McDonald Bahay Bulilit Training Centers, have been 

consistently helping the lives of Filipino children as 

it has done for decades.

One of its flagship programs is the Ronald McDonald 

Read to Learn that continued its commitment for 

the school year 2020 - 2021, despite the pandemic. 

The program was held in 25 schools in Batangas 

and 22 schools in Marawi City. All 47 schools were 

provided with Ronald McDonald Read to Learn Kit 

which consists of 34 big books, worksheets, lesson 

plans, pocket charts, and ABC banners. Nationwide, 

the Read to Learn program has been adopted by 

10,832 public schools. Since it was launched in 2002, 

the program has benefitted 12.5 million Grade 1 and 

Grade 2 public school students.

Another program is the Ronald McDonald Bahay 

Bulilit Learning Center. In 2020, RMHC built its third 

learning center in Davao City and the first Ronald 

McDonald Bahay Bulilit Learning Center in Taguig 

City. These centers are learn-and-play spaces where 

children are taught basic skills in preparation for 

formal schooling, while also developing social skills 

and sportsmanship through play. Overall, there are 

currently 36 Bahay Bulilit Learning Centers in 33 

cities and municipalities nationwide.

GADC and RMHC ended the year by serving 351,635 

meals for 399 hospitals and quarantine centers and 

391 communities through the McDonald’s Kindness 

Kitchen project. This was in partnership with the 

Pilipinas Kontra Gutom or PKG—a multi-sectoral 

drive to address the social issue of hunger in the 

country—as its private sector lead.
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The COVID-19 pandemic has pushed 

companies and its leaders to make 

strategic decisions in a complex new 

reality. This new business environment 

is characterized by competing demands 

from various stakeholder groups, 

heightened expectations for social 

responsibility and corporate citizenship, 

and prevailing uncertainty about the 

future of business and society at large. 

These factors, further exacerbated by 

the challenges of the post-COVID reality, 

are not only complicating Board-level 

decision-making but are also challenging 

the traditional shareholder-centric 

model of corporate governance. AGI’s 

leadership’s ability to deliberate and arrive 

at key decisions in a thorough, thoughtful, 

and timely manner will be a critical aspect 

of the Group’s effectiveness, agility, and 

resilience in a post-COVID world. 

Through the years, even during times 

of seemingly insurmountable crises, 

AGI’s Manual on Corporate Governance 

has served as its guide and anchor in 

Corporate 
Governance

LEADERSHIP IN CHALLENGING TIMES 

navigating an ever-changing business 

environment. AGI’s Manual on Corporate 

Governance serves the following purpose:

1.    A guide in fulfilling its long-term 

economic, moral, legal, and 

social obligations towards all its 

stakeholders.

2.    An integrated system of direction, 

feedback, and control through 

rules and regulations, policies and 

processes, performance standards, 

and ethical guidelines.

The Manual also holds the Board of 

Directors and senior management 

accountable for reconciling long-term 

customer satisfaction with shareholder 

value. In their commitment to upholding 

good corporate governance principles, 

the Board has mandated several 

committees to enact these principles and 

practice strategic business management 

in every division. 
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CORPORATE GOVERNANCE COMMITTEE
The Corporate Governance Committee assists the Board in the performance of its corporate governance responsibilities. 

It oversees the implementation and periodic review of the corporate governance framework; oversees the periodic 

performance evaluation of the members of the Board; recommends the continuing relevant education and training 

programs for directors; assigns tasks or projects to board committees; plans for the succession of the board members 

and senior officers, as well as the remuneration packages for corporate and individual performance; determines the 

nomination and election process for the general profile and composition of the Board; and ensures that the nomination 

and election policy and procedures for the Board are conducted properly. It is composed of at least three (3) members, two 

of whom are independent directors, including the Chairman.

AUDIT COMMITTEE
The Audit Committee has oversight over financial reporting, internal control systems, internal and external audit processes, 

and compliance with applicable laws and regulations. It is responsible for assessing the integrity and independence of 

external auditors. It monitors and evaluates the adequacy and effectiveness of our internal control systems, including 

financial reporting control and information technology security, and reviews the reports submitted by the internal and 

external auditors.

It is composed of at least three (3) members of the Board who, preferably, have accounting, auditing, and finance 

backgrounds, the majority of whom shall be Independent Directors and another with auditing experience. The chair of 

the Audit Committee must be an Independent Director.

BOARD RISK OVERSIGHT COMMITTEE
The Board Risk Oversight Committee has oversight over the Enterprise Risk Management System to ensure its functionality 

and effectiveness. It shall develop, oversee the implementation, and evaluate a formal enterprise risk management plan; 

advise the Board on its risk appetite levels and risk tolerance limits; and provide oversight over the Management’s activities 

in managing credit, market, liquidity, operational, legal, and other risk exposures of the Group.

It is composed of at least three (3) members of the Board, the majority of whom must be Independent Directors, including 

the Chairman. The Chairman of this Committee must not be the Chairman of the Board or of any other committee.

RELATED PARTY TRANSACTION COMMITTEE
The Related Party Transaction (RPT) Committee reviews all material related party transactions of the Group. It evaluates 

existing relations between and among business and counterparties on an ongoing basis; ensures that appropriate 

disclosure is made, or information is provided to regulatory and supervisory authorities relating to the Group’s RPT 

exposures; reviews and enforces policies on conflicts of interest or potential conflicts of interest; ensures that transactions 

with related parties, including a write-off of exposures, are subject to a periodic independent review or audit process; 

and oversees the implementation of the system for identifying, monitoring, measuring, controlling, and reporting RPTs, 

including a periodic review of RPT policies and procedures.

It is composed of at least three (3) members of the Board, two of whom must be Independent Directors,  

including the Chairman.
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OUR BOARD OF DIRECTORS

DR. ANDREW L. TAN
Chairman of the Board

Dr. Tan has served as Chairman of the Board since September 2006 and as Vice Chairman of the Board 

from August 2003 to September 2006. He is also the Chairman of Emperador Inc. Dr. Tan is the Chairman 

and President of Megaworld Corporation from August 1989 to the present. He is also the Chairman of 

two subsidiaries of Megaworld, Global-Estate Resorts, Inc., and Empire East Land Holdings, Inc. He was 

also elected as Director of Travellers International Hotel Group, Inc. in July 2008. He is concurrently the 

Chairman of the Board and President of Megaworld Land, Inc., Richmonde Hotel Group International 

Limited, and Yorkshire Holdings, Inc. He is also chairman of Emperador Distillers, Inc.; Alliance Global 

Brands, Inc.; Consolidated Distillers of the Far East, Inc.; Eastwood Cyber One Corporation; Megaworld 

Central Properties, Inc.; Megaworld Foundation, Inc.; Townsquare Development, Inc.; and Adams 

Properties, Inc. He also serves as Vice Chairman and Treasurer of Golden Arches Development 

Corporation and Golden Arches Realty Corporation. He sits on the boards of Andresons Global, Inc. and 

Twin Lakes Corporation.

Dr. Tan pioneered the live-work-play-learn model in real estate development through Megaworld’s 

integrated township communities, fueling the growth of the business process outsourcing (BPO) 

industry, food and beverage, and quick-service restaurants Industries.

Dr. Tan graduated magna cum laude from the University of the East, with a Bachelor of Science degree 

in Business Administration.
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KEVIN ANDREW L. TAN
Director and Chief Executive Officer

Mr. Tan has been elected as Chief Executive 

Officer since June 2018 and Vice-Chairman 

since September 2018. He has served as Director 

since April 2012. He also serves as Director 

of Emperador Inc. and of two subsidiaries of 

Megaworld Corporation, Global-Estate Resorts, 

Inc. and Empire East Land Holdings, Inc. He is 

concurrently a Director of Emperador Distillers, 

Inc.; Alliance Global Brands, Inc.; Anglo Watsons 

Glass, Inc.; Yorkshire Holdings, Inc.; The Bar 

Beverage, Inc.; Emperador Brandy, Inc.; and New 

Town Land Partners, Inc. 

He has over 11 years of experience in retail 

leasing, marketing, and operations. He currently 

heads the Commercial Division of Megaworld 

Corporation, which markets and operates the 

Megaworld Lifestyle Malls, including Eastwood 

Mall and The Clubhouse at Corinthian Hills in 

Quezon City; Venice Grand Canal at McKinley Hill 

and Burgos Circle at Forbes Town, both in Fort 

Bonifacio; Newport Mall at Resorts World Manila 

in Pasay City; Lucky Chinatown Mall in Binondo, 

Manila; Uptown Mall in Uptown Bonifacio; and 

Southwoods Mall in Laguna.

Mr. Tan holds a Bachelor of Science degree in 

Business Administration, major in Management, 

from the University of Asia and the Pacific.

KINGSON U. SIAN
Director and President

Mr. Sian has served as Director and President since 

February 2007. He also serves as Executive Director of 

Megaworld Corporation. He is also the Director and 

President of Travellers International Hotel Group, 

Inc. since June 2008, and is the Chief Executive 

Officer since October 2014. Mr. Sian also served 

as the Director of Emperador, Inc. from August 

2013 to 2017. He is also the Chairman & President 

of Asia Finest Hotels & Resorts, Inc.; Megaworld 

Resort Estates, Inc.; Prestige Hotels & Resorts, Inc.; 

and Manila Bayshore Property Holdings, Inc. He 

is the Director & President of Adams Properties, 

Inc.; Eastwood Cyber One Corporation; Eastwood 

Locator’s Assistance Center, Inc.; and Forbestown 

Properties Holdings, Inc. He is also a Director 

of Asia E-Commerce, Inc.; Citywalk Building 

Administration, Inc.; Eastwood Corporate Plaza 

Building Administration, Inc.; Eastwood City Estates 

Association, Inc.; Forbes Town Commercial Center 

Administration, Inc.; ICITE Building Administration, 

Inc.; Paseo Center Building Administration, Inc.; 

Techno Plaza One Building Administration, Inc.; and 

World Café, Inc. He is also the Senior Vice President 

& Chief Executive Officer of Megaworld Land, Inc. 

Mr. Sian graduated from the University of the 

Philippines, with a Bachelor of Science degree 

in Business Economics. He obtained his Master’s 

degree in Business Administration for Finance and 

Business Policy from the University of Chicago.
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KATHERINE L. TAN
Director and Treasurer

Ms. Tan has served as Director and Treasurer since 

February 2007. She also serves as Director and 

Treasurer of Emperador, Inc. since August 2013. She 

has served as Director of Megaworld Corporation 

from August 1989 up to the present, where she 

previously was the Treasurer from August 1989 

to June 1995. Ms. Tan is also the Chairman and 

President of Andresons Global, Inc., and Choice 

Gourmet Banquet, Inc. She is also the Director & 

President of Consolidated Distillers of the Far East, 

Inc.; Raffles and Company, Inc.; and The Andresons 

Group, Inc. She is the Director & Treasurer of 

Alliance Global Brands, Inc.; Emperador Brandy, 

Inc.; Emperador Distillers, Inc.; and Yorkshire 

Holdings, Inc. 

Ms. Tan is a Director of Emperador International 

Limited; Kenrich Corporation; McKester Pik-

Nik International Limited; Megaworld Cayman 

Islands, Inc.; Venezia Universal Limited; and The 

Bar Beverage, Inc. She is also the Treasurer of 

Newtown Land Partners, Inc.

Ms. Tan graduated from St. Scholastica’s College 

with a Bachelor of Science degree in Nutrition.

WINSTON S. CO
Director

Mr. Co has served as Director since 1998, where 

he previously was Vice Chairman of the Board 

from November 1999 to August 2003, and then 

Chairman from June 1998 to October 1999. He 

also holds the position of President and Chief 

Executive Officer of Emperador, Inc. since 

August 2013.

He is the Chairman and President of New 

Town Land Partners, Inc.; Chairman of Anglo 

Watsons Glass, Inc.; and Director & President of 

Emperador Distillers, Inc. He sits on the boards 

of Alliance Global Brands, Inc.; Forbes Town 

Properties & Holdings, Inc.; McKester Pik-Nik 

International Limited; Raffles & Company, Inc.; 

and The Bar Beverage, Inc. He is also the Senior 

Vice President of The Andresons Group, Inc.

Mr. Co is a magna cum laude graduate of Jose 

Rizal College, with a Bachelor of Science degree 

in Commerce. and Business Policy from the 

University of Chicago.

58

248

T H E  A L L I A N C E  G R O U P  I N C



SERGIO R. ORTIZ-LUIS, JR.
Independent Director

Mr. Ortiz-Luis, Jr. has served as an Independent 

Director and Vice Chairman of the Board since 

September 2007. He is the President of the 

Philippine Exporter Confederation, Inc.

(PHILEXPORT) and the Honorary Chairman 

and Treasurer of the Philippine Chamber of 

Commerce and Industry (PCCI). He is also the 

Honorary Chairman of Integrated Concepts & 

Solutions, Inc., and Vice Chairman of Export 

Development Council. He is a Director of 

Waterfront Philippines, Inc.; Philippine Estate 

Corporation; B.A. Securities; Manila Exposition 

Complex, Inc.; Calapan Ventures, Inc.; and 

Jolliville Holdings Corporation. He is also an 

Independent Director of Forum Pacific, Inc.

ALEJO L. VILLANUEVA JR.
Independent Director

Mr. Villanueva has served as an Independent 

Director since August 2001. He also served as 

an Independent Director of Emperador, Inc. 

from August 2013 up to the present; of Empire 

East Land Holdings, Inc. from June 2007 up to 

the present; and of Suntrust Home Developers, 

Inc. from October 2012 up to the present. He 

is the Chairman of Ruru Courier Systems, Inc. 

and Vice Chairman of the Public Relations 

Counsellors Foundation of the Philippines, Inc. 

He is a Director of First Capital Condominium 

Corporation, a non-stock non-profit corporation. 

Mr. Villanueva obtained his bachelor’s degree in 

Philosophy from San Beda College, graduating 

summa cum laude. He has a master’s degree in 

Philosophy from the University of Hawaii, under 

an East-West Center Fellowship. He also took 

up special studies in the Humanities at Harvard 

University. He studied Organizational Behavior 

at INSEAD in Fontainebleau, France. He taught 

at the Ateneo Graduate School of Business, the 

UST Graduate School, and the Asian Institute of 

Journalism.
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ENTERPRISE RISK 
MANAGEMENT

The Board, through the Audit Committee, reviews the effectiveness 

of the Group’s risk management system, including its subsidiaries 

and affiliates, with emphasis on monitoring existing and 

emerging risks, as well as implementing risk mitigation measures 

and identifying risks before they cause negative impacts on  

the business. 

Based on the set guidelines, directors are assigned specific 

subsidiaries, affiliates, or businesses where they monitor 

compliance with the risk management system. A review of the 

risk management system is ongoing, awaiting reports from 

each subsidiary, affiliate, and business segment. Criteria used 

for review comply with established guidelines and controls, and 

the appropriate risk management and risk mitigation measures  

were undertaken.

COMPANY
Risk Exposure Risk Management Policy Objective

Hazards and natural or other 
catastrophes

Have an emergency response 
plan/action

Allow the different business 
segments to continue 
operations or minimize 
downtime during natural 
disaster or calamity

Regulatory developments Review of new laws and 
regulations

Ensure the Company is 
compliant with all laws and 
regulations

Philippine economic and 
political conditions

Review of business and political 
situation

Ensure the Company can 
immediately adapt to changes 
in economic and political 
conditions and can devise 
strategies to meet these 
changes

Liquidity Minimize exposure to financial 
markets

Actively secure short-to-
medium-term cash flow
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GROUP

Risk Exposure Risk Management Policy Objective

Hazards and natural or other 
catastrophes

Have an emergency response 
plan or action

Allow the different business 
segments to continue operations 
even during natural disaster or 
calamity

Regulatory developments Review of new laws and 
regulations

Ensure the different business 
segments are compliant with all 
laws and regulations

Money laundering and cheating 
at gaming areas

• Constant security check and 
monitoring

• A system of checks and 
balances 

Minimize situations where these 
activities can happen

Supply of raw materials and 
packaging materials

• Maintain a diverse group of 
suppliers

• Get at least three quotations 
from suppliers

• Prevent overdependence on a 
single supplier

• Ensure the best price possible

Consumer taste, trends, and 
preferences

Market study and analysis Be aware of trends and 
preferences to develop new 
products or adapt existing strategy

Competition • Market study and analysis
• Maintain a diversified 

earnings base
• Constant product innovation

• Be aware of trends and 
preferences to develop new 
products or adapt existing 
strategy

• Revenue and property 
diversification

Interests of joint development 
partners

• Use of pre-selling as a project 
financing tool

• Entering into joint 
development agreements for 
the acquisition of land

• Minimize cash outlays for 
projects, control development 
costs, and maintain a net cash 
position

• Maximize cost efficiencies and 
resources

Land for future developments • Use of pre-selling as a project 
financing tool

• Entering into joint 
development agreements for 
the acquisition of land

• Minimize cash outlays for 
projects, control development 
costs, and maintain a net cash 
position

• Maximize cost efficiencies and 
resources

Philippine economic and 
political conditions

Review of business and political 
situation

Ensure the different business 
segments can immediately adapt 
to changes in economic and 
political conditions, and can devise 
strategies to meet these changes
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Control System Set-Up

COMPANY
Risk Exposure Risk Assessment

(Monitoring and 
Measurement Process)

Risk Management  
and Control

(Structures, Procedures, 
Actions Taken)

Hazards and natural or 
other catastrophes

Have an emergency 
response plan or action

Allow the different business 
segments to continue 
operations or minimize 
downtime during natural 
disaster or calamity

Regulatory developments Review of new laws and 
regulations

Ensure the Company is 
compliant with all laws and 
regulations

Philippine economic and 
political conditions

Review of business and 
political situation

Ensure the Company can 
immediately adapt to 
changes in economic and 
political conditions and can 
devise strategies to meet 
these changes

Liquidity Minimize exposure to 
financial markets

Actively secure short- to 
medium-term cash flow

COMPANY POLICIES

Whistle-Blowing Policy
The Committee on Ethics accepts reports of wrongdoing by the Company’s directors, 

senior management, and employees and investigates them while, at the same time, 

ensures the confidentiality of information.

Conflict of Interest Policy
A director must not use his position to profit or gain some benefit or advantage for 

himself and/or his related interest. If an actual or potential conflict of interest may 

arise on the part of a director, he must fully and immediately disclose it and must not 

participate in the decision-making process.

MINORITY SHAREHOLDERS
Risk to Minority Shareholders

The majority shareholder’s voting power in the Company may affect the ability of 
minority shareholders to influence and determine corporate strategy.
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Before an employee enters into an official 

transaction with a supplier or contractor, he 

must disclose in writing to his immediate 

supervisor any relationship or association that 

binds him to the supplier or contractor or its 

authorized representative to avoid possible 

conflict of interest.

Insider Trading Policy
A director must keep secure and confidential all 

non-public information he may acquire or learn 

because of his position as director. He should not 

reveal confidential information to unauthorized 

persons without the authority of the Board.

Policy and Data Relating 
to the Health, Safety, and 
Welfare of Employees
The Company maintains a safety and security 

program for its employees, which is periodically 

updated and revised. The Company provides 

free health care coverage to its employees, and 

periodically upgrades its security procedures and 

facilities to ensure the safety of its employees in 

the workplace.

Related Party Transactions Policy

Related Party Transactions Policies and Procedures

Parent Company Ensure that transactions are entered into on terms comparable to 
those available from unrelated third parties

Joint Ventures Ensure that transactions are entered into on terms comparable to 
those available from unrelated third parties. These are similar to 
cash advances made to landowners for pre-development expenses. 
Repayment in full is made upon completion of the project.

Subsidiaries Ensure that transactions are entered into on terms comparable to 
those available from unrelated third parties.

Entities Under Common 
Control

Ensure that transactions are entered into on terms comparable to 
those available from unrelated third parties.

Substantial Stockholders Ensure that transactions are entered into on terms comparable to 
those available from unrelated third parties.

Officers, including their 
spouse, children, siblings, or 
parents

Ensure that transactions are entered into on terms comparable to 
those available from unrelated third parties. Disclosure of relationship 
or association is required before entering into a transaction. A director, 
who has an interest in the transaction, shall have no participation in 
the approval of the transaction.

Interlocking director 
relationship of Board of 
Directors

Ensure that transactions are entered into on terms comparable to 
those available from unrelated third parties. Disclosure of relationship 
or association is required before entering into a transaction. No 
participation on the part of an interested director shall be allowed in 
the approval of the transaction.
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Financial 
Statements
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Date of Incorporation
October 12, 1993

Date of Public Listing
April 19, 1999

PRINCIPAL AUDITORS
Punongbayan & Araullo

Philippine Member Firm of Grant Thornton 

International Ltd.

19th and 20th Floors, Tower 1, The Enterprise 

Center

6766 Ayala Avenue, Makati City

Tel. No. (02) 8988 2288

STOCK TRANSFER AGENT
BDO Stock Transfer

Banco De Oro Unibank, Inc.

15th Floor South Tower, BDO Corporate Center

7899 Makati Avenue, Makati City

Tel. No. 878-4053, (02) 8878 4053

INVESTOR RELATIONS
Caroline Kabigting

Tel. No.: (02) 7908 8130, (02) 8894 6331

Email: ckabigting@allianceglobalinc.com

Website: www.allianceglobalinc.com

Dave Valeriano

Tel. No.: (02) 8894 6431

Email: dvaleriano@megaworldcorp.com

Website: www.megaworldcorp.com

Kenneth Nerecina

Tel. No.: (02) 8709 2222

Email: investorrelations@emperadordistillers.com

Website: www.emperadorbrandy.com

 

Bernard Than (also the CFO)

Cesar Sarino, Jr.

Tel. Nos.: (02) 7908 8873, (02) 7908 8259

Email: bernard.than@rwmanila.com

cesar.sarino@rwmanila.com

Website: www.rwmanila.com

CORPORATE 

INFORMATION
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